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[bookmark: _Toc157296761]Introduction
As per the reports, the world has been continuously facing environmental issues such as global boiling, climatic changes, waste generation, carbon emissions and many more. In order to address these issues, investment in sustainability has become the most essential aspect of businesses across several industries. Particularly the global hotel industry contributes to higher carbon emissions equivalent to 20 volcanic eruptions, that is approximately 60 million tons per year. The hospitality industry is one of the most significant contributors to carbon emissions and environmental issues due to its widespread operations including transportation, accommodation, food, and more. Hotels today are highly committed to reducing their environmental impacts through the best and most effective green practices. However, there are reports concerning fake commitments towards these efforts, also known as "greenwashing". The following report is going to explore the allegations made against one of the most renowned hotel brands in the world, Hilton and investigate potential areas of greenwashing within their business landscape. The report will also discuss their self-evaluation practices followed by a comprehensive investigation of green technology used by the company. 

[bookmark: _Toc157296762]Greenwashing Accusation 
The global trend of minimising environmental impact has been continuously growing and organisations around the world have been demonstrating their sustainability efforts. Consumers on the other hand have become more eco-conscious which has been secondarily driving the requirement of sustainable development.  However, in an attempt to address these consumer expectations, several companies across the world are being accused of "greenwashing". Greenwashing can be defined as an act of making untruthful or deceptive claims about the brand's sustainability while concealing increased environmental footprints. It has been determined that most of the hotel brands have been accused of these allegations. 
Hilton is one of the most fast-growing and leading hotel companies in the world, headquartered in Virginia. The company has recently released a report “Travel with Purpose 2030 Goals”, marking their 100th anniversary. The report outlines the company's commitment towards reducing environmental footprints over the next few years and highlights its investment in environmental sustainability. The company claimed that it would reduce carbon emissions in "Hilton Properties" by 61%. However, some critics argue that the company is not primarily focused on reducing environmental impact but the initiative is aimed at maximising profit by demonstrating false sustainable efforts. According to reports, Tourism Concern, advocating ethical tourism has also accused the company of greenwashing activities. The organisation argued that Hiton claimed to be involved in eco-friendly practices and biodiversity protection, and uprooted several mangroves and palm trees in order to expand their infrastructure, particularly "Hilton Complex Resort" on Mandhoo Island (Tark and Oh, 2021). 
Hilton Worldwide Holdings Inc manages more than 400 hotels across the world and as per their annual sustainability report, the hotel claims to follow social, environmental and governance criteria. However, according to a report in 2022, the company failed to mention embodied carbon emission in its “72 pages” of information and pledges. By taking Hilton’s newly constructed 40 hotels into consideration, there is a significant amount of unaccounted carbon emission (Breaking Travel News). 
According to a report, Hilton has stopped providing daily housekeeping services, which indeed raises a concern regarding unwashed towels in their hotel rooms. The company have made their proactive daily "housekeeping" services optional for all US "non-luxury brands". This means that the services are provided only when the guests ask for it. The company claims to be highly eco-conscious and customer-centric, but the reduction of daily housekeeping services points towards greenwashing behaviour. However, the company justifies this initiative by citing the customers are the key driving force. During the pandemic period, several guests wanted less contact and by now the company claims that the customers simply prefer things this way (Hasek, 2023). Housekeeping services are highly essential to maintain safe and hygienic living spaces. In the absence of these services, there can be an adverse impact on the overall social and environmental aspects. Unwashed towels, increased waste generation and other similar issues can be faced, which ultimately leave a negative impact on the environment. 
In contrast, the company claims to replace their existing towel product with a new innovative product. According to the company, the new towel initiative leverages modern technology so that the product grows "plusher" after washing, offering the feel of a heaver and luxurious product. This ensures up to a 50% longer lifespan in compared to existing towels. With this initiative they aim to reduce product wastage and reuse of resources, demonstrating their sustainability efforts.
[bookmark: _Toc157296763]Self-Evaluation in Hilton 
As a hotel industry leader, Hilton is aware of the fact that environmental sustainability is not only beneficial for the planet but also highly advantageous for the company. Modern customers are increasingly seeking greener and eco-conscious hotels that reduce their impact on the environment and contribute to economic and social development. As such, the company must be proactively involved in self-evaluation in order to maintain and develop sustainability across its operations. The company evaluates their current situation and determines its environmental strengths and weaknesses. The company understands that this requires a comprehensive approach and simple observation might not return valuable results. Therefore, Hilton leverages tools such as annual sustainability reports, environmental audits, carbon footprint calculators and other sustainability indicators to access their sustainability efforts. This also includes assessing their water usage, energy consumption, carbon emission, waste generation and other areas of environmental performance. Furthermore, the company also benchmarked their hotels against "industry standards" or the best sustainable practices and investigated their performance in comparison to their competitors (Zientara et al., 2020). 
[bookmark: _Toc157296764]Why do companies self-evaluate?
As mentioned above, the growing demand for environmental sustainability is at its peak and companies around the world have been primarily focusing on enhancing their sustainable efforts. Sustainability contributes to both improved environmental impacts and business growth considering the growing demand for modern eco-conscious customers and the requirement for addressing grown climatic changes and other similar issues. Self-evaluation is the most significant step that could aid the companies in identifying their strengths and weaknesses towards sustainability. It can aid in assessing whether a particular program or intervention has the necessary support, resources, commitment, capacity and efficiency to consistently return positive and valuable outcomes. This also includes assessing whether the program or intervention has robust collaborations and partnerships, efficient financial planning, a strong organisation structure and the necessary "human resources" to address the job. 
