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Introduction
The paper aims to discuss the usefulness of technology being used at workplaces. The evolution of modern technologies in the current century has made several changes in the field of digital world and information technology. The productivity of any firm or workplace is highly dependent on the effective usage of the latest technology by its workers and associated members. To ensure the progress and better output of workplace managers has to plan, control, coordinate and lead the employees to bring the right technologies that benefit the organization and the society as well. Effective and smooth communication in any workplace become more impressive when it utilizes the latest information and communication technology (Beckingham, 2014). The continuous evolution in technology and the constant emergence of new software have created a modern way to solve the inefficiencies and problems of different organizations. There will be an improvement in the growth of the workplace if it is investing in the cutting-edge modern technology. This will also help the employees to empower and go ahead in the fast-moving world. The next session aims to discuss the importance of modern technology in workplace. 
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In 21st century it is very essential for organizations to utilize modern technologies. Organizations must have modern technical savvy so that they can compete in global market. The effective and efficient utilization of emerging technologies leads to enhance and improve critical factors associated with workplace. It makes the workplace more competitive in marketplace, ensures the computational accuracy, boosts the business and makes the communication more effective. The combination of business and technology makes the workplaces more profitable, responsible and integrated (Statistics, 2018). Not only the technology but also the collective vision, skills and the knowledge of employees have a major impact on the better outputs of the workplace.  	Comment by Ahsan Habib: Sentence is not making sense. Review !
The advancement in technology has made it more complex for people to be used. For instance, if a person was using old computers and software and suddenly tasked by a company to use modern software and newly developed computes, it will be difficult for him to manage the demanded work. In this situation workplaces have to train the employees, better manage the technology and mobile the technology in the workplace for networking, communication and marketing purposes (Cottrell, 2015). The managing of technology means the optimization, design, planning, control, and operation if technological processes, services and products.  Mobility in technology involves the efficient uses of technological tools in the workplace for maximum productivity and profitability.  
Coming over to the advantages of modern technology in the workplace, there are five different areas that improve the workplace through the use of modern technology. a) Speed and efficiency b) Storage and Sharing c) Mobility and Remote Connectivity d) Automation e) Communication. The utilization of modern office technology enhances the workflow process in any organization the and gives the employees more time and effective resources to compete in the industry and focus on their work (Hoechsmann, 2013). New technology adaption provides the organization to integrate their data, respond the data, quick decision-making process and adopt the changes according to the consumers and organization needs. In this fast-paced work, no one have the time to waste on searching files, required data, information and documents latest survey showed that 20% of the working time is wasted by employees in searching the required information and documents that creates major inefficiencies in organizations and increases the cost of business (Bell, 2015). 
The effective use of modern technology shares and stores the information which is very vital for the efficiency of any workplace and also increases the security of data. The important advantage of modern technology use in office work is the automation of different function in companies. The problems of data entry, bookkeeping, analytics, and management work can be effectively automated by the use of technology through utilizing various software packages. This process also reduces the human error risks and makes the data more secure. Effective and productive communication is the reason behind the replacement of typewriters to computers, paper mails and faxes to emails. New technology provides well-organized way of communication in organizations (Emory, and Cooper, 2013). In short, technological advancement have a great impact on the dynamics of a workplace that basically starts with the latest equipment usage, client base, employee-performance and the way of business startup in the world. It is very mandatory for organizations to integrate latest technologies into their businesses so that they can increase the efficiency, productivity level, employee’s performance and reduces the production cost (Maund, Schriek, and Tinkler, 2017).
[bookmark: _Toc522732006]Social Media as a Tool of Marketing 
Social media is top trending in the marketing phenomena of business industry due to its remarkable advantages. It is the conspicuous tool for the firms to ascertain and achieve their goals.  Most of the firms get benefit from social media due to the availability of audience, time and relations at a very reasonable cost. The utilization of social media can promote and advertise any business at very lower costs and have the ability to develop the targeted groups to make business more productive.
In business environment, social media is preferred as a market driver due to its cost reducing effects. Moreover, a huge number of social media outlets are now available to everyone at an affordable cost. Facebook is the largest social media platform for the financial planners while LinkedIn was developed for decision makers and business professional to get best opportunities without any struggle and charges (Poynter, 2014). Latest researches showed that social media is a vital feature in business world. High participation and attention of consumers and costumers can be gained by advertisers to promote their brands and products while using the social media. It makes strong bond, never-ending continuous interaction between the consumers and brands.  
For instance, Twitter and Facebook are two major media platforms where hundreds of people around the globe interact with each other. But both have different mission and strategies. Companies and stakeholders can instantly communicate and interact with each other using Twitter while Facebook is a platform and suitable tool for the creation of stakeholder communities (Morgan, 2016). The development and emergence of modern technology such as video games, online search, display advertising, online users required products and available efficient data of any field have great impact on firms. Due to this reason market decision makers have to formally gone through their requirements and to attain maximin profit, they should optimally utilize firm resources. Through the usage of social media, firms can attain handsome amount of required market data to accomplish their goals.  Nowadays most of the business firms do not adopt the traditional ways for marketing of their products instead of that market decision makers allocate more budgets for the online advertisement and promotion of their products (Page, 2018). 
