	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2533418
	Student Name
	

	

	Website Chosen 
	Hollywood Bowl Uk

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly, allowing pages to open almost instantly and giving users a smooth browsing experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains multiple sub-pages, which a prospective customer can navigate easily through the main menu. With clear links different sections of the website.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, a customer can easily make a booking online through the website using the clear booking section and simple navigation.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website is already good enough in terms of usability, as it is clear, easy to navigate and allows customers to find what they need without difficulty. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
 The website has a very pleasant appearance and looks professional on both mobile phones and computers, with only slight differences in layout between the two.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses images, videos and colours effectively, but it could use a lighter colour contrast because the overall design feels a bit dark.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not appear to use a live online chat tool, but it does offer a free callback option. Which is effective because customers can easily request contact fron the team to ask about products or services.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are effective because they give customers another quick way to stay updated and view promotions.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are clearly shown through the website’s navigation menu, offer sections and booking buttons. Making them easy for customers to understand.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customers reviews are available through linked external review platforms. They appear to be current because recent reviews have been posted in March 2026 and in the last few days.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
 The service is shown as high quality because the website highlights modern bowling lanes, good food and drink and VIP options. Which is the reason I would use the company and recommend it to friends and family.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are made clear on the website and they appear to reflect the quality of service because customers are paying for more than just bowling, including the venue, facilities and overall experience.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling Near me

	
	2. Family bowling centre

	
	3. Ten pin bowling

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
 Yes, when these words are typed into Google, the company’s website appears within the top ten search results.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, websites are still relevant in modern UK business because they help customers find information, book services and trust the company more easily.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend using a lighter colour contrast, as this could make the website look brighter and improve readability for customers.




Reference List 
	Hollywood Bowl UK Official website
Hollywood Bowl UK callback page
Hollywood Bowl London O2 Prices
Hollywood Bowl Offers page
Trustpilot reviews for Hollywo





