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Executive summary
Entrepreneurship is the key to the better execution of new ideas and new ventures for the growth of the market. By incorporating all the essential skills any individual might enhance their vision for a better market share. Apart from the initial dichotomy of innovation SMEs are also playing some vital roles in the UK market. By incorporating some of the key skills like communication, critical thinking, networking and financial management, individuals might become entrepreneurs. By doing so they can deliver essential growth for the companies and thrive in the market as well. For the evaluation of entrepreneurship in detail Weber's theory and lean start-up model have been considered. 
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[bookmark: _Toc130045757]Introduction 
Entrepreneurship is the process to evaluate all the ideas that can be used for better execution and make a significant profit for the companies. According to Olanrewaju et al. (2020, p.4), with the help of entrepreneurship, any company might be able to thrive in the market with a better understanding of the current trends. This report will highlight all the major definitions of entrepreneurship, UK/EU small business definition and entrepreneurs and small business owners. Furthermore, the report will also focus on the key skills for any entrepreneur in the market and that is how they might get motivated. Lastly, the report also highlights the major theories and models for entrepreneurship.   
[bookmark: _Toc130045758]Subject definitions 
Here are all the major definitions and concepts that are being described thoroughly. 
Entrepreneurship
Entrepreneurship refers to the process of achieving all the new essentials of the market. According to Diandra and Azmy (2020, p.12), entrepreneurship is the process where all the new ideas are created and managed for the betterment of the organisation and thrive in the current market with nodes of innovation. In this process, any individual can identify the market and its current trends of it so that a formidable strategy can be formulated and by following that the new or old organisation can thrive in the future aspect. On the other hand, by initiating this process innovation can collaborate with opportunities so that the future generation might excel in their own aspects. According to Drobyazko et al. (2019), with the help of innovation entrepreneurship can be easy to handle and thus creating new opportunities for the company to excel as well. By doing so any of the companies might have the potential for initiating, managing and investing the bulk of the revenue for the exponential growth of the organisation. 
UK/EU small business 
In the UK, small business has the biggest credible market and that is the reason why it can be said the revenue generated from here is significant enough. According to Lee and Molitorisz (2021, p.8), the UK and EU small businesses are those which have less than $ 10 million annually incomes and thus also have fewer than 25 employees. With that being established the overall assessment of the small business should be done with their financial power and availability of the employees as well. In 2022, there are almost 5.5 million small and medium-sized companies are being registered and almost employed 5.25 million employees as well (Statista, 2022). As the data shows the SME market is most significant in the UK and EU markets. 
Entrepreneurs and small business owners 
Small business owners are those who operate in the day-to-day process and by doing so they manage all the workflow for the company. As mentioned by Fairlie (2020), with the help of small business owners all the revenue with limited but steady cash flow can be essentially measured and maintained. Although entrepreneurs and small business owners can be confused the overall bracket for both of them can be different. Entrepreneurs generate ideas and try to accumulate all the major aspects of the market trends and that is why it is fundamentally different from small business owners. With SMEs, the cash flow depends on the daily workflow which has some limited options for exponential growth.      
[bookmark: _Toc130045759]Key entrepreneurial skills for entrepreneurship
To formulate any new idea or focus on the plan of the business, there are some key skills that any entrepreneur needs to have. 
Communication skills 
The first and foremost skill that an entrepreneur is a communication. With the help of robust communication skills, any of the entrepreneurs might have the upper hand in the market. As mentioned by Chienwattanasook and Jermsittiparsert (2019), by incorporating communication skills, an entrepreneur might be able to express their views and overall business idea clearly and thus get opportunities to execute them. With the help of communication skills, the entrepreneur might express their vision to their employees, stakeholders and investors as well. 
Adaptability
Adapting to any hostile situation of the market and getting maximum reward from it can be one of the crucial skills for entrepreneurs. According to Xiaoping and Hua (2019), entrepreneurs needed to adapt to the changing market trends and the constantly changing need of the customers. With this skill, any of them might follow the latest trends in the market and cater for some of the exact needs of the customers for the market. By doing so entrepreneurs might be able to think ahead and usher in growth in the market. 
