Business Carmarthen sprint 1 – Online Undergraduate

	Level 4

	Module
	Learning Outcomes
	Assessments

	SEMESTER 1

	Understanding self and values
	1. Demonstrate self-awareness by identifying personal values and motivations that influence (third sector) entrepreneurial decision-making.
2. Analyse how personal values align with ethical principles and social mission to support sustainable innovation.
3. Demonstrate effective academic and digital skills.
	Portfolio (50%)
Reflective journal (50%)
4 elements/fortnightly

	Creative thinking for enterprise
	1. Demonstrate understanding of the terms sustainability, enterprise and the links between society, economy and environment.
2. Engage in the process of sustainable business creation and business planning.
	Portfolio (50%)
Presentation (50%)

	Social responsibility and inclusive working
	1. Understand the principles of social responsibility and their relevance to professional and community contexts.
2. Demonstrate awareness of inclusive working practices and the importance of equating diversity and respect.
3. Apply ethical and inclusive behaviour when working in academic or workplace settings.
	Portfolio (50%)
Report (50%)

	SEMESTER 2

	Sustainable financial decision making
	1. Develop an understanding of the principles of sustainable financial decision making.
2. Analyse financial viability of projects and sources of funding including grants, loans and investments.
3. Consider impact of business throughout.
	Portfolio (50%)
Written assignment (50%) – Grant submission? Funding proposal

	Distinctiveness and regeneration
	1. Understand the development of places and the links between economy, society and environment.
2. Evaluate economic development proposals for sustainable regeneration.
	Portfolio (50%)
Report (50%)

	Community development
	1. Demonstrate understanding of community development and the links between society, economy and environment.
2. Evaluate community development processes for sustainable improvements.
	Portfolio (50%)
Fieldwork poster presentation (50%)





	Level 5

	Module
	Learning Outcomes
	Assessments

	SEMESTER 1

	Design thinking and co-production
	1. Explain and analyse the principles, stages and theoretical foundations of design thinking and co-production within public, private and third sector contexts.
2. Discuss the ethical, cultural and power-related considerations involved in working collaboratively with users, communities and stakeholders.
	Portfolio (50%)
Presentation (50%)

	Social marketing
	1. Assess the development of marketing in creating value in a social context.
2. Identify relevant stakeholders and assess their impact on the marketing activities of the organisation.
3. Critically understand marketing processes, concepts and techniques, and their application and use.
	Portfolio (50%)
Report (50%)

	Ethical governance
	1. Develop an understanding of the role of governance in organisation development.
2. Explore key ethical frameworks to evaluate organisation decisions and governance practices.
3. Critically assess the role of regulation, codes of conduct and professional standards in shaping governance.
	Portfolio (50%)
Seen exam (50%)

	SEMESTER 2

	Entrepreneurial innovation
	1. Critically discuss the key theories of innovation in a social context.
2. Examine entrepreneurial motivations.
3. Analyse the role of innovation when creating value for stakeholders.
	Portfolio (50%)
Report (50%) – feasibility study

	From idea to project (Research Methods)
	1. Apply appropriate research and consultation methods.
2. Develop and justify a structured community consultation plan.
	Consultation plan (100%)

	Volunteerism
	1. Explain and analyse the role of volunteering within a community context.
2. Demonstrate effective contribution to an organisation or task.
3. Research, identify and apply for a relevant opportunity.
	Portfolio (50%)
Blog (50%)




	Level 6

	Module
	Learning Outcomes
	Assessments

	Community project
	1. Apply appropriate research methods to investigate a defined issue, need or opportunity within a community or organisational context.
2. Plan, develop and present a community-focused project.
	Portfolio (100%)

	SEMESTER 1

	Creating and measuring social impact
	1. Analyse the strengths and limitations of different measurement approaches.
2. Critically evaluate key theories, frameworks and debates surrounding social impact, public value and social change.
	Portfolio (50%)
Report (50%)

	Enterprise planning and leadership
	1. Critically analyse contemporary strategic approaches to sustainable business.
2. Analyse methods of sustainable future proofing.
3. Analyse how leadership styles, organisation culture and decision-making processes influence enterprise performance and innovation.
	Portfolio (50%)
Report (50%)

	SEMESTER 2

	Content creation and storytelling
	1. Explore how storytelling shapes brand identity, social impact and public engagement.
2. Examine ethical, cultural and accessibility considerations in content creation and narrative design.
3. Critically analyse different visual approaches to content delivery and storytelling.
	Portfolio (50%)
Video (50%)

	Alternative economics
	1. Critically analyse contemporary economic models.
2. Analyse how contemporary economic challenges shape business and society.
3. Analyse and interpret the social, cultural and institutional factors that shape economic behaviour and contribute to patterns of inequality, wellbeing and social cohesion.
	Portfolio (50%)
Report (50%)



