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Introduction
& Concept

NesDerma is dermo-
cosmetic line leveraging
skincare’s Nestle’s and
science with dermatology
nutrition for modern
routines.
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4 Targeting

Primary Target Market
Young adults (18-35)

* Prioritise hydration,
clear skin, and
affordable premium
products

* Active on social media

* Open to trying new
skincare technologies

Secondary Target Market
Adults aged 35-50

* Seeking anti-ageing
benefits

e Prefer trustworthy
brands backed by
science
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NesDerma

A New Skincare Brand by Nestlé

Alignment

with Market

Trends
NesDerma capitalizes on the

massive shift toward science-
backed dermo-cosmetics and

: the skinimalism trend toward
. simple, effective routines. It

uniquely differentiates by
leveraging Nestlé's nutritional
R&D to credibly claim a holistic
'Inner + Outer' approach to skin
barrier health.

Marketing
Mix
Product: Launch with a
small hero line-up—
supporting the skin imagism
trend and the brand
promise of “simple,
effective science”:
NesDerma Hydrating Barrier
Cream
NesDerma Lightweight Daily
Gel Moisturiser
Price : positioned between
mass-market moisturizers
(e.g., Nivea, Garnier) and
premium derma brands.
Moisturizer: $18-$28. SPF
moisturizer: $22-$32

3 Segmentation

Demographic: Age: 18-45,
45-60.

Gender: All genders, with
female-skewed product
focus.

Occupation: Students,
young professionals,
working adults
Geographic :

Markets: Urban and semi-
urban regions

Countries: Launch focus
on Asia-Pacific and
Europe

Psychographic: Health-
conscious individuals
Busy people seeking
simple routines
Behavioral : Customers
who want consistent
results and brand
reliability, Trustworthy
brand heritage.

NesDerma is Nestle’s
Scientific Science
Brand. NesDerma is
strategically
positioned to capture
the burgeoning dermo-
cosmetics market by
leveraging Nestlé's
trusted scientific
heritage.




