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[bookmark: _Toc227837901]Section 1 - Usability
[bookmark: _Toc227837902]Question 1a - Speed of Website Load
This website loads efficiently and quickly with minimal delays. Furthermore, improved design as well as simple navigation of the concerned website ensure users can access services without waiting. Moreover, the booking system of this website is highly responsive and the tool based on instant pricing improves usability (Cleaners of London, 2026). Hence, the site primarily prioritises the ease and speed of access for prospective consumers.
[bookmark: _Toc227837903]Question 1b - Sub-Pages
The primary role of sub-pages in website organising content, assisting ‘Search Engine Optimisation (SEO), improving user experience and evolving conversions through offering specific information (Kowalczyk and Szandala, 2024). The website significantly contains the multiple sub-pages involving Contact, About Us, Prices and Services. Additionally, the consumers navigate with the help of utilising a clear top menu as well as repeated links across the page. Effective integration of the booking system primarily allows the users to move between the instant price checks and service descriptions without unnecessary clicks or confusion (Ruslan and Rahim, 2025).
[bookmark: _Toc227837904]Question 1c - Booking via the Webpage
Yes, the consumers can make the bookings via the webpage directly. Moreover, booking through a webpage enables consumers to check real-time availability, making instant payments and scheduling payments without staff intervention (Sahara et al. 2025). Furthermore, the system enables instant price calculation through making an entry of postcode, which is followed by the selection of service as well as customisation. Additionally, booking takes below 60 seconds with availability of secure payment options. Hence, the concerned process executes scheduling cleaning services highly conveniently and reduces friction.
[bookmark: _Toc227837905]Question 1d - Improvements
The usability could be enhanced through adding a live chat tool for clearer visual cues, immediate support for the mobile users as well as more interactive ‘Frequently Asked Questions (FAQs)’. The integration of consumer testimonials and simplification of text-heavy sections in a more prominent manner often enhance consumer trust (Dang et al. 2026). Furthermore, a relevant focus on accessibility features would widen the usability for the diverse audiences for the respective website extensively.
[bookmark: _Toc227837906]Section 2 - Pleasure - Customer Experience
[bookmark: _Toc227837907]Question 2a - Website Pleasantness
The webpage of the concerned website looks clean and professional with a modern layout (Cleaners of London, 2026). Furthermore, the content has been well-structured on desktop, whereas the mobile versions evolve menus for easier navigation. However, few text-heavy sections often feel overwhelming on the smaller screens. Additionally, optimisation of mobile readability with more visuals and shorter blocks would improve the overall experience of the user significantly.
[bookmark: _Toc227837908]Question 2b - Imagery, Video and Colour
The website utilises imagery efficiently and represents the professional cleaners as well as luxury properties. Furthermore, the colour schemes are constant with bold highlights and white backgrounds for clarity. However, the video content in this website is absent that could improve engagement. As a result, the visuals execute professionalism along with executing dynamic media would also improve emotional connection and consumer trust further.
[bookmark: _Toc227837909]Question 2c - Online Chat Tool
This website does not appear to utilise an online chat tool. However, irrespective of the availability of email and phone support, the unavailability of live chat within the website decreases instant accessibility (Emmachika et al. 2026). As a result, chat functions could enhance consumer engagement, reduce booking hesitations and provide quick answers and make the enquiries highly effective and improve conversion rates effectively.
[bookmark: _Toc227837910]Question 2d - Linkage of Social Media
The linkage of social media is not displayed prominently in this website that limits the consumer engagement over this website. Proper integration regarding platforms including LinkedIn, Instagram and Facebook often showcase the reviews, real-time updates and cleaning tips (Shahidzadeh and Shokouhyar, 2024). Therefore, effective visibility of the concerned links would improve brand credibility, motivate repeat engagement and widen reach with prospective consumers.
[bookmark: _Toc227837911]Section 3 - Perceived Value
[bookmark: _Toc227837912]Question 3a - Services Offered
The services are outlined clearly with transparent pricing and detailed descriptions in the respective website. Furthermore, every service including domestic, end of tenancy, deep clearing, carpet as well as after builders has been explained with guarantees and benefits. The structured layout of the website certifies consumers understanding the offerings rapidly (Masyhuri, 2022). Therefore, the concerned clarity reduces confusion and assists prospective clients in selecting the most appropriate cleaning option.
[bookmark: _Toc227837913]Question 3b - Customer Reviews
The consumer reviews have been highlighted with a Trustpilot rating of 4.5 out of 5 and more than 290 reviews (Cleaners of London, 2026). The concerned reviews primarily appear credible and recent and execute trust. However, they are not integrated deeply into the main content of the site. Hence, displaying highly detailed testimonials over service pages would improve consumer confidence and transparency in the brand.
[bookmark: _Toc227837914]Question 3c - Service Presentation
The service has been presented as a high quality with the help of strict vetting, satisfaction guarantee and £5m insurance (Cleaners of London, 2026). Moreover, the promise regarding identical cleaners every visit primarily adds consistency. Therefore, I would recommend the organisation for its proven track record of more than 14,000 happy consumers, transparent pricing and professionalism that ensure peace of mind and reliability.
[bookmark: _Toc227837915]Question 3d - Clarity in Prices
The prices have been made clearly upfront on this website with fixed service costs and hourly rates displayed. The transparency within the website articulates the quality of service and connects affordability with professionalism (van der Westhuizen and Hannaway, 2024). For instance, the domestic cleaning significantly starts at £20 every hour, whereas the end tenancy cleaning involves a deposit-back guarantee (Cleaners of London, 2026). Therefore, the respective clarity supports the perceived value and reassures consumers.
[bookmark: _Toc227837916]Section 4 - Searchability
[bookmark: _Toc227837917]Question 4a - Three Words
The three words that I would type into Google for finding this type of service includes House Cleaning London, End of Tenancy Cleaning and Domestic Cleaners London.
[bookmark: _Toc227837918]Question 4b - Appearance of Company’s Website
A well-designed and professional website often increases credibility, directly influences conversion rates and enhances brand identity, whereas an unprofessional or outdated website often causes visitors to turn and leave to competitors (Billard and Moran, 2023). Typing the concerned keywords in Google significantly places the website of this company within the top ten results based on search. Effective ‘Search Engine Optimisation (SEO)’, service-specific keywords and clear branding of this company ensure visibility (Cleaners of London, 2026). Therefore, the respective ranking improves accessibility for the prospective consumers and makes it simpler to book and find services through the online platform of the company directly.
[bookmark: _Toc227837919]Section 5 - Reflection and Conclusion
[bookmark: _Toc227837920]Question 5a - Relevance of this Website
The websites remain extremely relevant across the modern businesses of the UK (Alexei et al. 2025). Furthermore, they significantly act as the primary digital storefront that offers instant access, transparency and credibility to services. Additionally, the consumers estimate professional websites with clear booking systems, reviews and pricing. Hence, effective online presence differentiates the organisations and develops long-term trust access to the competitive industries including cleaning.
[bookmark: _Toc227837921]Question 5b - Recommendation
The relevant recommendation would be effective integration of a live chat tool. The concerned improvement would offer instant consumer support, enhance user experience and reduce booking hesitations. Proper integration of live chat tools improves consumer satisfaction, increase conversions and modernise the website significantly (Nawir and Hendrawan, 2024). Therefore, most of the competitors utilise live agents or chatbots already for answering the queries rapidly.
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