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[bookmark: _Toc203131020]Introduction: 
Business ethics and social responsibilities are crucial factors for a company to maintain its long-term sustainability, business growth and customer loyalty (Ferrell et al., 2019). Business ethics mainly referred as moral values and standards that help the company to operate its functions and for effective decision-making. Moreover, social responsibilities provide an open and positive work environment for the employees to build supportive collaboration and relationship among their employees and leaders. In addition, business ethics and social responsibility help the company to improve brand recognition, productivity and to build honest and transparent work culture. For many firms, Employee induction and training is an important mechanism for transmitting values and practices about ethical business and CSR (Needle and Burns, 2015). 
The essay will briefly explain the concepts of business ethics and social responsibility. The essay also uses relevant models and theories such as Triple Bottom Line and Corporate Social Responsibility for better examining the business ethics and social responsibility. The aim of this essay is to represent the relationship between business ethics, social responsibility and business performance. 
[bookmark: _Toc203131022]Concepts of business ethics and social responsibility
Business ethics are mainly described as a form of applied moral principles and professional values that evaluate the ethical standards and ethical problems that arise in an organisation’s work environment (Gheraia et al., 2019). Similarly, social responsibility of a company focuses on providing supportive and collaborative workplace that encourages their employees to involve themselves to improve the production and operational growth of that company. These responsibilities also help the organisation to operate highly sustainable functions that reduce the environmental impacts, leading to improve the sustainability and productivity of that organisation. Along with this, business ethics and social responsibility offers various benefits such as attract more consumers to the organisation’s products and services, boost company’s sales and profit, reduce labour turnover, increase productivity and encourage employees to adhere to the company (Gheraia et al., 2019).  
[bookmark: _Toc203131023]Triple Bottom Line:
Triple bottom line model is defined as a sustainability framework that involves main three P’s People, Planet and Profit. This framework helps the organisation to examine their operations in order to improve the business values and standards. This framework also improves the financial performance of an organisation (Jonker, 2023). The main concept of this framework is that organisations must consider the well-being of their employees and customers rather than focusing on financial bottom line. 
People: This element of TBL model mainly focuses on organisation’s social and cultural impact on all stakeholders and how the impact develops value for all of them in future generations. Values are things, people or attitudes that groups of individuals think are important or to be revered or respected (Campon, 2009). This involves organisation’s customers, employees, suppliers and investors that may have significant effect on its operational growth. Triple Bottom Line is highly interconnected with corporate social responsibility that improves social equality for the organisation (Jonker, 2023). 
Planet: This element provides a business’s impact on the environment and natural systems. This element of TBL framework highly focuses on providing effective goals and solutions to reduce harmful impacts of business on environment. Along with this, this framework may encourage product lifecycle evaluation and significant approaches for mitigating the carbon emissions.
Profit: This element examines the financial impact of an organisation and ensures transparent and fair labour practices, better supply-chain management by adopting development-strategies. This framework mainly focuses on high job creation, creative innovation and financial stability within an organisation. 
[bookmark: _Toc203131024]Corporate Social Responsibility:  
Corporate Social Responsibility is defined as a strategic management for organisations to evaluate the social and environmental concerns related with their operational performance and collaborations among their stakeholders. CSR mainly focuses on helping the organisations to achieve their targeted goals and to understand the expectations of their customers and shareholders. Along with this, CSR also helps the organisations to develop more sustainable practices for minimising the harmful impacts of company’s operations on the natural environment. A successful implementation of CSR concept can provide a large number of competitive advantages for the organisations like enhanced sales and profits, increased access to markets and capital, reduce operational costs, high productivity, better decision-making, improved market reputation, customer loyalty and greater risk management strategies (UNIDO, 2025).  
[bookmark: _Toc203131025]Relationship between business ethics, social responsibility and business performance:
Mark & Spencer: Mark & Spencer organisation has focused on business ethics and corporate social responsibility to improve its business performance. Through business ethics, the company has provided a strong and supportive work cultural for their employees and improved business values that mainly focus on customer loyalty, employee well-being and better brand visibility. Similarly, CSR also helped the Mark & Spencer to develop effective sustainable practice like ‘Plan A’ for reducing the harmful impacts of company on environment (Morgan, 2022). That’s how; integration of business ethics and CSR improves business performance of M&S.
Unilever:  Unilever has also integrated business ethics and social responsibility for improving the customer trust, brand reputation, employee experience, overall business performance and long-term sustainability. Along with this, Unilever has developed sustainable initiatives like ‘Sustainable Living Plan’ that helps the company to mitigate the environment impacts and carbon emissions and improve the well-being of people (Modreanu et al., 2022).
Patagonia:  Similarly, Patagonia has also focused on promoting business ethics and social responsibility to foster the customer experience, brand recognition, employee performance and business growth (Bischoff and Staufenberg, 2021). Apart from this, the company has also developed sustainable practices using CSR like recycling of used material, waste management and environmental safety measures that help the company to reduce environment effects and waste production.
[bookmark: _Toc203131026]Conclusion: 
The essay has inclusively examined the significance of business ethics and social responsibility in organisations. The effective integration of business ethics and social responsibility have offered many benefits or advantages for organisations such as high brand loyalty, customer satisfaction, employee well-being, effective risk management, greater sales and profits, better decision-making and positive market value. Along with this, the essay has also discussed the Triple Bottom Line model and Corporate Social Responsibility for better understanding the concept of social responsibility and business ethics. Both frameworks help the organisations to measure social and environmental impacts of their operations and to improve their business performance. Apart from this, the essay has taken three organisational examples of Unilever, Mark & Spencer and Patagonia to evaluate the relationship among social responsibility and business ethics for improving the business performance, brand recognition, customer loyalty and long-term sustainability of these organisations. 
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