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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: In my opinion the content appears in few seconds after lunch and loads very prompt. This can attract participants and give a good impact. The users and small businesses website focus on efficiency and productivity and it is a very important aspect.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Users can easily access the subpage from the top menu, but some of them need additional clicks. Also, this additional click may decrease users’ performance. The participants can find on subpage get in touch, cooking courses, corporate events, wellness programmes, a blog, and an online shop.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, they can book, but it is not a easy way. For the booking, the customer needs to select some specific date and time or contact directly the business. Customer can start with exploring the course and the booking process. It is not an exact process, but the users can still find a way to book.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: In my opinion, for the website to be more accessible and easier to connect with customers they can focus on the key information to be more visible and also a search bar for faster process.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The appearance of the website it is very nice and look well-presented and the image attract attention. As in most of the cases, mobile devices version it is more compressed than the desktop version, but in both sizes, it is look professional.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The picture of the food attracts attention and makes users to focus on the website. The colours it is in conformity with theme and give a good look. The videos are modest and this can affect user engagement.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I think adding the online chat will be the best thing that they can introduce, because this feature it is available for membership area. For customers it is easy to speak with someone on the time they need, rather than wait for email or phone responses.

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links have a very good impact because the customer can connect with the business, but they need to make it more visible.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: After reviewing I saw the website offer a very clear services and it is explained correctly for each section, where customers can understand what they will learn and experience. Also, pictures help users to visualise how will look.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The customer reviews are limited and could be find on selected testimonials. They can improve this situation by posting more customer feedback on the website, because they are available on external platforms.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: In my opinion this is a very professional service and was presented to a high quality, have a strong description of the course and offer a lot of information. I will strongly recommend this website because it si accessible from beginners to advanced learners.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The users can find the prices for every single courses separately, and this can be more difficult. They should make a table with prices to be more accessible. The prices are correctly considering the experience for the users.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking classes London

	
	2. Cookery workshop

	
	3. Culinary courses

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: There are few more criteria to appear on the search results considering location or keywords of the users use when they search. Sometimes this may not appear on the top ten, because of the criteria.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In my opinion, the website offers a very important courses and enough information for users to proceed with this experience. They also use social media which nowadays it is very important to a strong brand image and engage with more users.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: In my opinion, for users it is complicated to check every single page of courses. My recommendation for them it is to make a comparison table including important information, prices and other details to be more accessible. Also, the live chat can be made for all users, not only the members, because may limit the customer pre-booking.
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