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1.0 [bookmark: _Toc530395691]Introduction 

This dissertation has been designed to analyse and provide an insight into Ethical Consumer Value within the Fast Food sector. The case study that shall be investigated is Kentucky Fried Chicken; formally known as KFC.  Consumer Value is a highly complex concept and plays a crucial role regarding Corporate Social Responsibility as an aspect of fast-food quality. (Schroder & McEachern, 2005).  It will also give more understanding into how Ethical consumer value has an impact on this food chain. 
 The fast food industry has never been great when it comes to ethics or sustainability, although in recent events fast food chains like KFC have been attempting to ‘revamp’ their image in hope to become a more sustainable fast food option.  The companies have been accredited low scores in different aspects of their business which includes Factory Farming, Environmental Reporting, Supply Chain Management, Animal Rights and Tax avoidance. Reflecting negatively on the nature of the company. (Del La Tore, 2018) 

1.1 [bookmark: _Toc530395692]Background and Literature Review 
KFC is amongst one of the most successful fast food chains in the world.  It was founded by a man called Harland David Sanders, known to most of the world as Colonel Sanders. Colonel Sanders started franchising his fried chicken business in 1952.  In 1964, Colonel made his first franchise sale, having over 600 franchise outlets that were then sold for around $2 million. (Biography.com, 2017) 
KFC today have over 44,000 restaurants in more than 135 different countries and has over and over 850 locations just in the UK and Ireland alone. The main KFC corporation is based in Kentucky, in the United States of America. (KFC, 2018) KFC is considered one of the top leading global leaders when it comes to chicken styled food categories. Britain was introduced to KFC in 1965, this was when the first store opened in Preston. 
Since this first store opening in the UK, the KFC brand is on the up rise and growing quite competitively having a strong training base for most of Europe.  With sales having almost doubled within the last 10 years and are and are receiving over £1 billion a year. (KFC, 2018) although, Corporate social responsibility plays a pretty important role, 
According to Carroll, the concept of Corporate Social Responsibility (CSR) has a long and varied history and has many different definitions about what CSR is. (Carroll, 1999) Carroll’s definition states that the “Social responsibility of business encompasses the legal, economic, ethical and discretionary expectations that society has of organizations at any given point of time.” As a result, society expects businesses to fulfil its economic mission within the framework of legal requirements set by the society’s legal team. (Carroll, 1999) These are Economic Responsibilities, Legal Responsibilities, Ethical Responsibilities and Philanthropic Responsibilities. (Carroll A. B., 1991) This theory suggests that if the company doesn’t comply to this, then it is at risk of not being socially responsible in terms of the legal requirements that are put in place. 
By looking at a different concept, the Milton Friedman’s Share holder approach argues against Carroll’s. Friedman argues for a “Direct capitalism and is against any activity that distorts economic freedom”. (Watson & Prevos, 2009)  This theory suggests that directors cannot act in any way just to increase profits, but the company should be socially responsible so the impact they have on organisational performance creates a positive effect. (Watson & Prevos, 2009). Furthermore, Friedman states that it is only socially responsible if it is maximising shareholders profit and their wealth and it is not breaking the Law. 

1.2 [bookmark: _Toc530395693]Rationale 
The topic of this dissertation was chosen as there is limited information on ethical consumer value and the fast food industry, studies are normally focused on different parts of the business, such as profit for example. By undertaking research in the sector, it enables consumers to be more aware on the factors that they may be missing. 
Over the years, there has been an increased interest in the welfare of Animals, in 2003 People of the Ethical Treatment of Animals (PETA)  launched a campaign against KFC (Blyth, 2003) over the years PETA launched over 100 demonstrations against KFC and produced a range of campaign materials aimed for educating the public about the issues that were involved in hope that it would raise awareness to consumers who were purchasing KFCs’ products.  
Technology plays a massive role in life, with up roars of usage increasing in day to day life. There are over 4 billion people around the world that are using the internet daily and is stated that over half of the world’s population are now online. (Kemp, 2018) with statistics proving this, and the technology being available, consumers are becoming more aware of the ethical issues that are surrounding them. By having this, companies are now forcing themselves to become more ethical and change and adhere to policies they may have been able to avoid in the past such as KFC and their animal welfare. 
In Addition, there is little academic literature regarding the impact of profitability to an organisation through corporate social responsibility. (Mohr, Webb, & Harris, 2001). 








1.3 [bookmark: _Toc530395694]Aims and Objectives 

The aim of the study is to investigate the values consumers have when it comes to KFC being ethical, looking into how it persuades and impacts their perception on KFC.  The objectives are as follows: 

1.  The first objective is to research reasons as to why there is an impact on ethical consumer Value on fast food chains and writing a literature review with understanding on the topic chosen to investigate.  


