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Nike Renew+: Sustainability innovation for

Sports future

Introduction

Nike is one of the leading brands of sportswear
which is recognized for performance, innovation
and quality. As different environmental concern
continues to expand, customer increasingly is
expecting brands to very much reduce their own
environmental impact and also adapt to the
sustainability business practices. Nike
commitment to the different sustainability can
provide a opportunity to expand its own
product portfolio through extension of the
innovative brand

Alignment with the goals of sustainability

Nike renew+ can support the sustainability objective of the
origination by means of reduction of the carbon emission,

minimization of the landfill waste, encouraging different
responsible consumptions. By means of integrating the

sustainable material and the practices of the circular business

Brand extension

Nike Renew+ is one of the sustainable collections of
footwear which is made form recycle rubber, recycles
plastic and also renewable materials. This type of
initiatives also includes the program of shoe tack bac
which allows the customers to return the use Nike show
for the recycling or for the refurbishment in the exchange
for some store reward. This type of circular economy
approach van help in the reduction of the waste while
extending the life of the product

Why it majorly appeals to the market

Consumers mainly the young generation actively seek
different environmentally responsible type of = brand
without directly compromising the performance and the
quality. Nike Renew+ addresses this type of demand by
means of combing of the premium athletic performance,
sustainability and also modern design. The program can
also strengthen the loyalty of the customer by means of
rewarding the responsible purchasing and also recycling
behaviour
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