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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website loads quickly, typically within 2-3 seconds. optimized images, caching, and a simple design contribute to its fast load time. This ensures a seamless user experience, allowing visitor to access content without delay. The website responsiveness is also impressive, adapting well to different devices and screen sizes, making it easy to navigate and explore.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has a moderate number of sub-pages, organised into clear categories. Navigate is straightforward, with a persistent menu and clear labels, making it easy for customers to find what they need. Breadcrumbs and a search bar further aid navigate, ensuring users can quickly locate specific pages or products.
 

	Question 1c- can a customer make a booking via the webpage?

	Answer:   Yes, customer can make booking via a webpage – this is one of the common methods businesses uses to accept reservation or an appointment online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Improvements could include:
Simplifying the menu structure 
Adding more prominent calls to action
Enhancing search functionality 
Optimising images for faster load times 
Improving colour contrast for accessibility 
Adding more interactive helmet like FASQ or live chat.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpages has a clean, modern design, making it visually appealing. The layout is intuitive, with clear typography and ample white space. On mobile devices, the design adapts well, with a simplified menu and easy – to -tap buttons. The main difference is the condensed layout, prioritising key content and streamlining navigation for smaller screens, ensuring a seamless user experience across devices.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website effectively uses imagery, video, and colour to engage users. High quality images showcase products, while video demonstrate features and provide tutorials. A consistent colour scheme reinforces the brand identity, with contrasting colours highlighting calls to action. Imagery and video balance test, breaking up content and enhancing visual appeal, creating an immersive experience that draws users in and encourages exploration.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website features a prominent online chat tool, available on most pages. It’s effective for quick quires, with prompt responses from friendly support staff. The chat tool is easy to find and use, allowing customers to get instant to help, increasing engagement and conversion changes.


	Question 2d – How effective are the social media links on the website?


	Answer:  The social media links are prominently displayed and easily accessible, allowing users to connect with the brand on various platform. They are effective in encouraging engagement, driving traffic, and building brand awareness. The links are up to date, and the brand’s social media presence is active, making it easy for customers.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:  The services are clearly outlined on dedicated pages, with concise descriptions and relevant imagery. Key services are highlighted on the homepages, and services menu provides easy access to more information. Customers testimonials and case studies also showcase the company’s expertise, helping build trust and understanding of their offerings.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:  Customers reviews are displayed on the website, showcasing ratings and feedback. They are sourced frum trusted platforms and updated regularly, ensuring accuracy and relevance. Reviews are easily accessible on product services pages and a dedicated testimonials section, helping build credibility and inform potential customers decisions.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The service is presented as high – quality through. Expertise showcase: highlighting industry experience and credentials.
Customers testimonials: real life success stories and review.
I do recommend this service for its.
Personalised approach: tailored solution meets specific needs.




	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  Prices are clearly displayed on the website, with transparent packages and services outlined. The pricing reflects the high-quality services showcased, with competitive rates for industry. The company likely chosen to display prices to build trust and demonstrate value, helping customers make informed decisions and setting expectations for the level of service they will receive.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.location (city, industry, or purpose)

	
	2.qualifier (like near me, cheap, online, best)

	
	3. service keyword (what are you looking for)

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:   Yes, If the words typed into Google closely match the company’s website content, titles, and metadata, it’s more likely to appear. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Websites remain crucial for modern UK business. They are central hub for information, showcasing products/ services and building brand identity. A website establishes credibility, trust and professionalism, making it easier for customers to find and engage with a business. With mobile friendliness and accessibility, websites cater to diverse audiences. They also provide valuable insights through analytics, helping business refine their strategies. In today’s digital landscape, a website is a fundamental component of a company online presence, complementing social media and other marketing channels. It’s often the first point of contact, making it essential for business to make a lasting impression.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  I do recommend adding more interactive elements, like quizzes, calculators or live chatbots, to enhance user engagement and experience. This would increase time, encourage conversion, and provide valuable insight into customers behaviour.
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