	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2516781
	Student Name
	Saichithanandasivam Skanthathas

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://www.yogareading.co.uk


	

	Evaluation
Respond to each question 

	Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: I visited Yoga Reading (yogareading.co.uk) to get a sense of how quickly and easily the website loads, the web page is loading with in few seconds. No interruption during loading, no blank page or error message coming up.
 [image: ]
Easy to navigate between pages (e.g from home page to Time table, Events.
[image: ]
The web page does not crash, from the usability point of view all details are available and clear.

	
Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes the yoga reading web site have many subpages, ie time table, events, our prices, free classes, booking  see below the screen shot for the evidence of sub- pages.
[image: ]
I have checked on the subpage, “pricing” and it works well, see below the screen shot 
[image: ]


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make booking through the web site. You have to choose the 
Class and then create account and select the chosen class and pay for it advance.
[image: ]
If the class is full then the message comes up, will say the class have taken place. See the screen shot.
[image: ]
The “FAQ” page states clearly: “Please book online as we have class number limits …” and “We are unable to take payment at the studio.” See screen shot for evidence.
[image: ]
a user doesn’t just “turn up”; the studio requires booking, and the website provides the path (via PunchPass) to do that booking and payment online.
[image: ]



	Question 1d - What improvements could be made to the usability of the website?


	Answer: Based on what is visible at www.yogareading.co.uk and the way customers move through the site, here are practical and realistic improvements that could enhance its usability, reduce friction, and make the booking journey smoother.
· Currently, the “Timetable” page sends users to an external PunchPass page.
This works however it breaks the flow and feels like leaving the website and entering in to another web site.
· Add a “New to yoga? Start here” button on the homepage.
· Provide a simple step-by-step guide: example
Choose a class → Create account → Buy pass → Book
· Clarify which classes are suitable for who?
· Add a simple chat widget or automated FAQ assistant.
· Provide faster answers to questions like
“Do I need a mat?”
[image: ]














	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: on mobile device, see below the screen shot.
 [image: ]
On the desk top, see blow,
[image: ]
There are minor differences on the appearance between the mobile and desk top web page.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The images used on the web site is high quality and feel calm and suitable for yoga-studio atmosphere, people are seen doing yoga. Teachers are all in yoga action, photos are natural poses, these are welcoming make it looks like a closed community not like commercial environment. 
At the same time some images used on the web site is large.
Overall the images used on the web site is natural, calm, warm and human focused.
There are pre-recorded yoga classes and no auto play, 
The colour used on the web site is light and calm, appropriate colour for yoga web site on all pages.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There are no live on line chat tool available to make any enquiry, From the contact us link we found e mail address, Phone number and a location map, see below the screen shot.
 [image: ]
Customers can contact the yoga club either by phoning them or email forms, or make the booking through external booking system, there is no real time chatlines built to the web site.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media link to the face book and Instagram is live and active and there are programs, schedules and more current active programs photos are uploaded and maintained. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?

	Answer: It is clearly mentioned on the web site regards the services and classes the yoga Reading offers in the main page under our offers, courses, On demand, our prices Time table, free classes, these contents are easy to understand.
[image: ]


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Past students and customers are welcome to share their experience on this yoga reading web page, see below the screen shot. 
[image: ]
Yoga reading web page doesn’t have a review section to share customers reviews, however I found out on a business directory listing yoga reading have a review of 4.9 star based on 48 customer reviews from 2018. (as of 05/12/25 at 9.30 am)
The last review was given 10 months ago.
[image: ]

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: professional and informative web site, clear explanation of who is the class is suitable, it covers all range of people from beginners to pregnant and postnatal students, asthma students, classes are taken by experienced and qualified instructors.
I would recommend this yoga to everyone because it covers the all range. All classes carried out by experienced and professional instructors.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: yes, the prices are advertised clearly,
[image: ]
All prices are clearly indicated on the web sites ie for the classes and the different level membership cost. It is very clear that everyone will understand what they will get for the price they are paying.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga

	
	2. Reading

	
	3. Classes 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when you type yoga reading classes in the google search, the web site appears on the first web site, see attached screen shot.
[image: ]


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes — websites absolutely still have strong relevance in modern UK business. Even though social media, apps, and third-party platforms are more dominant than ever, websites continue to play an essential role because of the followings
Web sites are support clear customer visits,
Web sites supports e commerce, bookings and FAQ.
Web sites create digital stability.
Web site allow full control over a brand and content.
Web sites gives the trust and credibility.
Web sites will give national and international search visibility.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: if I were to make one recommendation to improve the yoga reading website, it would be incorporate the class time table and booking directly through the web site instead of redirecting to an external punch pass page, because it will reduce the fiction to the customers, feels more trust worthy, it will increase the booking and membership purchases, all details will be in one page from time table, class descriptions, availability and booking. 
It will improve mobile usability, loading different pages might cause issues for loading and go back button might not work properly.
It will increase the trust for the new customers and the process feel more confident as the payment made to the same organisation.
It will increase the professionalism and brand consistency.




Reference List 
	Instagram – Yoga Reading Instagram Profile. Available at: https://www.instagram.com/yogareadinguk/ (Accessed: 3 December 2025).

Facebook - Yoga Reading Facebook Page. Available at: https://www.facebook.com/yogareading/ (Accessed: 3 December 2025).

Yoga Reading - Yoga Reading Website. Available at: https://yogareading.co.uk (Accessed: 3 December 2025).

IONOS - Google Page Speed Insights: Improve your page load speed. Available at: https://www.ionos.co.uk/digitalguide/online-marketing/search-engine-marketing/google-pagespeed-insights/ (Accessed: 3 December 2025).

Seven C Digital - Yoga Studios Web Design. Available at: https://www.sevencdigital.com/industries/health/yoga-studios-web-design/ (Accessed: 3 December 2025).
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