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	Student Number
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	Student Name
	Hassan Elnour Mohammed

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://www.yogareading.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The Yoga Reading website it is easy to access in a second and (hyperlink) in any web browser.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Yoga website contain many sub-pages start with Timetable, pricing, courses.


	

	Answer: 
Customer will access to the navigate through sub-pages clicking on the link takes them to other

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Improving website focusing on mobile responsiveness and clear accessible booking systems.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Interesting webpage and have nice design customer can the address when they click straight to the link and see all the sub-pages that they can see more information on them before click to any of them.
The different is in a computer in sub-page show all the details before customer click in the one off them such Timetable shows updated schedule to classes…. Yoga reading
On the phone when customer click it show the sub-page with no information until customer click on one of them and see what is in the sub-page 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: Use images and videos show ladies doing Yoda and information about classes used some interesting colours Crey, blue in the images.
Key use for Yoga video and images it is online instruction the guided session also, content creation.
Uploaded the video online help the busy moms that can train ant home if they do not have time go to the training place a lot of moms they just watch through Instagram or Facebook online videos and follow them which is helpful for them .



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, they did not use an online chat on the website.
It is helpful now a days to use an online chat and improve customer service and help the customer easy to contact them most of the website use an online chat to improve customer service they find it easy to ask and get the information immediately no need to call or email save time.



	Question 2d – How effective are the social media links on the website?


	Answer:  Using social media link on yoga Reading and help build that trust show real interaction with brand and visitors to such as Instagram on the website leads a lot of people know about the website and links can shows in the connect advertise ,Also customer use Facebook to contact and see the event and joining classes .
 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:  show all the details about online class types and locations.
Clear pricing and policies breakdown the membership option, drop price, workshop cost and special offer or the cancellation policies.
On-Site Information: they clarity what to expect by offering props and changing rooms on site.
Email Communication: customer received email confirmation for booking emails that provide specific details about workshop and classes.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: customer reviews the service Yoga reading are primarily made available through a dedicated testimonials page their website, also highlight student experience and kind words on social media platform like Instagram and Facebook showcasing feedback about their supportive atmosphere, teaching, quality and workshop.
Website testimonials: page lists text-based reviews praising the friendly.
Social media spotlight: use Instagram and   Facebook to share celebrate feedback 
Contextual Feedback: Reviews often on the specific experience at their location in Aroma House ,Reading ,including parking information.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: when is easy to contact the company and find all information that available which is improve customer service.
Do not wait for long time to contact the company and received the information that I want to know or any problem   with the company and solve it as soon possible which is made me happy with the service so that recommended to my friend and family so they can use the company with no problem.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  Yes, it is clear for customers show all the price for classes for drop-in studio or online I think it is reflecting the quality-of-service compeer to the service other company they do in Yoga 
10 Class pass price.
5 Class pass price.
For beginner to Ashtanga self-practice 




	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga 

	
	2.class

	
	3. Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  Yes, it appears.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, it is relevance for Yoga business particularly one specializing in corporate wellbeing like Yoga reading (yogareading.co.uk) remains highly relevant in the modern UK business landscape in 2026.
In Uk yoga is growing quickly build credibility with corporate clients and booking which is vital a crowded market.
Trends for people to join yoga session in the UK lot of people follow the trends which is something good to follow.
Wellbeing important to humans to take of themselves.
Workplace Wellbeing Focus: corporate yoga is increasing seen as a cost -effective tools combat stress and improve employee retention. 
Shift from parks to policy: shifting from just perk to strategic investment in employee mental health.
Accessibility and Inclusivity: Modern website need to reflect a more diverse and accessible approach to Yoga. 



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My recommendation for Yoga Reading company to create an online chat automatic respond for customer a lot of company uses for best customer service so that when customer need some information and do  not want to call or email can go to the chat and ask for any information would like to know about the company which is make so easy for improves their customer service .
I suggested this foundational philosophy and lifestyle: often cited as best introduction to yoga beyond physical poses.
Spiritual Growth and Modern Application 
Light on life: the yoga journey to wholeness inner peace and ultimate freedom by B.k.S Iyengar.
Autobiography of yoga by Paramahamsa Yogananda: classic spiritual memoir that inspires practitioners looking to understand the deeper self -realization aspect of yoga.
Living Your Yoga : Finding the Spiritual in Everyday Life by Judith Hanson Lasater : Take yoga off mat and into everyday situations -like compression mindfulness and sutras .
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