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	Evaluation Respond to each question  

	 
Section 1 – Usability 
 
(75 words maximum for each answer) 

	Question 1a - How quickly and easily does the website load?  
 

	Answer:   The website homepage loads very quickly and smoothly in just 3–4 seconds on desktop and mobile. This fast-loading speed creates a very good impression. Though image-heavy sections slow slightly. But visitors can easily scroll through room options, menus or booking details without delay. This shows a well optimised site.
 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?  
 

	Answer:  The site has multiple sub-pages: Menu, Stay, Events, Gallery, blog, contact and book a room etc. The main menu is at the top of the page. Navigation is simple and user friendly. Each sub page loads quickly with clear heading and buttons. A perspective customer can navigate easily with links that guide them directly to key information like room types, dinning option, or booking forms. This helps to explore the site without confusion.
 

	Question 1c - Can a customer make a booking via the webpage?  
  

	Answer:  Yes, customers can book a table or stay directly through the "Book a Table" and "Book a Stay" buttons accessible on all pages. Customers can choose their check in and check out dates, number of guests, and view available rooms. This is very secure on the site.
 

	Question 1d - What improvements could be made to the usability of the website? 
 

	Answer:  Edgbaston website is elegant and easy to use but still there are some suggestions that make it more user friendly. Enhance sticky book buttons on scroll, clearer section anchors, add a search bar, improve mobile menu visibility. The website usability can also improve introducing a live chat bot and high contrast mode. All these would improve the user experience.

 

	Section 2 – Pleasure – Customer Experience 
 
(75 words maximum for each answer) 

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?  
 

	Answer: The webpage looks stylish and modern on both mobile and desktop, with responsive layouts. Soft colours, elegant fonts, and high-quality images reflect the boutique hotel’s charm and calm atmosphere. Mobile shows simplified menus and resized elements, but the consistency is well-maintained. In short, the desktop version offers a slightly more immersive visual experience due to the large screen space.
 

	Question 2b -  How does the website use imagery, video and colour?  
 

	Answer: The website uses High-quality food and venue photos with a neutral colour palette (white, soft tones) to create a calm and stylish impression. The soft colour palette, including pale blues, greys, and creams, adds to welcoming and relax atmosphere. No embedded videos, which makes it visually polished but moderate.
 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?  
  

	Answer: No live chat is available. Customer must contact the hotel through email, phone or booking form for questions or support. An AI assistant on OpenTable appears externally, but integrating a chat widget could improve customer support.
 

	Question 2d – How effective are the social media links on the website? 
 

	Answer:  Facebook and Instagram icons are present in the footer. They link to active, well-maintained profiles, which supports brand engagement. Social media links also help to build connections and trust with potential guests.
 

	 

	Section 3 – Perceived Value 
 
(75 words maximum for each answer) 

	Question 3a -  How are the services offered by the company made clear to customers? 
 

	Answer: The hotel offers a variety of services to make your stay comfortable. Services are clearly listed across sub-pages like "Stay with us," "Events," and menu categories. If u planning an event like a wedding or business meeting, the hotel provides great spaces and helpful staff. Descriptions are brief and informative. Guests can also use free Wi-Fi, secure parking and access to business and laundry services.
 

	Question 3b -  How are customer reviews made available? Are these up to date?  
 

	Answer: Reviews are external via TripAdvisor, OpenTable, and Yelp: visible and recent (2024–25 entries) though not embedded directly on the site.
 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?  
 

	Answer:  
 The services are presented as upscale through polished visuals, elegant layout, and attention to details. The 24 hrs room service, support, and daily housekeeping reflect a high level of hospitality.  I'd recommend it for food, events, or staying, based on its aesthetics and venue quality. The hotel excellent customer service, convenient location, and wide range of amenities make it a reliable and enjoyable choice for both leisure and business travellers.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?  
 

	Answer: Prices aren't listed on the site; guests are prompted to book or view via OpenTable. This likely reflects variable pricing and reservation-based offers. The hotel position is itself as a premium experience, and the pricing is in line with what you would expect from a luxury or boutique hotel.
 

	Section 4 – Searchability 
 

	Question 4a - What three words would you type into Google to find this type of service?  
	1. Hotel in Edgbaston

	
	2. Best hotel in Town 

	
	3.  Cheap rooms in Edgbaston

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?  
 

	Answer:   “Hotel in Edgbaston”
The company’s site, High Field Edgbaston, does not appear in the top 10 results. Most top listings include Edgbaston Park Hotel, Delta Marriott, and others

“Best hotel in Town”
Search results focus on general “best hotels” lists across Birmingham or boutique sites like The High Field Town House, but High Field Edgbaston’s website doesn’t appear in the top 10 for this query 

“Cheap rooms in Edgbaston”
Results highlight budget chains such as ibis’ budget, Travelodge, and other cheap deals—High Field Edgbaston isn’t listed in the top 10 for this search


	Section 5 – Reflection and conclusion 
 
(120 words maximum for each answer) 

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.  

	Answer:  Websites remain crucial in today’s UK business landscape serving as the primary digital presence, they establish trust, provide essential information, and facilitate bookings. For hospitality venues such as The High Field, an effective site not only attracts new customers but also supports operational efficiency through bookings, menus, and event info. Integrated functionality like reservations or gift vouchers enhances user experience and professionalism. While social media and apps contribute to brand visibility, the company website continues to be the definitive source of authenticity and engagement, especially in search engine results and local SEO.

 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?  
 

	Answer:  Implementing a live chat widget and embedding recent customer reviews on the homepage would significantly enhance user experience and increase conversions. Live chat enables real-time customer support, reducing wait times and improving satisfaction—crucial for hospitality businesses like The High Field (Forrester, 2022). It also boosts the likelihood of bookings by resolving queries instantly. Furthermore, integrating up-to-date customer reviews from platforms like TripAdvisor or OpenTable adds authenticity and trust, which are key decision-making drivers for new visitors (BrightLocal, 2023). This combination of responsiveness and social proof creates a more persuasive digital presence. It encourages user interaction, builds credibility, and supports faster purchasing behaviour ultimately leading to increased engagement, higher customer retention, and measurable growth in booking volume.
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