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1. INTRODUCTION
In this report different type of theories related to key traits, characteristics and motivations for entrepreneurs as well as for small business owners are you going to be addressed. In this report hey comparison has been formulated by analysing for profit and not for profit business types. The contextual types along with empirical examples are you going to be actress in this report. Entrepreneurs’ framework and their visions considering business issues is going to be analysed in this report.
1(a). DEFINITION OF ENTERPRISE AND ENTREPRENEURSHIP 
Enterprise refers to managerial activity of business venture for getting profits or values to potential customers (Ramadani et al. 2019). There are different types of business structures such as sole proprietorship, corporations and non-profits organizations. Enterprises are generally engaged in different processes such as distribution process, production process and other economic activities. Innovation and strategic planning are part of a business and these are required when it comes to business enterprises.
Entrepreneurship is the process of starting, running, and growing a new company enterprise. Recognising a market need or opportunity, creating a business plan, obtaining funding, and putting together a team to carry out the plan are all components of entrepreneurship. Entrepreneurs usually face considerable risks and hurdles, such as fluctuating market demand, rivalry, and resource limitations. However, entrepreneurship success can have a significant positive impact on society as well as bring about financial gains and other benefits (Baporikar, 2020). It is impossible to overestimate the role that entrepreneurship plays in fostering innovation, economic growth, and job creation.
2. CONCEPTUAL FOUNDATION TO ENTERPRISE AND ENTREPRENEURSHIP WITH EXAMPLES
Conceptual foundation-based factors for enterprise and entrepreneurship have been addressed below-
Innovation: Entrepreneurs often seek to innovate by developing new goods, services, or business models that address market needs or problems (Sheshinski et al. 2021). 
Entrepreneurs are known for innovative approach and it helps to make new goods or providing new services. It can be a solution based on a particular business problem. Innovation might be process-based, technical, or marketing-focused. For instance, by creating reusable rockets and bringing down the price of space travel, Elon Musk's SpaceX has revolutionized the aerospace sector.
Risk-taking: Taking calculated risks to pursue a business opportunity or concept is a key component of entrepreneurship (Lepeley et al. 2019). Entrepreneurs must be prepared to deal with unknowns, including market demand, rivalry, and financial resources. For instance, Mark Zuckerberg took a chance when he decided to forgo his college education in order to pursue his ambition of building Facebook, a social network that connects people online.
Resourcefulness: Successful businesspeople are generally creative in their approach to problems and barriers. They could use their networks, consult mentors, or bootstrap their companies. For instance, Sara Blakely, the creator of Spanx, used her own initiative and perseverance to grow her company from a $5,000 start-up into a $1 billion company.
Vision: Entrepreneurs often have a vision for how their company may provide value for clients, staff members, and society as a whole. For instance, Yvon Chouinard's goal for Patagonia, which he established, is to produce high-quality outdoor gear while fostering environmental sustainability and social responsibility.
Flexibility: Successful company owners often exhibit flexibility and adaptability in reaction to changes in the market or their operating environment. Based on comments and statistics, they could change their company's strategy or model. For instance, Airbnb began as a website where people could rent air mattresses for their living rooms before making the switch to a worldwide website for vacation rentals.
These components serve as the building blocks for business and entrepreneurship, which may result in economic expansion, the creation of new jobs, and innovation.
3. ANALSYSIS AND CRITICAL EVALUATION OF CONCEPTS OF ENTERPRISE AND ENTREPRENEURSHIP FROM THE PERSPECTIVE OF AN ENTREPRENEUR WITH LITERATURE BACKUP
An entrepreneur has the unwavering conviction that the ideas of enterprise and entrepreneurship are crucial to the success of any commercial endeavour. Different concepts from an entrepreneur's perspective have been discussed in this analysis and critical evaluation while taking into account various pieces of literature.
Entrepreneurship depends heavily on innovation, which has long been acknowledged as a key engine of economic progress. As a business owner, considering innovation is essential for developing new goods or services that satisfy consumer demand. By launching the iPhone, which merged a phone, a music player, and an internet gadget into one product, Steve Jobs, for instance, was able to upend the mobile phone business. Businesses would struggle to stand out from the competition and obtain a competitive edge without innovation.
Taking risks is another crucial aspect of entrepreneurship. Entrepreneurs must be prepared to face uncertainty and devote their time and money to achieving their goals. According to the research, entrepreneurs often have a greater risk tolerance than non-entrepreneurs. Not all risks are created equal, however, and company owners must choose risks carefully in line with their objectives.
Entrepreneurship also places a high value on resourcefulness. Learning how to be resourceful is vital for entrepreneurs since it helps them discover solutions to problems and difficulties. Entrepreneurs must be able to use their networks effectively, consult mentors for guidance, and bootstrap their enterprises. The research claims that resourcefulness is a crucial quality of successful entrepreneurs.
