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1) Introduction
In this report it will Demonstrate a critical understanding of the development of social trends since the beginning of the 20th Century. Social trends happen daily. Social trends are the activities in which society participates. Trends have existed since the very start of human society and some social trends last longer than others such as some last for weeks and then some last for years. This report will also present various different social media platforms and people on those social media websites that can affect the world of logistics and also show established marketing concepts and look in detail at what opportunities and challenges are being presented to both logistic and transport industries by the growth of social networking. At the end of this report, it will give a good understanding whether or not social networking benefits or not the logistic and transport industries.


2) Social Media Platforms
Social networking sites or also known as SNS are different types of social media sites that can make communication an easy way of connecting with friends, family, colleagues, customers, or clients. Many people use social networking sites for various different reasons. Some people use it was a social purpose, other people will use it for a business purpose, or some people will use it for both through social media sites such as Facebook, twitter, LinkedIn, and Instagram. Social networking has recently become of the front faces of many companies or businesses no matter how big or small they are because most people on this planet now have some sort of social media and due to this it is easier for marketers to seek engaging customers.
The power that social networking holds is scary. Social media sites have the ability to affect individuals and companies for the best and for the worst. That is why it is crucial to see some of the advantages and disadvantages that comes with social media. Firstly, social media has the great power to draw and connect new and existing clients to their company. Social media is also good for the advertisement of a company as it can create, promote, and increase brand awareness. Many companies and businesses that use social networking sites receive many reviews and those reviews are important to these companies as they rely on reviews because if a company or business receives a review the brand authority becomes more valuable, and this can lead to an increase in sales and a higher ranking in search engines. Customer service is a very crucial key in order to become a successful company as it can show the importance of how a company values their customers. An example to show this can be shown if a customer complains about an item they purchased on twitter, the company may then reply to their customer and may help the customer by issuing the problem immediately and apologise. All these advantages can help cement a company or business as a legitimate, credible, and trustworthy organisation that can go onto to be very successful. However, where there are advantages there are some disadvantages. Social networking sites carry a few cons which can affect a company bad. For example, social media can have a massive impact on the spread of misinformation that can spread like wildfire. At first information about a company starts as rumours which go around faster than facts. To support this one study found “misinformation is 70% more likely to be shared than factual information on Twitter”(Kenton, 2021)











3) Facebook
As it is currently, Facebook is the largest social networking platform to exist with an astonishing “2.23 billion active users”(WebWise, 2014) Although many companies have their own websites the also tend to have a Facebook page as it can provide many benefits to the company. Firstly, the marketing strategy for Facebook is a low cost. Many companies use different marketing strategies that would cost them thousands of pounds through other channels however, if they use Facebook, they can use these marketing strategies for a fraction of the price. Next, Facebook allows companies to post picture and video images about their company.  The use of photos and videos can be a very good strategy as it is a good communication system with customers and potential customers as it allows them to see the company’s products or services without them having to leave their homes. An example that shows how Facebook can be a great asset to logistic companies is the time when a company called Maersk made a huge range of content which was generated by their extreme efforts in using social media.  “As early as 2013 they shared several behind-the scene videos showing the construction of the largest container ship they ever created.”(SOLUTIONS, 2021) Due to these videos and images it is crucial that more independent freight forwarders do the same with all their incredible shipments like Maersk, as it will only benefit a company’s brand and the interesting information gathered will only help to produce mass interest in the service they are providing.

4) LinkedIn
LinkedIn is the largest professional social networking site on the planet. LinkedIn is used for the purpose to search for the right job or internship, connect and strengthen professional  relationships, and develop the skills a person must require in order to be successful in their working career. LinkedIn is seen to be the most used source of social networking when it comes to logistics and transportation. Logistics and transportation have recently found themselves in a bit of trouble due to today’s economy. Firstly, logistic companies face challenges such as the market slowly becoming saturated due to the high level of competition, Secondly, the operational costs are incredibly high due to the price of insurance, fuel, maintenance, and repair costs. Thirdly, recently on the news their logistic companies a struggling with transportation due to the lack of drivers. If companies were to use LinkedIn all these issues would be resolved as LinkedIn provides reach. LinkedIn has a total of “706 million monthly users”(Williams, 2020) and is increasing monthly.  LinkedIn is the most unique type of social networking compared to other social media platforms such as fakebook and twitter as LinkedIn consumers are mainly employers, employees, entrepreneurs, corporate decision makers and business professionals. An example to show this can be seen as there are more than 50 million companies with LinkedIn accounts and this provides opportunities for individuals seeking for their perfect logistic role.

5) Trip Advisor
On the internet TripAdvisor is in fact the world’s biggest travel review website. TripAdvisor is a website that allows customers to read and write reviews for various types of businesses such as, hotels, restaurants, bars, tourist attractions and shops. Started in 2000 TripAdvisor was created by four different people, “Stephen Kaufer, Langley Steinert, Nick Shanny, and Thomas Palka.”(ottowerevue, 2019). The four founders of TripAdvisor originally created this type of social networking to allow tourists and travellers to exchange their reviews of travel related businesses and travel destinations. This allowed users of this type of social media to have a chance to express their opinions about their experiences for the better or the worse. Not long after launching TripAdvisor the four founders saw that their type of social networking was exceeding all their expectations as immediately TripAdvisor became popular with the world and after a few years it has generated millions of page views per month. TripAdvisor since a major breakthrough now offers users the opportunity to actually book package holidays, accommodation, flights, cruises, and car rentals for trips away. It also includes travel forums which allows customers of the website to share their experiences together. Most companies in the travel, retail or tourism industry will almost guarantee have a page on TripAdvisor. TripAdvisor has roughly 315 million reviewers and a total of over 500 million reviews have been made on the network, with all that said trip adviser provides various benefits for companies through this type of social media. Firstly, it provides a company the opportunity to allow people to acknowledge that the company exists and due to the many reviews posted it lets a company reach to consumers who are known as “hard to reach consumers”. Secondly, it gives a company a great platform to prove to users how good the company is, and it also lets companies engage with their customers. Engagement with customers is crucial because if a company shows it cares for its customers that will only benefit the company.

