BMMB7012 – Marketing Management
Assignment 1: A Critical Analysis of a Contemporary Issue in Marketing
Please provide the link to your Video Presentation in the box below:
	https://uowtsd-my.sharepoint.com/:p:/r/personal/2228058_student_uwtsd_ac_uk/Documents/GROUP%20PPT%20OF%20MARKET%20MANAGAMENT%201.pptx?d=wb3f41f1abc2044b19fbc50d7cf719524&csf=1&web=1&e=eDkdBY






Please list your group members (name and ID) in the box below:
	NEHA DEVI 2227827- 1,2,3 SLIDES
AANYA AANYA 2230420 -4,5 SLIDES 
ANU  2228057- 6,7,8 
AMANPREET KAUR 2229957- 9,10,11, 12
BHUMIKA 2230753-13,14,15,16
JATIN PANDEY 2230423 -17,18,19, 20 






Please state your chosen organisation and contemporary issue in the box below:
	Organisation Name: AMAZON .
Contemporary Issue: Changes in consumer behaviour due to regulation GDPR.
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