Self-evaluation in terms of sustainability, is a critical initiative that ensures all the practices and actions are economically, environmentally and socially responsible and do not compromise the capability of future generations to address the needs. Self-evaluation is an essential activity for assessing the long-term viability and impact of projects, interventions and overall sustainability efforts. Self-evaluation ensures that the company has all the necessary resources and plans to achieve its sustainable goals. It is essential to note that self-evaluation not only aids in understanding the available resources but also provides an opportunity to explore the areas of improvement which can be critical to address during the path towards sustainable development. Hotel industries, particularly should emphasise self-evaluation to understand their environmental footprint, waste generation, carbon emission, energy consumption and more to develop a viable roadmap to reduce consumption and environmental impacts to achieve long-term environmental sustainability (eval-community, 2023).
[bookmark: _Toc157296765]Uses of Green Technology in Hilton
Environmental sustainability has become the most significant aspect in almost every industry across the world, particularly in the hotel industry due to their larger environmental footprints. According to reports, Hilton has implemented an "energy efficient lighting retrofit program" for their guest rooms. By leveraging "state-of-art" compact fluorescent and similar lighting technology, the company ensures reducing the consumption of natural resources for powering such products. The company is also actively assessing and implementing additional "Green technologies" across its facilities which include fuel cells, solar technology and co-generation as they have become more reliable, affordable and most importantly sustainable. These initiatives will enable the company to further minimise dependence on its current resources and energy providers (Matteucci, 2020). 
The company believes that it can achieve its energy goals by leveraging renewable energy sources and a significant focus on energy efficiency which minimises both greenhouse gas emissions and utility costs from its hotels across the planet. The company have pledged to minimise their carbon intensity by 61% in the next 10 years. Recognising "water"' as the most precious resource in the world, the company is committed to driving "holistic water stewardship" across its value chain. The company is committed to reducing its water consumption intensity by 50% in the next 10 years and implementing more than 20 water projects aimed at increasing resilience and access. Lastly, waste reduction is the most essential aspect of sustainability and the company demonstrates their commitment towards circular economy through active waste reduction practices. Donation, recycling, waste prevention and food upcycling are the main initiatives surrounding their waste management practices (Hilton ESG, 2023). 
Furthermore, reports states that, among the brands emphasising sustainability efforts, hotel companies such as Hyatt, Accor and Hilton claims to become the first hotel brands in the US to achieve net zero emissions.  
[bookmark: _Toc157296766]What could they do instead of self-evaluating?
A self-evaluation is an act of identifying their strengths and weaknesses towards sustainability, assessing whether a particular program or intervention has the necessary support, resources, commitment, capacity and efficiency to consistently return positive and valuable outcomes. Companies must be proactively involved in self-evaluation in order to maintain and develop sustainability across their operations. However, it is essential to understand that self-evaluation alone cannot address the environmental concerns. Self-evaluation acts as a supportive tool towards developing a strategic road map to achieve sustainability. The company must leverage self-evaluation to assess its current environmental performance and use such data to inform decision-making. Identifying strengths and areas of improvement can significantly aid in developing strategies and interventions to improve sustainability in their practices. Along with self-evaluation, the company must actively focus on integrating new and innovative technologies such as solar panels, wind energy, and other renewable energy into their day-to-day activities. For instance, lights on parking lots and sidewalks can be initially powered by solar energy. In conclusion, by leveraging self-evaluation, Hilton can assess their current environmental practices and explore areas for improvement in order to further enhance their sustainability (Ostegaard et al., 2022). 


[bookmark: _Toc157296767]Conclusion
In an attempt to address these consumer expectations, several companies across the world are being accused of "greenwashing". Hilton is one of the most fast-growing and leading hotel companies in the world, headquartered in Virginia. The company has been accused of greenwashing in a few areas. Critics argue that the company is not primarily focused on reducing environmental impact but the initiative is aimed at maximising profit by demonstrating false sustainable efforts. The company failed to mention embodied carbon emission in its "72 pages" of information and pledges. Additionally, the reduction of daily housekeeping services points towards greenwashing behaviour. In contrast, the company claims to replace their existing towel product with a new innovative product ensuring up to a 50% lifespan increase in compared to existing towels. Hilton has implemented an "energy efficient lighting retrofit program" for their guest rooms. The company is also actively assessing and implementing additional "Green technologies" across its facilities which include fuel cells, solar technology and co-generation. The company is proactively involved in self-evaluation in order to maintain and develop sustainability across its operations. The company evaluates their current situation and determines its environmental strengths and weaknesses through annual sustainability reports, environmental audits, carbon footprint calculators and more. As a hotel industry leader, Hilton is aware of the fact that environmental sustainability is not only beneficial for the planet but also highly advantageous for the company. Self-evaluation ensures that the company has all the necessary resources and plans to achieve its sustainable goals. However, it is essential to understand that self-evaluation alone cannot address the environmental concerns. Self-evaluation acts as a supportive tool towards developing a strategic road map to achieve sustainability.
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