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In that essay I will discuss the marketing process and the marketing mix’s role. “The science and the art of researching, developing and delivering value to satisfy the needs of a target market at a profit” says Dr Philip Kotler. Unmet wants and desire are identified via market. It determinates the size of the recognised market as well as the profit potential by defining, measuring and quantifying it. It determines which market groups the organisation is best suit to serve and then creates and promotes the relevant products and services. The following section is about the advantages of marketing to business. As you establish your brand, increase your exposure across various audiences and get a competitive edge over the competition, the benefits of smart marketing will become apparent. Without a doubt every company should have a marketing strategy in place to assist them build a strong consumer base. The role of marketing mix is the third part to consider. The marketing mix is a collection of actions taken by a company to develop and advertise its product or service to customers. It aids in ensuring that you can provide your clients with the right goods, at the right time, at the right location for the right price.
Now I can give more information about the situational analysis. The objective of a situational analysis is to tell a firm about its organisational and product position, as well as the business’ overall survival in the environment. There is a three sorts of frameworks: SWOT, PESTLE and Porter’s Five Forces. I will introduce a quick PESTLE analysis on an organization to demonstrate the value of situational analysis. I chose Kadija’s Hair and Beaty salon Ltd for this purpose. These business began operation in 2018, thus I will research data from 2018 to 2021. 
The first component of the PESTLE is to examine the situation from a political and legal standpoint. New laws and restrictions following BREXIT, NMW, NLW rates and new guidelines related to the pandemic (2019-2021) are all leading elements that can affect the company currently. On 1st January 2021, United Kingdom implemented a points- based immigration system. To hire eligible personnel from outside the UK will need to apply for authorisation ahead of time. From April 2021 in addition to increases in NMW and NLW, the NLW will be required to paid to persons aged 23 and 24 for the first time. Employers should alter their payroll to account for the NMW/NLW increases begin 1st of April 2021. The most crucial issue that affect this organization was the period 2019-2021, when they were obligated to lock “doors” at various intervals. This type of firm doesn’t have a remote work option, the government supported the business with benefits at that time, but is still lost of customers. 
The next step after completing PESTLE analysis is to economic research. Unemployment, economic growth, interest rates and inflation are some of the factors that affect this industry. For example the unemployment rate in United Kingdom is expect to rise by 4,5 percent by 2021, which my have an impact on this company. Interest rates and inflation are discussed in the second section. Interest rates are increasingly expected to rise in December, this year (2021). Because the Bank of England, forecasts inflation to exceed 4 percent by the end of 2021, this is the case. According to my analysis interest rates climbed by 0,25 percent from 2018 to 2021, which is expected due to inflation. For this year (2021) the company may anticipate to be affected by 1,0 percent. In the future the company can expect interest rates to rice by 0,25 percent each year, this research can assist the organisation to determinate how to avoid losing earnings in the future. 
The PESTLE analysis continues with a look at how social factors may affect this company. The social component is concerned with the factors that exist within society. Social element include family, neighbours and the media. This influences have the potential to influence our attitudes, ideas and passions. As a result it may have an impact on products and services sales. Religion and beliefs, purchasing habits, population growth rate and social media are the most frequent social influences. The life in United Kingdom is busy, and you are wondering how the lifestyle will affect the organisation. This means that leisure time is evenly spread and the people don’t have enough time to take use of secondary services like beaty salons. On the other hand as a future hairdresser, I can attest to the fact that this service has the potential to transform a significant portion of daily life, but only from psychological stand point, which many business employ. The organisations use to affect our Chimp Mind (our emotions) and like that they make a connection between us and their products or services, which in interesting point of view. The population growth rate in United Kingdom is expected to improve by 0,47 percent in 2021, which is good news for the corporation. The social media has direct impact on the organization, for example Instagram has 28,8 million users, which the company can use to make their business more popular.
The technological aspects, which comprise production processes, information and communication resources, production logistic, marketing and ecommerce technologies are the next component of the PESTLE analysis. These have an impact on how a company operates, sell its products communicates with costumers, suppliers and competitors and gathers intelligence on them. For instance the company uses several machines such as hairdryers, hair straighteners and special chairs in their services. With new technologies the organisation can benefit from automated new machines that will make their work easer and faster, resulting delighted clients. The next component I internet connectivity, in the United Kingdom 94,8 percent of the population uses internet services, so the organization may use it to advertise their services, and platforms like Facebook and Instagram are both free and important to the community.
Now I will go into greater detail about strategies. To do so, I will use the Marketing mix – 7ps to figure out what role has in the business. The expanded Marketing Mix (7P’s) is a set of seven Marketing ingredients that attempt to work together to fulfil a marketing strategy’s goals. The first component is the product or in those case the service, here we consider ways to improve the service, for example personnel in this company, the workers have different training for Afro and European types of hair, ensuring that can satisfy the needs of all costumers. The second component is pricing, there are numerous rivals that can influence this, these company utilise a balanced price that most people can afford. The third aspect is promotion- depending of which service you use the salon offers different discounts. The next component is people – the company can construct buyer personas by conducting research to determine, which kind of costumers will use their services. The next factor is process, how they may provide the highest value to costumers through a positive attitude, accuracy and correctness, to make a connection with each client. The final element is a physical evidence- how the salon seems the costumers, whether it is appealing to them, whether they offer creative hairstyles and whether they follow fashion trends. The Marketing Mix’s role is to create a perfect strategy will define the company’s future developments.

Implementation is next important step of the Marketing Process. Which is the process of converting, strategies and plan intro actions to achieve strategic objectives and goals. Our strategic plan’s implementation is just as critical as, if not more important, that our marketing strategy.
 
Control is final component of the Marketing Process. The systems and procedures that manage direct and safeguard an organisation are referred to as organisational control in corporate settings. Along with planning, organising and leading it is one of the four fundamental managerial functions.

Finally, we can consider the future and what marketing trends we can anticipate. I discovered the top Marketing trends for the coming year through study (2022).  They include investing in online events- this is a great way to spread the world about our brand, invest time and money to build a strong brand image, the next trend is to become a better storyteller- the clients want to hear a unique story, about the brand not just how great is the product, in this way you can make connection to your costumers. The next interesting trend is that the death of cookies, which is bad news for the business, because it will be more difficult for advertising. From my point of view every business has to follow the Marketing Process to be successful, innovative and on first place in their industry.
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