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Research –Informed Literature
According the article discussed by (Krishnamoorthi and Mathew (2018) Artificial intelligence is becoming a mainstream and also the self service BI helps in empowering users to conduct the routine data science tasks. This research posses the business intelligence utilization that is used as a strategic business resource and thus helps in long term sustainability of the firm.  It provides that businesses generally need a connected cloud strategy in order to ensure reduced risk and enhance the flexibility while conducting the potential business.  However, Jakhar and Krishna (2020) has also argued that business intelligence often overburden the IT department and also it decreases the cross functional productivity and decreases the employee morale by encouraging the use of technology. 
As per the views of Divatia,  Tikoria and Lakdawala (2021) Big data is another major trends in the business intelligence and it helps in utilization of the data for the analytical purpose and thereby helps to make informed decisions. Business intelligence often brings the predictive analytics that anticipate the need for the customer’s demands.  On contrary  Sjarif et al. (2021) has identified that BI is often increasing the features that enables the ease of the use of technology and also it is streamlining the workflows and predictive analytics and it has also explored further use of the collaborative environment that facilitates the teamwork. 
Knowledge and understanding of subject
Business intelligence is software that derives the actionable insights and thus allows the company in order to make the informed decisions. Also application of BI tools often allows the business to access as well as analyze the data with the help of reports, graph, dashboards, and charts as well as summarize the maps in order to develop the strategic decisions.   Apart from this, business intelligence model mainly offers the opportunities for the business in order to transform the raw data into the meaningful and useful information and this model helps in developing the effective strategic plan and thereby derives the operational insights by making potential decision for the successful business.  However this model also helps in interpreting the data into the new opportunities within the organization and thus it derives competitive advantage of the firm (Tripathi, Bagga and Aggarwal, 2020). 
Also it can be evaluated that the business intelligence combines the business analytics, data mining and data virtualization along with the data tools and structure.  Data mining often uses the database and statistics that is mainly evolved in order to include the data mining, reporting as well as performance metrics and benchmarking etc that helps in analyzing the information in order to produce more potential results. Also it can be interpreted that reporting that allows in sharing of the data and also helps in conducting the overall conclusion for making the potential decisions.  Performance metrics and benchmarking enables in comparing the current performance data through historical data in order to track performance against goals along with the customized dashboard (Ukhalkar and Bhosale, 2020) (Kulakli, 2021). Data visualization and visual analysis can be represented through the chart graphs as well as histograms that helps in developing an appropriate patterns of the data in order to produce more effective insights regarding business intelligence.  Also business intelligence helps companies for the smarter data driven decisions and also help in analyzing the customer behavior in most appropriate and effective ways. 
Analysis
It can be evaluated that business intelligence while developing the strategic aspects helps in analyzing the data sources and also helps in keeping data warehouse. It also helps in improving the business process by analyzing a predetermined set of metrics that are relevant to the process and also helps in providing the historic context of the data.  Also it can be analyzed that business intelligence helps company to make better decisions and it helps in leveraging the BI that provides performance and competitor in order to make organization run more efficiently and smoothly at the same time.  Also the BI strategies are first aligned with the business goals because it has the analytical opportunities that supports in analyzing the information and generates the pattern (Mikalef et al., 2020). This analysis of the data often helps to generate the meaningful insights and thereby enables the company to determine the marketing trends along with the achieving the organizational objectives. It states that artificial intelligence becomes more and more mainstream and its automation has bought the popularity and thus helps in developing a AI driven tasks  and enables the businesses to develop low code applications. Also the future trends of the business intelligence brings more automation aggressively and thus it interface and limits the free flow of the data. Moreover, it can be analyzed from the above researched information that business intelligence software solutions are known for  their ability to operate in real time and also supports the business by providing them updated data. 
It helps in generating more effective solutions and also helps in providing the analytical insights for projecting the accurate patterns of the data to determine the sources for the future revenue, sales as well as customers in order to understand the comprehensive market.  Also it can be analyzed that BI has power to reduce the business costs. 
Practical application and deployment 
The most effective real life examples of using the Business intelligence is the system through which company uses the centralized that helps in carrying out the data paired with the powerful analytics. Apart from this, Marketing department is also real example because companies market their product through analyzing the trend in the market and also analyzes the ways in which the customers could be attracted. Business intelligence tools helps marketer to track the campaign metrics from the central digital space and also provides the real time tracking in order to measure the efforts as well as performance for the future campaign (Grover et al., 2018). 
Also, sales department uses the business intelligence for the sales and data operations and thus helps operation managers to effectively use key performance as well as indicators in order to access the complex information. This also supports in analyzing the sales pipeline and also presents the dashboards with the reports that allow the managers in visualization of the sales trends in the market. Other than this data warehousing is one of the important area of operations in which the managers uses the information that helps in conducting the potential operations to make the effective decision making.
Skills and professional practice
For the implementation of the business intelligence within the business, it is very important for the company to understand the nature of the data and also it is very important to possess the skills regarding the manipulation of the information as well as statistics that supports in managing the business information well and also helps in presenting the systematic information in order to support the effective planning for the firm. Other than this coding is other major required skills needed for processing the data and also helps in producing the useful insights. It supports in warehousing of the stages used in business intelligence. Coding is often used in data modeling and also warehousing of the states of the BI and thus helps in projecting lifecycle and it allows the programmer in developing a professional career in the conducting the program. In this way all such skills supports in carrying out the professional skills used in order to manage the analysis of the huge unstructured data that can be produced with the help of the business intelligence. 
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