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This essay compare the marketing strategy of the two best popular international hotels the point the essential thing like product, place, promotion and during the covid time how they promote them services.
Marriott International was founded by J.Willard Marriott in 1927 and the first hotel was in Bethesda Maryland,USA. It have also in 131 countries across the world with 7500+ properties that offer around 1.4 +milions guest rooms. It is one of the most reputed in hospitality industry and has 30 brands diversified as:Select,Premium,Luxury and Longer Stays.Marriott operated 2,149 and the rest of 5,493 are operated by others franchise agreements.
 Recently increased their international lodging operations through management contracts , joint ventures , new franchise operations and franchise conversions.They also have a special product strategy that is mid around luxury travelers.The Marriot International was formed in 1993 when Marriot Corporation was split into two separate companies . It was established as a non- property and debt-free lodge food services and facilities management company with turnover derived from management contracts and franchise.In the last years,the market strategy of Marriott International it had turn round from offline to online.It has moved it focus to digitally market than operate the traditional marketing perspective.The strategies and campaigns it has perfom to provide an overall better for customers,connections and services.
         The Marriott International has created a platform with a variety of discussion that are popular worldwide and organizes its satisfied around these discussion and it’s called M Live.It also targets people an independent level.
The Marriott has created a campaign go round demonstrate comfort,care and richness of Marriott’s luxurious hotel.The hotel has named the campaign ‘’Golden Rule’’ it is focus on the luxury room and hospitality services and a relaxing ambience. 
 The auther is saying ‘’Marriot is using fairly standard franchise fee structure that includes an initial joining fee calculated on the number of rooms within each hotel; anon-going royalty payment based on a percentage of room and food and beverage revenue; plus an advertising and marketing fee based on total revenue. A fixed price reservations fee is also normally levied on each reservation received through MARSHA. Full-service hotels are characterised by a range of brand features designed to improve customer satisfaction and operational efficiency. These include:
Honoured guest awards (HGA)
Marriott's guest loyalty incentive scheme allows guests to accumulate points during each hotel stay and then to choose from a range of catalogued products. Guests are able to achieve one of five preferential membership grades based on their level of usage.’’( Santa Barbara  Vol. 16, Iss. 1  ,1999)

During the pandemic time Marriott International was closing hotels and furloughing workers,the company is taking stept to support hotel owners and to prepare for the end of the crisis.For helping Marriott owners and franchisees through the tumble,the company has implemented measures that are focus on reducing cash outlays. “These measures include delaying all regular cycle renovations that are due in 2020 by one year, deferring required funding of FF&E reserves for six months,” Sorenson said. “We are also putting initiatives on hold and suspending all brand-standard audits for the time being. And we are working closely with our owners to evaluate when closing a hotel on a temporary basis might make sense.”With a list of contactless initiatives including keyless room entry and room services accessible via text message,Marriott is been trusted during the pandemic and after.The entire end to end guest journey is made up of hundreds of digital and physical touchpoints for the customer.

Best Western was founded by M.K.Guertin in 1945 and the first hotel was in Phoenix,Arizona,USA.They own now across the worldwide 4.700 hotels,wich are 18 brands and logos.
The name of hotel ‘’Best Western’’ originated from the fact that most of the chain’s operators were west of the Mississippi River in the U.S.A.
Every Best Western is created with a  different personality giving to the guests lots of choices from castles to coaching inns,sea views and modern to listed buildings.The single thing wich is same is the commitment to the quality,price and standars of services that every guest receives.They follow a mix marketing because is spread globally the hotel is segmented in  items for benefited in the opportune place.
Best Western's marketing bring the advantages that the clients get from the item and not just the highlights the item has. It uses conventional methods of marketing like advertising on media channels like TV, newspapers, magazines, online ads etc. Best Western also promotes its hotels through several events, conferences, travel shows etc. This showcases the various services offered to its customers.
Best Western lodgings have received the utilization of internet-based life, for example, YouTube, Facebook and Twitter. These internet-based lives have been helpful in getting the clients. Various clients will surrender all the while and, in this way, they may move to different spots advising different clients not to utilize the items. The inn additionally has built up an internet booking and reservation framework and subsequently has possessed the capacity to save money on the client's time and cash consequently accomplishing more noteworthy consumer loyalty.
Best Western is unique in the hotel industry because its hotels aren’t uniform. 
In the market where constancy of providing is everything,this was seen as a challenge.As a brand Best Western make it bigger by selling points,transforming the brand perception in the minds of the people.Each hotel having it’s own personality and a story to tell,transforming the perception of the hotel to be like individual, emotional and human.
During the pandemic time the guest of the hotelthey gona meet health and wellbeing standards.When the people starts to travel again they have big expectationsof cleanliness when it comes to chice a accommodation.
For over 75 years,Best Western Hotels & Resorts has been an industry leader with the reputation of providing clean,well-maintained accommmodations.In 2012,they became the first hotel brand to set a high-level of cleanliness with the roll out ot he industry leading’’I  Care’’program.When the COVID-19 pandemic struck,they ware among the first to roll out standards and best practices that enhanced there cleaning and safety protocols through there ‘’We Care Clean’’ program.The program is addresses everything from guest room amd common area cleanliness,to streamlined processed that minimize contact between guests and associates while maintaining the customers service you expect from the  Best Western – branded hotel.

In the conclusion both hotels marketing is very similar Marriott International and Best Western,because of the tehnology evolve they promoted them brand,what they want to offer for the people depending in what they wish.Both of them they do them best to make the guests happy and enjoy them time,providing all the services the customer want to have. 
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