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In this essay I will be covering marketing and 3 topics of how it is used and the importance of it, “marketing is the activity, set of institutions, and processes for creating, communication, delivering, and exchanging offerings that have value for customers, clients, partners, and society at large” according to (AMA, n.d). One of the topics that will be discussed is the role of marketing in organisations, I will talk about how effective marketing helps companies to achieve their wider organisational goals. The second topic will be factors and trends influencing Political, Economic, Social, Technological, legal and Environmental (PESTLE) and how this impacts marketing decisions within organisations. The third topic will be how organisations may need to adapt their marketing in an increasingly digital world and the use of social media as a marketing platform to promote their products, “social media not only facilitates targeted advertising but also significantly aids in expanding your customer base and increasing sales” according to (SBBC, n.d). Showing that social media is needed in companies for them to grow and that multimedia companies are more for selling products rather than communication, more of this will be covered in the main body. 
[bookmark: _Int_VfeJ5kNy]Marketing is important according to (Indeed, 2024) because it creates Engagement and communication which allows customers to see what services and products they promote, they might do this with social media and email to create that engagement they need for them to sell their products and communicate allows them to influence how customers view and businesses with the right balance of information and incentives might help persuade customers to go with their business instead of competing ones. There are many purposes of marketing but according to (Finn. M, 2021) it is three being build, maintain and protect the brand, meaning about how credible the brand is and how trusted it can be in the marketplace and not about the product or the service and why we do it. This creates brand awareness, most customers like seeing this since it shows what they are going to get and that the company are most likely not to change their brand since it’s what the company wants and feels best with. Effective marketing is important to companies because it allows them to know their best marketing strategies that aligned with their business goal according to (Groves. S, 2018). This then allows them to attract new customers, keep old customers and give growth opportunities making it important to focus on, also to make sure success is achieved in the long run of a business according to (Huston. M, 2024). Effective marketing helps companies achieve their goals this could be to increasing revenue, growing brand awareness, increasing sales and improving customer loyalty and focusing on these steps is how they can recognise on what they need to grow. The reason on why they focus on this is to provides them direction according to (Donato. H, 2024) by defining what you want to achieve it can help you align your marketing efforts with overall strategy ensuring that everyone works to the same goal and to keep track of progress and adjust strategies accordingly to improve the business. This creates their marketing objectives being increase sales and increase brand awareness the reason for this is so they can help scope the potential of their business idea while also creating benchmarks for the short term and long term and with good marketing it will create good responsibility for the marketing team according to (shopify, 2024), this shows why business need marketing objectives so it creates a purpose for the business and the steps to follow to create that goal they want. Another reason they do this is to gain market share they want to do this so they can stay competitive and profitable and that they want to grow it as much as possible so they can prove that they are greater than other competitors since they keep growing in that market proving that they are the right choice in that market according to (Kramer. L, 2024). They also say they do this, so it creates customer loyalty to again build up that market share this happens because when they gain that loyalty it prevents them from leaving that company for others when new products come to the market, also with loyal customers they can market how satisfied they are with that company. Companies are influenced by trends and factors of the macro environment they are Political, Economic, Social, Technological, Legal and Environmental, also known as the PESTLE factors. Each one of these factors affect how companies must create and also brand their products because they must follow these factors to determine how well company will do and their product according to (Investopedia, 2023). Two of these factors impact and influence more than the others because businesses must make sure that they have meet those criteria to publish their product and depending on what it is as well. Economic is one of these factors that are influential and that being the economic state of people like the cost of living and how it impacts people's decisions also that it is important for business to understand the cost of living as it can impact their financial health and by them understanding these issues they can navigate the challenges faced with the cost of living according to (Robb. E, 2024), When they make these decisions in mind it can help them stay above the competition by catering to the people needs making the best marketing decisions for their organisation. The other factor that is important for business to take into consideration is legal macro these are laws put into place so that they can’t deceive the public on what they are selling also so they can’t cut any corners when creating products. They also do this to give structure to the business meaning that it helps protect their reputation makes products safe and customers data, they follow those laws, so they don’t get finned meaning that they do have to take them into consideration because it helps shape their business strategies and goals and if they don’t they will lose their business, the legal factor is what affects everything in a business according to (TutorChase, n.d), this is what effects there decisions for marketing making sure that they are within the legal range when trying to promote their products. In the digital era all companies now use social media to promote their products this helps with digital marketing since it is way to communicate to promote their products to potential customers and, the role of digital marketing to business’s is that is to help new leads and sales for your business to gain people looking for your products and services creating that new way of gaining profit and expanding your width as a company making it well know globally so it can grow according to (Storm. M, 2020). There are many examples of digital marketing, but I will be covering two of them in this essay the first one will be context marketing, it takes many forms being blog, articles and videos these can be shared in many ways like social media and this can be a powerful marketing tool allowing shared content and can resonate with their audience according to (Nancholas. B, 2023), and that benefit of this is creating brand awareness. However, limitation of it is that it requires skills and resources making it time consuming which is difficult for new small businesses according to (NIBUSINESS, n.d). The other example of digital marketing is social media marketing, what this is the process of creating content for social media platforms to promote your products and services and to build a community with your target audience. The benefit of this is to increase your brand awareness this because of the shear amount of people on it and it can increase your brand awareness because of how it can get comments, reposts, shares and likes even can get people to go to your website because of your links in your bio or posts according to (Baker. K, 2024). The limitation of using social media is that it can be difficult to measure because it has limited data since each social media platform provides different data it can show the demographic, but they won't be engaged and others can be but not give when and where, making it hard to know when to promote your product in what time of year but also where to sell it to those who were interested in it according to (Baer. J, n.d), this shows that social media can be a solid platform for marketing if you the time and resources so the suggestion would not at the very start of your business but when you have some growth and brand awareness and that social media is good marketing because it can keep business growth to keep increasing 
In my conclusion, marketing in an organisation is the most useful part of a business because it allows to create paths and strategies for the company to achieve their goals. Effective marketing achieves the goal they aim for by creating strategies they need to make sure the company improve. The macro environment is a major impact in making business make the right decisions in marketing so that they can do what's best for the company and their customers, and they must follow it since it decides what happens to their business. Organisation must adapt to marketing in the digital world since social media and the internet is what can continue to increase their growth as a business. Marketing is what is need for a business to grow and succeed without they will fall quickly showing why doing marketing is important for business.
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