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Introduction
In this assignment I will be self-reflecting on the modules that I have been previously engaging in which was based around different topic areas, selecting one chosen topic out of each topic module I will be assessing my experience and my critical understanding of innovation, imagination, and on entrepreneurial spirit that recognises the importance and commitment that creativity provides to the greater good.
Ideas and values 
From unit 1 of ideas and values I have decided to self-reflect on topic 4 which was making a statement, In this topic area we learnt about Identifying key values (Dollinger, Burke and Gump, 2007) Schwartz (1992) defined values as “desirable, transituational goals that vary in importance and serve as guiding principles in people’s lives” I have learned that there are different forms of values such as:
· Traditional values- are your obligations to your family, spouse, parents, children, and society.
· Moral Values- are the defensible ideals that one uses to differentiate between right and wrong. These virtues are regarded as valuable in the development of a person's character, honesty, truthfulness, helpfulness, compassion, respect, hard work, and other positive qualities are examples of moral worth.
· Set of Values A collection of right and wrong behaviour principles that guide, or embody, a particular culture, community, group, or person. ethic.
This module assisted me in identifying my own values as well as the various values I pose in relation to my conventional values and moral values, as I had previously thought that having values was a one-size-fits-all situation.
The positives of having values can identify principles and ideas in which you can incorporate them into your business/ideas, for instance when working in the health and social care background having set values is important in Care the values that are used are usually compassion Commitment, Competence and care having core innovation Values open the creative mind and provides structure to your business idea. Values will help you to build and create your business ideas, as I want to manage my own business around young adults and partnership work with social workers I would want to surround this with work ethics and values I also have found that from (Reamer, 2018) “social workers Attentions are often largely focused on fostering a set of principles upon which the mission of social work may be centred” these discipline has nurtured and perfected a set of values that has brought considerable significance and motivation to the careers of the next generation of social workers I also found that It's not easy to make sustainability a key principle, and the results aren't always clear. However, with strategic planning and execution, the business will become more competitive, efficient, and popular — and, in the end, contribute to a better world.
The most complicated part of having values is differentiating them, since conventional values are something you might have grown up with, so integrating values into your work as a collection of values would be difficult to distinguish as they will often interlink.

Creative solution
“creative solutions” Topic 3 "identifying new ideas" is the one I believe I engaged in the most out of unit 2, After studying and identifying the differences between entrepreneur and entredonneur, I discovered that an entrepreneur is a person who begins a new business and takes the majority of the risks while reaping the majority of the rewards, also the entrepreneur is often portrayed as a pioneer, a source of novel concepts, products, services, and/or business processes, and entredonneur is a made-up phrase, Entredonneur is about seeking and opposing words to provide shades of meaning in order to identify a method for thinking about what these meanings might mean, trying to identifying the differences between the two, I found it difficult to locate knowledge on entredonneur, but my research led me to the conclusion that an entrepreneur would invent something focusing on all aspects of the company were the Entredonneur focuses on inventing a specific thing or how to improve a specific thing with an invention. I do still feel that I do need to do more research in relation to this subject area as I partially understand the word Entredonneur.
I also learned the difference between inventor / innovator and the changemaker/ philanthropist and the attributes that are associated with them such as being open minded, strategic, confident and courageous, they were also self-assessment exercise that helps us to learn about ourselves and our own attributes. 
Innovators are authentic leaders dedicated to building diverse, highly profitable, and values-based companies that employ people who are passionate about their jobs, provide opportunities for growth, allow them to feel appreciated and validated, and provide clarification about their roles and responsibilities. 
Steve Jobs, the inventor of Apple, was listed in the topics, and he quotes Todd A and Michael L, (2010) that "While this approach contributed significantly to Jobs' and Apple's success, it was far from the only cause." Jobs had a tireless work ethic from a young age, particularly when it came to his passion, electrical engineering.” I used this quotation to demonstrate how hard he worked and how his creativity pays off in the form of making something profitable, and he is now one of the richest innovators.
I have quoted Bandinelli and Arvidsson, (2012) “Personal branding is often regarded as essential for entry into the organisational arena. Bandinelli and Arvidsson (2013) demonstrate the critical value of stakeholders' validation of the personal brand in their analysis of social entrepreneurs' personal branding practises. For social entrepreneurs to grow their social enterprises, their personal identity must first be recognised by other stakeholders.” As this is a platform, I found useful when using my creative mind to produce my flyer and poster, as finding self-identity and branding helps the overall product being produced. 
This subject was informative since it clarified many of the various language used for beginning a business; it was also inspiring and empowering in terms of recognising mentors who might assist in bringing out certain attributes, in reference to the entredonneur sense and interpreting it in background. I believe that more detail should have been given, as it was difficult to find out more about the word and its meaning; this would have helped me to understand the word.
Unit 3 Mobilising support 
Be in it to win it is based around platforms that would be good to use when innovating your ideas, this was the most important subject for me since I have a long-term dream of opening my own young adults home for children coming out of care and am now pursuing a short-term goal of baking. This unit assisted me in thinking of platforms that will better fit marketing my goods and services, as well as recognising the toxic forces that often fluctuate socially., I have included my table in which we had to do in one of the task’s which I found extremely helpful and stimulating. 
Definitely use
LinkedIn
I would consider using this because it can take my ideas and believes to a higher platform and create opportunity.
Considering using
Facebook
I would consider using this only because it can create a wider platform and target audience.
Not going to use in the immediate future
Twitter
TikTok
I would not use these platforms because it has a negative stem behind it, everyone can tweet and use TikTok such a major influence and it seems that there are no boundaries, it is also not the target audience I would use to sell a product idea.