Another crucial aspect of entrepreneurship is having a vision (Tasew, and Sujatha, 2021). Entrepreneurs need to have a clear understanding of their company objectives and how they intend to achieve them. For instance, when Jeff Bezos created Amazon, he had a goal to become the biggest online store in the world. Through unwavering concentration and execution, he was able to realize that vision.
Entrepreneurship requires a strong understanding of adaptability. As an entrepreneur, I've discovered that the capacity to shift course and adapt to modifications in the market or in the business environment is essential to the long-term success of the company. According to the research, adaptive businesspeople often have more success than their less flexible counterparts (Baker and Welter, 2020). For instance, Netflix began as a DVD-by-mail business but changed course to become a streaming service, which allowed it to overtake its competitors in the entertainment market.
4. CONCEPTUAL FOUNDATION OF PERSONALITY TRAITS THEORIES WITH EXAMPLES
Personality characteristics theories aim to identify and classify the fundamental elements of human motivation and behaviour. They contend that people have a set of persistent, mostly constant traits that guide their decisions and behaviour throughout time and in many contexts. Examples of important conceptual underpinnings for ideas on personality characteristics include the following:
A collection of underlying dimensions or elements that include the most crucial facets of personality are often defined by personality characteristics theories as trait dimensions. Openness to experience, conscientiousness, extraversion, agreeableness, and neuroticism are only a few examples of the five broad qualities identified by the Five-Factor Model (FFM). Each feature is then subdivided into narrower facets that represent its many facets.
Consistency and stability: Theories of personality traits contend that characteristics are often consistent and stable throughout time and in a variety of contexts. This implies that humans often exhibit recurring patterns of thinking and behaviour across time and that their conduct is thus mostly predictable. For instance, a person with a high conscientiousness score is more likely to be organized, responsible, and trustworthy in their profession, relationships, and personal objectives.
Influences from biology and the environment: According to ideas on personality traits, traits are impacted by a combination of inherited and environmental factors. As an illustration, depending on the environment, such as upbringing and cultural standards, some traits, such as extraversion and introversion, may be more influenced by genetics than others.
Ideas on personality characteristics provide a helpful framework for comprehending the essential elements of human motivation and behaviour. They provide a method for characterizing and forecasting personality variations in individuals, which may have significant ramifications for a variety of industries, including psychology, business, and education.
5. CRITCITAL EVALUATION OF TRAITS, CHARATERISTICS, ATTRIBUTES AND MOTIVATIONS OF ENTERPRENEURS 
In the topic of entrepreneurship, a great deal of study has been done on the traits, qualities, attributes, and motives of entrepreneurs. While some researchers contend that these variables are essential for predicting entrepreneurial success, others criticize the emphasis placed too heavily on individual traits and advocate for a more contextualized and process-oriented approach to entrepreneurship. The following are some critical analyses of these elements:
Traits and Characteristics: Trait-based approaches to entrepreneurship put the emphasis on figuring out the individual traits and qualities that set successful entrepreneurs apart from non-entrepreneurs (Hameed and Irfan, 2019). While some studies have discovered relationships between certain personality traits and entrepreneurship, such as taking risks, being creative, and being proactive, others have not. Critics claim that trait-based theories neglect the many social and economic forces that influence entrepreneurial behaviour and that qualities alone cannot accurately predict success in the entrepreneurial sector.
Attributes: The attributes that entrepreneurs need to thrive are emphasized by attribute-based techniques, such as management and technical knowledge, networking talents, and marketing savvy. The availability of resources, industry dynamics, and regulatory frameworks, among other contextual elements, are said to influence entrepreneurial behaviour, but attribute-based methods, according to detractors, neglect these aspects even though they are unquestionably crucial for entrepreneurs.
Motivations: Motivational strategies put an emphasis on the underlying objectives and reasons that propel company owners to launch and expand their enterprises. While some studies have discovered connections between specific motivations, like autonomy and achievement, and entrepreneurship success, others have not clearly identified any patterns. People who disagree with motivational approaches contend that they ignore the intricate interactions that exist between personal motivations, external circumstances, and entrepreneurial processes, and that motivations are insufficient on their own to predict successful entrepreneurship.
Conceptual: The bottom line is that although features, characteristics, attributes, and motives are unquestionably crucial for understanding entrepreneurship, they should be seen as a part of a bigger, more complicated process that is influenced by a variety of contextual circumstances. Future entrepreneurship research should take a more sophisticated, process-focused approach that considers the dynamic, interrelated character of entrepreneurial action.
