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I have always been intrigued with the use of colour in my daily life as well as within my work. Being able to go into more depth and learn more about colour within my dissertation proposal as well as my dissertation in third year excites me. In my proposal, I will be researching many artists and thinkers who have an extensive knowledge of colour as well as how colour is used in psychology and design. The three keywords that I will be exploring in this proposal are colour, psychology and design.

Keyword: Colour

I decided to explore colour as my first word as it is part of our daily lives and it is often overlooked because we are so accustomed to it; but as Feisner (2006) states, “nothing actually makes any sense without colour” which is why I am interested in exploring this keyword within my work.

In physiological terms, colour is light energy that is passed into the brain through the eyes. The energy is then translated into different wavelengths that move into the eye through to the retina. This could also be explained further by Gouras who states,

Color is created by utilizing two properties of light, energy and frequency of vibration or wavelength…[then] our brain separates these two properties of light, energy and wavelength, and then recombines them into color perception (Gouras, 1984).
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The retina is made out of cones and rods which both play a big part in colour perception. The different between cones and rods can be identified by Heiting (2017), who describes cones as being “responsible for [the] central vision and color vision and perform best in medium and bright light.” Similarly, to Heiting, Kolb (2011) also describes cones as “photoreceptors [that] are the sensors of bright light and different wavelengths of light in the retina.”

However, rods can be described by Heiting as “photoreceptors [that] detect motion, provide black-and-white vision and function well in low light.” (Heiting, 2017) Another way rods can be described is that they “…allow the brain to see dimly lit forms. They do not distinguish hue, only black and white.” (Feisner, 2006)

The cones in the retina translate into 3 main colour receptors which are blue-violet, green and red.  Blue-violet has the shortest wavelength, green comes in medium wavelengths and red translates into long wavelengths. De Grandis (1986) gives a good example of how this is used when we see the colour green, this is because the green cones are activated whereas the blue-violet and red cones are inactive.

Key Image: Newton’s Colour Circle (1665)
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Here is Isaac Newton’s Colour Circle that he generated in 1665. I chose this image as it is one of the first impression of the colour wheel. Newton was best known as a mathematician, but he also identified the first colour wheel whilst studying light. He discovered these colours when he passed sunlight through the prism which showed the spectral colours. This created seven colours which were identified as: red, orange, yellow, green, blue, indigo and violet also known as the seven spectral colours. In my investigation into colour I would like to further investigate Isaac Newton’s colour wheel within my dissertation as I think it will be important to explore the significance of his encounter.

Key Thinker: Johannes Itten

He who wants to become a master of color must see, feel, and experience each individual color in it’s endless combinations with all other colors. Colors must have a mystical capacity for spiritual expression, without being tied to objects.

This is a quote from Johannes Itten who has been considered one of the most influential theorists of colour in the twentieth century. I chose this quote of his because I agree that colour goes beyond just an aesthetic and that everyone should “...see, feel, and experience each color in it’s endless combinations…” His journey into colour started when he studied in Stuggartt in 1913 where he practiced his knowledge about colour. This then led to him becoming a master at the Bauhaus where he created a course about colour. 

Itten’s knowledge about colour is shown within his book “The Elements of Color” where he explains all the different types of colour combinations. For instance, in the chapter “The Seven Color Contrasts” he profoundly investigates the contrast of: hue, light and dark colours, cold and warm colours, complementary colours, simultaneous colours, saturation and extension colours. This can also be explained further by Itten who states, “Our sense organs can function only by the means of comparisons” By this, he is suggesting that we as humans always need something to compare to in order to make sure we are taking the correct approach.


Keyword: Psychology 

For my second keyword I decided to choose psychology. Psychology can be described as “…the scientific study of the mind and how it dictates and influences our behaviour, from communication and memory to thought and emotion.” (Bps.org.uk, 2019)
I specifically decided to explore the psychology of colour because the research into colour is proving time and time again that it isn’t just aesthetically pleasing but that it can have a deeper affect psychologically, biologically and emotionally. 

According to Birren (2016) colour therapy alongside colour psychology was first introduced around the 1950s but colour has been known for its benefits for many years. An example of how this is used is within yoga and colour therapy. 
Yoga is the practice of meditation which helps an individual to be more conscious of their body and mind through relaxation techniques. There are said to be seven main chakras which are used within yoga that “enable one to move toward and enlightened state of being” (Johari, 2000).