Critical thinking and problem-solving skills
Thinking rationally and gaining all the major information to take some of the vital decisions is one of the pivotal skills for the entrepreneur. According to Tem et al. (2020), critical thinking and decision-making are essential for entrepreneurs for the betterment of the company's growth. With the changing market trends and consumer preferences, it is essential for entrepreneurs to gain insights and think rationally before taking any decision. By doing so the entrepreneurs might have the upper hand in the existing market and also plan their next ventures for the company. For example, if an entrepreneur is facing market trends changing rapidly and getting dismantled by the economic front, critical thinking can get them the insights to take vital decisions. 
Networking  
Networking or collaboration technique with others is one of the key skills of entrepreneurs. By creating a robust network, any of them might have the benefit of producing exponential growth in the existing market. According to Kaandorp et al. (2020), building a strong relationship with all the essential stakeholders and thus creating some of the better platforms for the next ventures in the market. By doing so the entrepreneurs might have the upper hand in the internal spectrum of the organisation and thus usher in revenue for the betterment. For example, if anyone is out of money, a strong network might come to the aid with financial backup. 
Financial management 
Financial education has always been one of the key aspects for entrepreneurs to learn and catered to as well. As mentioned by Mamabolo and Myres (2020), by learning and applying financial management and education in that arena, the overall ups and downs in that area might be excelled by in the existing market. With the help of financial education, an entrepreneurial mindset can be activated for the future ventures of the organisation. Entrepreneurs might be able to thrive in the existing market by investing clearly and by doing so get all the new opportunities for the organisation. 
All these skills mentioned above can be crucial for entrepreneurship and by incorporating them any individual might help themselves and the company with a clear vision and innovation.           
[bookmark: _Toc130045760]Theories and models
Weber’s theory of entrepreneurship 
For the evaluation of the modern impact of entrepreneurs on the economy, Weber's theory of entrepreneurship has been considered here. According to Duarte Alonso et al. (2020), the main agenda for the theory of entrepreneurship presented by Max Weber is based on the "spirit of capitalism". It argues that capitalism is the driving force for growth, innovation and exponential outbreaks for the betterment of the market. It cannot be denied that capitalism has depleted the idea of entrepreneurship as a necessity for better growth and permissible options for the market to adopt. With the theory, it can be said that the overall assessment of the individuals with a major combination of skills, knowledge and primary driving force can revive the modern economy for future trends. The entrepreneurs might be able to drive the modern depiction of the small business into a raging and growing business.
Lean start-up model
For the testing of the ever-changing customer demands and the innovation experimentation, the model that has been considered here is the lean start-up model. According to Bocken and Snihur (2020), with the help of the lean start-up model, it can be depicted that the overall adaptability of the entrepreneurs matters the most for the betterment of the growth of the market. However, there are three major aspects that needed to be considered MVP, pivotal products and validated products. All these products are essential for entrepreneurs to understand and develop how to deliver them in the market. By doing so the companies that are essentially striving for excellence might have the upper hand in the market through this model. With this entrepreneurs might fix their targets in the audience and thus get ahead with their new ventures that can lead to exponential growth.     
[bookmark: _Toc130045761]Conclusion
It can be concluded that the overall, dilemma of entrepreneurship is essential for the market and thus create new opportunities for organisations as well. By defining the key difference between entrepreneurship and SMEs it can be said that the overall dichotomy indicates the innovative mindset. With key skills like communication, network building, critical thinking and also financial management, entrepreneurs might get ahead in their market and bring in growth for the organisations to the devoted to. Lastly, Weber's theory of entrepreneurship and the lean start-up model can be defined by the personal and professional changes in entrepreneurship. For the UK and EU markets alongside all the skills, entrepreneurship might grow in the foreseeable future. 
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