
Introduction.

The essay is about the comparison of the marketing methods of two multinational hotel chains.
The hotel industry has two sectors, Budget and Premium. Within each sector you can find hotels that are classed as Premium affordable and even affordable but premium, though they may sound similar they are very different and the each hotel brand use a number of different marketing strategies to appeal to their target market.
The two hotel brands being compared in this essay are Marriott hotel & resorts and Ibis Hotel.
Both hotels offer guests hotel accommodation but both hotel brands are very different by the way that they market themselves.

Marriott Hotel & Resorts
Marriott hotel and resorts. is an American international hospitality company that operates a number of luxury hotels and related lodging facilities across the world.
Founded by J. Willard Marriott, the company was established back in 1927.
Marriott Hotels and resorts has established itself across 131 countries with luxury properties that offer around 1.4 million guest rooms. 
Marriott resorts has successfully grown as a brand as they have understood and target markets within its industry by specifically targeting the requirements of its customers. 
Therefore their customers are mostly individualistic, sophisticated, and self-defined travellers who are willing to spend extra money on their accommodations as well as people travelling on a business trip. 

A phrase used within is often reffered to as ‘Marketing mix’ which is commonly used to describe the set of techniques a company uses to get its message to the target market. Even more, a marketing mix can also be used to understand what a business is doing from a marketing perspective. It includes 4Ps that cover a company on the parameters of Product, Price, Place, and Promotion, Marriott is one of the foremost recognized luxury hotel chains. It has a unique product strategy that is centred around luxury travellers, so it can be placed at the top of the luxury hotel sector. Marriott prices it hotels accordingly too, it is understood that you pay extra and expect extra. Marriott often run promotions to encourage regular customers to return and often to cast a net for new customers. 
In recent years, Marriott resorts marketing strategy has revolved from offline to online. It has shifted its focus to market itself more digitally than using the traditional marketing approach.
Arne Sorensen, President of Marriott International, quoted on his blog, “What social media is allowing us to do is not draw attention to ourselves, but to see our guests in their own spotlight”, this strategy moves away from conventional marketing and has allowed Marriott to use their own luxury resorts as a back drop for other peoples Instagram posts, Youtube clips, ticktock and face book posts. This become free advertisement and has created a buzz form many of Marriotts properties.  

Marriott also have a online platform which helps its customers, ‘M Live’, wherein the M Live team keeps track of topics that are popular worldwide and it then creates its content around these topics. Furthermore, It also targets people individually by tracking what’s  being said on social media. 
For example, recently a traveller tweeted a question about hotels in Nashville, USA, and received relevant suggestions from M Live. Not only did the M Live team suggest hotels, but it also gave out relevant content regarding how Nashville’s nightlife is to enhance the travelling experience even better (twitter). All this is a way Marriott connects with its customers and give that extra touch that many budget hotels would not. This strategy is great as it does feel like Marriott are reaching out however it can also feel as though the individual is being tracked by the brand and also may feel intrusive, especially in a time where privacy has been exploited by certain social media platforms. 

The marketing campaign that Marriott showcases it that of comfort, care and richness of Marriott’s luxurious hotel chain. Their advertisements focus on the hotel chain’s luxurious rooms and hospitality services, as well as a relaxed atmosphere.
With memorable marketing campaigns that have drawn people’s attention towards the company, Marriott’s marketing campaign strategy has so far succeeded in impacting its viewers positively and thus resulting in constant customer engagement growth. Marriott continue to stay current with showcasing its beautiful locations across the globe on platforms like Facebook and twitter as this drives the younger generation to those more desirable properties. Marriott do this a number of ways, making of movies at their hotels with ‘French Kiss’ (Youtube), They work very closely with influencers ensuring that they portray only luxury on the influencers channel. The lengths Marriott go through is very impressive as it thrives on being a Luxury brand 

Ibis Hotel
Ibis hotels are economy hotels and hence offer low rates to its clients compared to similar star hotels chain, it has a global presence and it offers best possible value in the local market, these are budget hotels and are generally located close to places like railway stations, airports and city centres. Ibis Hotels are equipped to meet customer requirements through its various products and efficient services. It’s standard facilities include 24*7 reception services and restaurant with options like 24*7 services or timely services.
Besides dining in the restaurant, it also offers meal delivering service in the rooms. Some hotels also have a bar along with the restaurant. Several Ibis hotels provide relaxation facilities like a spa. Rooms are spacious with amenities like attached shower room and bathroom, either twin single beds or one double bed, a desk, adequate wardrobe space and television with local and international channels.

Ibis hotels has a different marketing strategy and intern provide special promotions for bookings done online. They have the Le Club Accor Hotels Loyalty Programme which comes with several benefits like access to discounted rate private sales 48 hours prior to everyone else twice a year as a member they mail shot these to their customers, online check-in and fast check-out,Ibiis understand that customers require fast customer service and don’t want to be in long ques. Room upgrades, free nights and an accumulation of 2000 points give you a discount of £40. The membership also provides other benefits like rooms are available 2 to 3 days prior to your arrival and free internet worldwide. Availability of welcome drinks and exclusive Le Club Accor Hotel Lounge. They run ad campaigns which are short and tells about one of the USPs that ibis provides with real life situations where ibis adds value to the customers. Their slogan “for you you and you” shows their customer understanding and human approach to the business. All the above promotions helps in giving it a competitive advantage and attracts new customers by creating value for the customers. By creating this short and clear message Ibis brands itself as a hotel which can offer a relaxing place but still has the customer understand that their trip has a purpose, whereas with Marriott the hotel in many ways is the trip. 
Ibis tends to advertise on a number of platforms, it run a campaign in Switzerland where its slogan was ‘Relax we post’ the ad was run on (Youtube) the idea behind the ad was that most of the time customers would stress about which picture was great on social media, however Ibis found a way to create a buzz by encouraging consumers to post directly to Ibis and then they would intern post the best pic for them, this is totally different to Marriotts marketing strategy. 
Ibis advertises and markets its hotels for the fast traveller or a customer looking for a no thrills room, however they still showcase value for money by offering the 24/7 receptionist and the easy check-in and checkout services along with breakfast and parking at most sites, Marriott don’t advertise for the fast traveller or for a room just to be used as a stop of point, Marriott want the customer to have an experience. 

Exploring the marketing strategies for both brands is very interesting, both brands have gone to extreme lengths to appeal to their individual markets, with the budget hotel (ibis) the appeal is the price, the easy accessible locations its places its properties in and some of the added extras not normally found in budget hotels, whereas with Marriott hotel & Resorts it is the luxury and experience, the beautiful locations and the luxury extras that can be expected at the hotel. Both brands do well to get the message across to the customer and make it very clear as to what to expect at each property. Both brands reward their customers for repeat business through loyalty schemes that each brand run. 
Overall both brands do well placing their brands and their marketing stratagies work well in the modern world of hospitality.
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