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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Eden Spa Harborne website loads very quickly on both mobile phones and desktop computers. As soon as you click the link, the page appears in just a few seconds. All images and text display smoothly, without any slow loading or broken parts. This fast performance gives users a good experience from the start and makes the spa seem well-maintained and reliable. A website that loads quickly is also more likely to keep people interested.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website is made as a single scrolling page. All the important information—like treatments, contact info, and spa details—is found on that one page. There’s a menu at the top that allows users to jump directly to a specific section without having to scroll too much. This layout is easy to use and helps visitors find what they need quickly, especially on mobile phones where clicking between pages can be harder.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Currently, the website does not offer an online booking system. If someone wants to make an appointment, they must call the spa using the phone number shown on the page. This can be inconvenient for people who prefer booking online or outside normal business hours. Adding an online booking option would make it easier for clients to arrange visits at their convenience and could also lead to more bookings overall.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One helpful change would be to add an online booking feature so people can easily schedule treatments at any time. The website could also be better designed for mobile users—some sections don’t fit perfectly on small screens, which can be annoying. Adding extra content like frequently asked questions (FAQs), customer tips, or more service details could also improve the user experience and help visitors feel more informed before booking.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a calm, clean design that reflects the peaceful atmosphere of the spa. On a computer, everything is well-organized, and the text is easy to read. However, on a mobile phone, the layout could be improved. Some images and text boxes appear too close together, making the page harder to navigate on smaller screens. Small adjustments to the mobile version would make the website even more user-friendly.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses soft, light colours to create a relaxing vibe, which suits the spa's calming atmosphere. There are a few images showing treatment rooms and the environment, but overall, the site doesn't use many visuals. There are no videos either. Adding more pictures or a short video of the spa and its treatments could make the site more engaging, giving potential customers a better idea of what to expect.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not include a live chat option, so visitors must call or email to ask any questions. This can be less convenient for customers who prefer immediate answers. Having a live chat or a messaging service would make it much easier for people to get quick responses, especially during the spa’s business hours when they might have simple inquiries.


	Question 2d – How effective are the social media links on the website?


	Answer: There are no social media links on the website. This makes it harder for customers to stay connected with the spa or follow its updates. Adding links to popular platforms like Instagram or Facebook would improve the website's effectiveness. It would allow the spa to share updates, promotions, and customer reviews, making it easier for customers to stay engaged and informed about what’s happening at the spa.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services provided by Eden Spa Harborne are listed under the "Treatments" section on the main page. The names of services such as massages, facials, and waxing are displayed, along with brief descriptions and prices. While this is clear, providing a bit more information about each treatment could help customers make better-informed decisions, especially if they want to know more about what each service includes.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website does not feature any customer reviews directly. However, some reviews can be found on other platforms, like Yell. These reviews are helpful but are not very recent. Including updated customer reviews on the website would build trust with new visitors and show that people continue to enjoy the spa’s services, making the business feel more reliable and current.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	Answer: The website presents the spa as a peaceful and professional environment, which suggests that the services are of good quality. The overall design is calm and welcoming, which reflects the spa’s atmosphere. Although there are limited reviews, the ones available are positive. I would recommend the spa to anyone looking for a relaxing experience with friendly staff in a quiet, comfortable setting.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: Yes, the prices for each treatment are displayed clearly under the "Treatments" section of the website. The prices seem reasonable, especially compared to other spas in the area. Showing these prices makes it easy for potential customers to plan their visit and know what to expect. The pricing reflects the quality of service, offering good value for the type of treatments provided.

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1. Harborne spa

	
	2. Massage Birmingham

	
	3. Beauty treatments Harborne

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching for the keywords above, Eden Spa Harborne’s website does not appear on the first page of Google results. This suggests that the website could improve its search engine optimization (SEO) efforts. Enhancing SEO would help make the website more visible to people searching for spa services in the area, ultimately making it easier for potential customers to find the business online.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Absolutely, websites remain a vital component of contemporary UK businesses. In an era where digital presence is paramount, a well-structured website serves as a primary touchpoint for potential customers seeking information about services, pricing, and contact details. While social media platforms offer engagement opportunities, they often lack the comprehensive information that a dedicated website provides. A professional website not only establishes credibility but also facilitates customer actions such as bookings or inquiries, thereby playing a crucial role in attracting and retaining clients.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One significant enhancement would be the integration of an online booking system. Currently, prospective clients are required to call the spa to schedule appointments, which may not be convenient for everyone, especially those with busy schedules or preference for digital interactions. Implementing an online booking feature would offer clients the flexibility to reserve treatments at their convenience, potentially increasing customer satisfaction and engagement. Additionally, this upgrade would position the spa as more modern and accessible, aligning with industry standards and meeting customer expectations for ease of service.
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