This is the reason why most of today’s firms have developed human resources management departments to develop relationships with customers and create loyalty through the usage of social media platforms. In recent years due to the emerging technologies, social media got importance in large and small businesses. Most of the firms have their own social networking while in the case of small businesses 75% of the companies have their own web pages for the online advertisement and selling of products (Team, 2018). Social media is now a powerful survival tool for the firms as it is the cost-effective and innovative way to market the services and products with advantage of gaining the largest consumers and their attention by providing loyalty. According to latest trends, most of the marketers have increased the budget of social media while some do not, the employing through social media by marketers is also increasing. 	Comment by Ahsan Habib: Weak start..dont use that’s why….write properly..this is the reason why OR this is a key reason
The reason behind the attractiveness of social media is it's inexpensive and effective. The use of the social application is also increasing due to free access and no charges. Not only this, the use of social media allows the firm to get consumers from all over the world without a high budget and get their valuable feedback on their products (Maund et al., 2017). Different organizations can be affected by certain economic crises as well. In this situation, the production capacity of organization reduces or may close down due to the insufficient consumer demand and high competition in the global market. To improve the efficiency of organizations they have to reduce the production capacity and invest more.  Social media which starts as an entertainer get importance in this situation for the marketing strategy of organization (Schmitz, 2018). Most of the organizations utilize suitable social media platforms to compete in global market after critically analyzing their business requirements.
[bookmark: _Toc522732007]Information Gathering and Communication Within the Workplace
The issue of data and information over-burden is broadly perceived in today’s world. The technological improvement in recent years has developed several machines for the integration, production, and manipulation of information faster than humans. It is very important for organizations to gather information in a systematical manner from several sources to attain the best efficiency and productivity. To get the best outcomes it is essential to have all the relevant data and information about the current issues and situations. Gathering information is the most critical factor for decision-making processes (Statistics, 2018). The advancement in information technology has created a lot of resources for the availability of information, which makes it difficult to explore the precise information .
In order to get the best suitable information from resources, searchers have to consider fives steps to make the process beneficial. First is to ask the right question because the available information is endless and the person have to be precise to get relevant data. Second is to find the information sources from where one has to extract the relevant information about queries. Such as the use of library catalog system for searching best and suitable title of the topic. Third is to find the information from the source that makes the user deciding either the information is ok or not. Fourth is to application of their own experience and knowledge with the available information to conclude the topic. The last one is the consideration of maximum number of sources to gather the information (Werkle, Schmidt, Dikke, and Schwantzer, 2015).  Although most of the consumers think that only one source can give them the answers to all their question but it doesn't happen in actual. To get the best and effective information the utilization of maximum sources is required.
Workplace communication in any organization is the sharing and transmission of information between two different members or in groups. Different sources such as text messages, emails, notes and voice messages can be used for the sharing of data. Workplace communication plays a vital role for the better productivity and smooth operations of organizations.  Better communication within workplace improves the productivity of workers, it increases the satisfaction of employees during their job, it also creates better relationships with clients and produces talented and productive workforce for organizations (Skoumpopoulou, Wong, Ng, and Lo, 2018). In all organizations good communication plays an essential role in establishing strong working relations and achieving the best productivity. Employees who pay more attention to communication have more productivity, output, and trust among other employees in the organization. Customers and managers are a very valuable asset and their effective communication skill can give them a better chance to compete in industry (Oldham, and Da Silva, 2015). 
Inappropriate and poor communication damages the trust of working staff and produces unmotivated staff with lower level of confidence and abilities that is harmful to the productivity of organization. In business environment, strong communication promotes different factors that maintain the productivity (Fuller, and Joynes, 2015). Team building is strengthened by the better connectivity and coordination between the members of organization which makes the strategic decision more impactful. Better communication gives chance to everyone to raise their voice about different ideas and complaints and listened by the concerned authorities. Good communication of managers leads to manage their teams in an effective way. Strong communicators can easily handle the conflicts, motivate the members, delegate the tasks and make strong relationships with responsible people (Hoechsmann, 2013).
[bookmark: _Toc522732008]Conclusion 
It can be concluded that the workplace will be more innovative, effective, functional, productive, and better decision making if it utilizes the latest modern technology with the aid of social media platforms. Better communication and availability of required information in the organization is the key to success. More innovative ideas will be bringing up by the people once they are opened to communicate freely without the fear of retribution. Those organization who encourages better communication are more innovative and competitive in the global market. The growth of any project strongly relies on the effective communication between the stakeholders, clients, and the consumers.
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