Task 6 week 5


Market Segmentation 
To effectively reach the right audience, Printz Tattoo will devide the market into segments based on demographic, psychographic, geographic and behavioural factors;

Demographic Segmentation; 
. AGE  18-40 years old (young adults and millennials are the most likely to get tattoos).
. GENDER; All genders, but with targeted campaigns for both men and women depending on a tattoo style (e.g, minimalistic designs for women, bold and detailed for men).
. INCOME LEVEL; Middle to upper-middle income earners who can afford professional tattoo services.
. OCCUPATION; Creative professional, students, and working adults.
. PSYCHOGRAPHIC SEGMENTATION; 
. Individuals who value self-expression, art, and individual.
. People who see tattos as a form of personal storytelling or identify.
. Customers who are part of creative or alternative subcultures (e.g, art, music, fitness, and fashion.
. GEOGRAPHIC SEGMENTATION;
. Primarily targeting urban areas with higher population density and youth culture especially those near universities, art districts, or city centres.
. BEHAVIOURAL SEGMNENTATION; 
. First- time tattoo clients seeking a comfortable and safe experience.
. Returning clients interested in custom or large-scale designs.
. Customers who value high-quality, hygienic, and creative tattoo services.

TARGETING
Our target audience is young adults (20-35 years old) who love expressing themselves through tattoos and follow trends on social media. This group is ideal because they are creative,open to new styles and active online which helps us reach them easily.
POSITIONING 
Brand message: ‘Your Story, our ink’
My business will stand out by offering...
· Unique story-based tattoo designs 
· A clear professional and creative studio 
We want people to see us as a trusted and artistic tatto studio that turns personal stories into art.

REACHING YOUR AUDIENCE 
Channels:
· Social media (Instagram, TikTok): Show tattoo work, behind-the-scenes videos, and customer stories.
· Influencer Partnerships: Work with local creators to promote the shop.
· Events: Attend art fairs and host small tattoo pop-ups.
· Email & Website: Share offers, tattoo care tips, and updates.
Promotion Strategy
· Referral Program: Discounts for customers who bring friends.
· Social Media Contests: Giveaways or “design your tattoo” competitions.
· Loyalty Rewards: Points or small discounts for repeat visits.