6) Airbnb – Marketing strategy on social media 
An example that shows when using the correct type of marketing on social media is the very successful company Airbnb. Airbnb is a type of social networking that connects and allows all users on the website to rent and rent out their accommodation no matter how big or small and no matter how expensive it is to rent. Airbnb is known globally, and it is used in more than 100,000 thousand cities and 220,000 countries worldwide.  Airbnb has become the successful well organised company due to the main factor that is social media and how they market themselves on social media. There are several purposes that Airbnb serve.  To start, their user acquisition strategy has two specific target audiences. Firstly, people who want to rent out their accommodations and secondly, people who want to rent out other people’s accommodation as a substitute to hotels and B&Bs. Social media comes in a variety of various forms, this section of the report will show 4 different types of successful methods used by Airbnb that has made them the prosperous company they are today. The first type of marketing used by Airbnb is the social media platform YouTube. On YouTube Airbnb have currently 267,000 thousand subscribers and have released 499 videos which in total has accumulated to more than 100 million views. Airbnb have three notable YouTube videos that have reached millions of people, they are “Views” which has reached over 3 million views, secondly, “We Accept” which has 5 million views and thirdly “Breaking Down Walls”(Hogan, 2018) which has 6 million views. All these videos are cautiously filmed, edited  and are matched with the purest music to connect and pull on the heart strings of even the coldest of hearts. Secondly, Instagram is a huge platform in the world of social media. Airbnb today have 4.9 million followers on his giant platform and have their own hashtag “#Airbnb”. The use of a hashtag is very powerful in the world of social media as a hashtag is user generated content also known as UGC and Airbnb is known for being the “queen” of UGC. If a UGC is carried out correctly, this marketing method will make the company very successful, and it will help share the company even more around the globe as Airbnb currently have over 1.8 million posts on Instagram using this hashtag and this UGC can be a massive resource to show off their happy users and customers. Thirdly, another platform that Airbnb are on that showcases their good variety of marketing methods is another social media giant that is Twitter. Airbnb have 736,700 thousand followers on twitter and their main objective whilst on twitter is the ability to communicate with users and customers and to give answer customer feedback. Airbnb pride themselves for quick interactions and open conversations on twitter this helps them become a stronger and strengthens their foundations as it shows that they  care or their customers and this will only help them for the better as more people will be able to see this and will use Airbnb more often. Finally, in today’s social media world there are more and more of people who are known as Social Influences. Many people from today’s generation have ambitions of being travel influencers that get to travel the world for good advertisement photos to benefit a company. Airbnb saw a gap in the market and pounced on this opportunity as they now work with intraframes with influence. If you don’t know instagrammers with influence are people with a mass following and followers of the influencers will do what the influencer does. An example of this can be seen with the influencer called Brittany Iverson.  Brittany Iverson has more than 19,000 followers and due to her following Airbnb, themselves have helped Brittany to live her dream as Brittany has sold everything, she owns in her hometown in Idaho and is now travelling the world living and posting her Airbnb’s to showcase the amazing properties that Airbnb have to offer.

7) Marketing mix in today’s internet era.
 	Marketer “Jerome E. McCarthy”(Budrikas, 2021) came up  with a structure that allowed marketing decision making easier for companies. What McCarthy done was he had collected all 4 pillars of the business cycle and connected them and from that day onwards most companies accepted and endured this framework into their companies. The crucial foundations of the 4Ps are Product, Price, Place, and  promotion. Even though it is not hard to guess what they are it is vital for a company as they have the power to either make or break a company. 
Product: is a service or good offered to meet consumer interest or demand.
Price: is the cost a customer pays for a product. This involves base costs which are materials, manufacturing, and shipping. Also, expenses which include rent,  office supplies etc. Any good company will only invest in what is in demand and what customers will actually pay for as well as looking at their competition. It is key to do this as it can increase a company’s bottom line and increase a company’s target profit. However, if a company cannot rise above their bottom line, then it becomes a losing proposition.
Place: is the place where the product is located, and that place can live in many various different ways, for example a physical store display, a newspaper, radio or TV ad, or a website.
Promotion:  is product publicity and public relations efforts via advertising as well as word of mouth, direct mail, email marketing and social media. 
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(Patel, 2021)

8) Conclusion 
In conclusion, this report was meant to demonstrate a critical understanding of the development of social trends since the beginning of the 20th Century and was meant to give a good understanding whether or not social networking benefits or not the logistic and transport industries. In my opinion I feel that this report has done all the above. I believe this firstly,  as the report has covered a variety of different and key avenues to show a good level of understanding of the development of social trends. Secondly, the numerous different types of social networking involved in the success of logistic companies such as Facebook, LinkedIn, and twitter were mentioned and also the example shown from Airbnb that transparently shows how various different marketing methods via social media benefit a company for the better. To conclude I believe social networking is a huge advantage to many logistic and transportation companies as it connects more people to their networks which will only bring more success to themselves.
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