Social MEDIA dewing, (2012) in the late 1990s, as broadband internet became more popular websites allowed users to create and upload content began to appear the first social network site (sixdegrees.com) appeared in 1997  this shows that social media has been around a while it has just been innovated with different platforms of social networks creating different opportunities. 
Another topic we learnt about was digital footprint this is your online personality and uniqueness, and it is what separates you from others. It creates an online identity or expectation based on what you do online. It is important to be mindful of this since everything shared online is permanent and cannot be erased. 
When investigating information about social networking I came across an article that 
shows its limitations about social networking when it comes to your professional profile and how you use it Benson and Filippaios, (2010) states that “people should take vigilance when using networks in general, as companies are increasingly using knowledge gleaned from social networks to determine prospective workers” there are also concerns for  Companies as they are becoming more concerned about regulation challenges and the risks involved with using social media for business development. So, from this you can see that social networking is not always the best way to promote your business. 
Learning about LinkedIn made me realise that it is more than just a career site like; Indeed, it provides forums for you to be innovative and generalise your ideas directly to the individuals you want to target market. This social networking App often creates possibilities for new creativity, having more insight into social media apps helped me to understand the best possible platform when starting a business, it also helped me to understand the negative and positive outcomes of using networking apps.



Unit 4 Evaluation 
In this unit, we heard about what success means to us. Because success can mean different things to different people, I define success as having the drive to keep pushing yourself and achieving targets so that you can progress, whether in your personal life or in your chosen profession, where other may look at success as a social media influencer because they are known and famous, this topic area also allowed me to think of a person who is not famous but is successful.
The Pygmalion effect, also known as the Rosenthal effect, is a psychological mechanism in which having high hopes leads to better results in a specific area. In relation to the business perspective of a Pygmalion it can work according to Loftus, (2017) “The relationship of a mentor to a protege is that of a staff capacity as opposed to a line capacity. The mentor provides advice and shares his or her experience with the protege. The mentor must constantly act as a positive Pygmalion to make the process effective”.
We also looked into the topic wellbeing according to Warr and Nielsen, ( 2017) “It is important to distinguish between different types of happiness when thinking about and evaluating it. In terms of scope, the broadest happiness is ‘context-free”  that is, it is associated with life in general rather than a specific environment”.  one of our tasks was creating a well-being map based on 5 elements (community, career, social, physical and financial) which we had to input information in the areas that we felt that was going well and the areas that we could improve on, I found that this was helpful as I found that there was a lot of thing that I could improve on within myself health wise and socially throughout this task I realised that I  really do not socialise with many people and I rather be locked away this will have  long term will affects on my career as I would not have the relevant connections in order for me to develop with my business idea also it will end up effecting my physical health, so this was a useful to me and has encouraged me to start being more social and trying to engage with different projects in the community to open up on my networking skills to help in my future. 




Conclusion 
I feel that overall some of the topics I have learned have been very useful such as  unit 1 where there have been topics based on addressing sustainability such as climate change opening our creative minds to inventions that would try to create a healthier  environment also creating positive change for society, the use of the new era of 5.0 technolog and information on  kondratiev wave gave us an insight to the transformation of technology in each era, as we are in the fast growing area of technology I think that learning about this was vital into merging it into our business ideas. It also encouraged me to motivate myself to be more imaginative in order to make the right decisions while looking at my business strategy I also have been looking more into improvements through technology and researching more, often.  However, I also felt like there were topics that were lengthy and disengaging, such as the storey telling subject, which made me feel bored and I had little interest,  doing this e-book has also been really time consuming and took up a lot of hours out of our research time, even though I felt some of it was vital to our progress and making us be more open minded, I also thought it was overpowering and didn't need that much knowledge cramped into one subject field.
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