According to Sharma and Sharma (2007), the seven chakras - which go from the head from Violet and to the feet to Red - are linked to the seven colours of spectrum which are; Violet, Indigo, Blue, Green, Yellow, Orange and Red. The body is said to react to the colour of the chakra you are focusing on. For instance;

The Crown chakra which is Violet is located at the top of the head represents our consciousness and spirituality. 

The Third Eye chakra which is Indigo represents our awareness and our openness.

The Throat chakra which is blue portrays how we communicate and interact with one another.

The Heart chakra which is green portrays self-love but also our love for others and our friendships.

The Solar Plexus chakra which is yellow represents power and wisdom but also can portray our self-esteem and personal responsibility.

The Sacral chakra which is orange is said to be described as being in charge of our sexuality and creativity.

The Root chakra which is red is located at the bottom of our spine. This Chakra celebrates security and stability as well as basic trust.

Key Image: (Wiley, 2004) 
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I chose this image as it has been taken out of study which investigated colours and emotions. This study was carried out by Li-Chen Ou, M. Ronnier Luo, Andre ́ e Woodcock, Angela Wright to investigate the “Colour Emotions for Single Colours”. The study included 31 participants, 14 British and 17 Chinese participants who looked at 20 colours on an emotion scale. This scale consisted of colours that are tense to relaxed, modern to classic, warm to cool, clean to dirty, heavy to light, hard to soft, fresh to stale, masculine to feminine, like to dislike and active to passive (Ou et al., 2004).

The aim of this study was to find out what the participants emotions were to the 20 different colours. The study concluded that there were four colour emotions that were “culture-independent” (Ou et al., 2004). These colour emotions were established as, warm to cool, heavy to light, active to passive and hard to soft. 

Key Thinker: Angela Wright

“Colour is all about feelings, and is far, far more than a mere visual delight. It is a paradox, in that the scientific definition of colour relates entirely to light- but we see it in the dark, with our eyes closed. We dream in colour, we visualize and imagine in colour.” (Wright, 1995)

This is a quote from Angela Wright FRSA who is now professor at Sheffield University. It was her adoration of colour from a child that then led her to studying psychology. She says the complication with her wanting to study psychology at that time was that little time was dedicated to colour psychology.

Wright deeply explored how colour affects our mood and how it affects our behaviour. This passion for colour that she experiences came from where she lived as a child. She states she lived in a hotel where her mother was in charge of the design aspects of the hotel. This made them conscious of which colour would be right for each room and they made sure the choice of colours were appropriate for their guests. She quotes “We had endless discussions about the best colours to use and developed a strong instinct and considerable experience.” (Wright, 1995)

In the chapter “Is Your Freudian Slip Showing”, Wright explains that there are five colours that show the five “basic psychological modes”. These modes include:

The Power Colour is said to reflect respect from other people and will embolden people to take you seriously.

The Romantic Colour indicates your sensuality, your enjoyment and your expression. It allows you to express yourself fully.

The Focal Colour is a colour that is expressed by Wright as,

Stress can derive from your being extremely fraught and needing to be soothed. This is the ideal colour to help you in that situation (Wright,1995).

The Dramatic Colour is indicated as the colour that will help create more positivity if you are feeling down or depressed.

The Contrast Colour is the colour that completes your personality and reflects you as a human and gives you the energy to express your personality.

Comparable with Itten, Wright has written a lot about the meaning of colour so it is hard to choose just one thing to talk about, but I hope in my dissertation I will be able to look into her research further.

Keyword: Design

My last keyword I have decided to choose is design. I have chosen this because I am interested in how colour effects design and how it affects design choices. 
As a graphic designer I have noticed the importance of colour in design covering my years of studying especially when creating a corporate identity for a business. It is important that a business is represented well and has its own identity and colour definitely has an impact in that. Therefore, in this part of the study I will be exploring colour within corporate identities.

Eiseman, L (2000) states that within design “Colour is sometimes referred to as the ‘silent salesperson’ as it exerts persuasive power at a subliminal level.” This further explains the importance of colour in corporate design but also design in general.