6. CONCEPTUAL FOUNDATION OF FOR-PROFIT AND NOT-FOR PROFIT SMALL ORGANISATIONS WITH EXAMPLES
The main objective and aim of small organizations that are for profit and those that are not vary conceptually. While not-for-profit small organizations seek to fulfill a social mission or offer a service to their communities, for-profit small organizations seek to increase revenue and maximize profits for their owners or shareholders. These are a few instances of each:
For-profit small businesses: For-profit small businesses are usually founded with the main objective of turning a profit for their owners or shareholders. They might sell goods or services, work in production or distribution, provide consulting or professional services, or all of the above. Small businesses like restaurants, retail shops, consulting firms, and start-up tech companies are some examples of for-profit small organizations.
Small businesses that are not for profit: These businesses, on the other hand, are often founded with a social or local objective in mind. They could provide services in the fields of healthcare, education, or environmental protection, or they might promote social justice or human rights. Charities, neighbourhood groups, and social businesses like microfinance institutions or Fairtrade coffee cooperatives are a few examples of small, not-for-profit organizations.
Even though both for-profit and not-for-profit small organizations contribute significantly to the economy and society, there are differences in their fundamental aims and purposes.
7. ANALYSIS AND CRITICAL ANALYSIS OF ‘FOR PROFIT’ AND ‘NOT FOR PROFIT’ SMALL ORGANISATIONS WITH RELEVANT EXAMPLES
Both for-profit and non-profit the goals, internal workings, and social effects of tiny organizations vary. Here is a quick description and critique of these kinds of organizations, along with some pertinent examples:
For-profit small businesses: For-profit small businesses are motivated by the desire to make money for their owners or shareholders. They could work in a range of industries, including manufacturing, services, retail, and hospitality (Morselli, 2019). By supplying high-quality goods and services, keeping expenses low, and charging competitive prices, these businesses often work to retain their competitiveness. Tech start-ups like Uber, e-commerce giants like Amazon, and neighbourhood establishments like cafés and restaurants are a few examples of for-profit small companies.
Analysis: Small businesses that are for-profit are under pressure to increase revenues and returns for their shareholders, which might cause them to make decisions that will have an influence on the present rather than the future. Additionally, they might be more likely to engage in dishonest actions like tax fraud or labour exploitation.
Small non-profit organizations: Small non-profit organizations work to advance a cause or offer a service to the neighbourhood. They are supported by gifts, grants, and other non-profit income streams. These businesses are engaged in activities related to social welfare, education, healthcare, and the environment (Bahari, and Basalamah, 2020). The Red Cross, Oxfam, and Doctors without Borders are a few examples of tiny non-profit organizations.
Critical analysis: Small not-for-profit organizations may struggle to find sufficient financing to maintain operations and carry out their missions. Additionally, they might have trouble measuring the effects of their actions, proving their effectiveness, and upholding accountability and transparency.
While small businesses that are for-profit and those that are not-for-profit have different goals and challenges, they both contribute significantly to the economy and to society. But both kinds of organizations must strike a balance between their social and commercial obligations and uphold moral principles throughout their operations.
8. CRITICAL ANALYSIS OF ENTERPRENEURS' VALUES AND BELIEFS IN ‘FOR PROFIT’ AND ‘NOT FOR PROFIT’ SMALL ORGANISATIONS WITH APPLICATIONS
Entrepreneurs' values and convictions shape small firms, whether for profit or not. This assessment of entrepreneurs' principles and convictions in for-profit and non-profit small firms applies:
For-profit small businesses: Entrepreneurs frequently want to make a profit and maximize shareholder value. However, their values and beliefs may affect company culture and decision-making. A businessperson that values environmental sustainability may invest in eco-friendly technologies or sustainable sourcing (Cohen et al. 2019). To stay ahead of competitors, an innovative businessperson may prioritize research and development. For-profit small firms like Patagonia and Ben & Jerry's prioritize values.
Non-profit small enterprises: Owners of non-profit small businesses may be motivated by a social cause and share its ideals. A businessperson passionate about education may start a non-profit that provides free tutoring or financial help. An inclusive businessperson might start a non-profit that promotes social justice and equality. Small, non-profit organizations like the Make-A-Wish Foundation and the Southern Poverty Law Center prioritize values.
Critical analysis: An entrepreneur's values may help a small firm prosper but also generate conflicts. Stakeholders with different values may argue and stall decision-making. Overemphasizing certain principles may also overlook others, such as financial viability or responsibility. 
9. CONCLUSION
It can be said that entrepreneurs are hey Kylie motivated persons and they used to implement their own business approach when it comes to a business problem. It doesn’t matter whether the entrepreneur is having small start-up or a large start-up. Profitable and non-profitable enterprises r different things and entrepreneurs play a critical role in this part. It can be said that not for profit businesses are developed my considering a particular issue which is a public interest or welfare. This kind of approach can be developed by a true entrepreneur.
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