A two-part study conducted by Niki Hynes was carried out to investigate the relationship between corporate image/logos and colour. The participants were given black and white logos and they had three words from a list that they think would identify with the logo shown. After that they were given information about the logo and then shown the logos in eight colours and were asked to choose which colour works best with that certain logo.

The results showed that colour is important when it comes to corporate identities and is needed in order to communicate what the business is about. They also showed the importance of choosing the right colour for the logo because it showed that the participants had an obvious opinion prior to the examination on what colours were right for each logo. It was also found that companies that choose incompatible colours for their identity would confuse their market and it would possibly put them off using that company. (Hynes, 2009) 

[image: logo color psychology fortune 500]Key Image: (Canva, 2019)

I have chosen this image because I have always been interested with the meaning behind colours in logos and why companies choose these colours. This image shows six main colours and logos that are associated with the colours red, orange, yellow, green, blue and purple.

Colours go further than just being a principle of art or something pretty to look at. In fact, they can have the ability to change or enhance an audience's perceptions and decisions. In this part of the proposal, I will be exploring the meaning behind colours and how it has an effect in design.

Red is known as being one of the stronger colours and is normally used to warn people or caution them, but it can also represent passion, love and energy. Red is used by a range of companies for instance in, Coca Cola, Puma and Formula One. It could be considered that these companies use the colour red within their logo because “Red is a warm and positive color, a very physical color which draws attention to itself and calls for action to be taken.” (Cerrato, 2012)

Orange is portrayed as being a fun, optimistic, fresh and warm colour. Similarly, Cerrato (2012) explains orange as being a “sociable, optimistic, enthusiastic, cheerful” colour. The colour orange is used in many logos, a few examples include Fanta, Nickelodeon and Penguin books. These company’s logos explain for themselves why they are considered fun colours as they are companies that are enjoyed by a wide audience. 

Yellow is often portrayed as a colour that is cheerful, joyful and happy. Some examples of logos that are yellow include: McDonald’s, Snapchat and Ikea. The colour yellow is an optimistic and creative colour which fits well with these companies. The McDonald’s logo is very significant because it represents happiness but also it is known that “Fast food outlets use it combined with red to encourage people to eat lots quickly then move on.” (Cerrato, 2012)

The colour green is a colour that usually represents “nature, fresh, cool, growth, abundance” (Cerrato, 2012) The colour green is good if you want to sell products that promote health or products that are of a significant value. For example, Lacoste, Land Rover and Jaguar are all companies that logos are of the colour green and sell products that are expensive or of value.

Blue is seen to be the most popular colour as it is known to be a reliable and safe. Cerrato (2012) describes blue as a colour of “trust, reliability, belonging, coolness.” Some examples of logo’s that are of the colour blue are Facebook, HP and Samsung. 
The technology world is growing, and the risk of data being stolen enhances, using the colour blue instead of yellow for instance gives the audience reassurance and the trust that they need when using these companies.

According to Cerrato (2012), the colour purple represents “wisdom, dignity, independence, creativity, mystery, and magic.” It is also associated with power and high quality for example, some purple logos include Cadburys, Hallmark and Wonka Bar. This colour fits in perfectly with these companies as all three logos represent high quality companies and products.

Key Thinker: Wassily Kandinksy

“Colour is a power which directly influences the soul.” This is a quote by Wassily Kandinsky who was an abstract artist. I’ve chosen to explore Kandinsky because he had a strong passion for colour as well as form and he also believed “colours could convey certain emotions” (Morris, 2018).
Furthermore, I decided to explore him because he had the tendency to use basic shapes like triangles, squares and circles which are commonly used in logo design. Thomas Jacobsen & Christian Wolsdorff (2007) quoted “The yellow triangle, red square and blue circle, a colour-form assignment by Wassily Kandinsky, became a visual theme that was much repeated”. From the time when Kandinsky’s passion with colour and form was at its apex to now, not much has changed as he and the Bauhaus have inspired many people with the relationship between form and colour.

Conclusion

Researching these keywords, artists and thinkers with these images has been very beneficial in exploring the question I wish to research. When I start my dissertation, I look forward to exploring these artists/thinkers more in depth. In light of this, I have decided that my question for my dissertation will be “Exploring the psychological effects colour has in design”. 
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