2. The second objective is to analyse how Ethical Consumer Value has an impact on consumer buying behaviour and understanding how it can affect KFC in the fast food sector.


[bookmark: _GoBack]3. The third and final objective is to gather enough information to make appropriate recommendations for others who wish to conduct further research into this topic in the future. 
[bookmark: _Toc530395695]2. Research Design and Methodology 
(Rajaseker, 2013) identifies research as a “logical and systematic search for new and useful information on a particular topic, it is an investigation of finding solutions to scientific and social problems through objective and systematic analysis.”
[image: ]
[bookmark: _Toc530395696]Figure 1: The Research Onion: Source: (Saunders, 2009) 

The research onion is a method that is proposed by (Saunders, 2009) the onion is a strategy that is broken-down guides the researcher on how it should be developed.  As shown above, the research onion provides an insight on what needs to be included, the core of the onion shows data collection and data analysis which links to techniques and procedures.   There are different choices that are also labelled above, which are: time horizons, choices, strategies, approaches and philosophies. These are key labels that should be included to meet your objectives and your aims of what needs to be included to complete this study. 
[bookmark: _Toc530395697]2.1 Research Paradigm
A research paradigm is  an “approach or a research model that conducts a research that has been researched and put into practice for hundreds of years, most of the research paradigms emerge from one or two of the approaches that are a positivist and interpretivism approach” (Readingcraze.com, 2017).The research paradigms are used  as a guideline to help you develop methodology. This paradigm that will be used will be appropriate to the researcher chosen topic as a questionnaire will be conducted, by doing this, a significant amount of quantitative data will be collected to obtain the information needed to write the report focusing on consumer behaviour. 
[bookmark: _Toc530395698]2.2 Research Approaches 
A research approach is a plan and procedure that consists of the steps of broad assumptions to detailed method of data collection, analysis and interpretation. (Chetty, 2016). There are two different approaches that can be applied to this study, these are inductive and deductive approaches.
This project will contain a deductive approach as it is going to use questionnaires which is a form of quantitative data the inductive part will consist of an interview which will then bring the qualitative data to the report. 
[bookmark: _Toc530395699]2.3 Research Strategy 
This project contains different methods of research regarding the questionnaires and interviews that will be undertaken. Surveys make a great method of research and is beneficial for this project because they are time effective and very convenient. There are many different methods that can be used with surveys such as conducting a face to face approach or sending them via email or on the internet.  (O'Gorman, 2015) states that by using this strategy, whom ever is researching can collect a high amount of data in a short time. 
[bookmark: _Toc530395700]2.4 Time Horizon 
The method has been taken from the research onion, tie horizon is a cross sectional approach. A cross-sectional approach can be defined as a study that can take place at a single point in time, that allows researchers to look at multiple areas at one time and can provide information and characteristics in a current population. (CHerry, 2018) resulting this, and sticking to time, all research findings could be done and on time. 

2.5 [bookmark: _Toc530395701]Sampling 
(Collis & Hussey, 2003) identify sampling as a portion of the population that should have a relation and understanding to the main study of the research.  In this report, the researcher will use their own initiative and select a few participants that are actively involved in consumer value, have slight knowledge on the matter, or whom are willing to participate willingly and will be able to answer the research question.  The sample will contain a varied proportion of customers that go or have been to KFC.  As a survey is being put into place, there will be around 100 participants. That way there will be a range of different answers that the researcher will be able to collect data on. Participants will all be over the age of 18. 
2.6 [bookmark: _Toc530395702]Data Collection 
The researcher will use primary research, conducting an online survey questionnaire using a software development specifically designed for this.  This will be distributed to the consumers that go to KFC and or who have paid an interest in the ethical consumer value in that fast food chain. This method will be done by uploading it to social media/ or through to emails. 
Quantitative analysis is using data from research to determine success, it helps you look at data and analyse the information tar has been received. (Kennedy, 2017) The researcher will be using quantitative data method by undertaking a survey questionnaire, which will then be analysed further. 

2.7 [bookmark: _Toc530395703]Limitations 
There are limitations to come across and be expected when coming to a report. One limitation would be time management. Reasoning this is that collecting data from the surveys could be considered time consuming. By collecting primary research and analysing the data. To avoid this becoming too time-consuming the researcher has a Gantt chart put in place. Therefore, by using this as a guide the researcher can stick to deadlines. 

2.8 [bookmark: _Toc530395704]Ethical Considerations
The ethical considerations are kept low and should not pose any risk. The researcher has made sure that all the participants are aged 18 years and above, and all participants in the survey questionnaire have participated voluntarily. The data that has been collected will remain confidential and participants in the survey questionnaire will remain anonymous. 
[bookmark: _Toc530395705]3. Resources and Planning 
To successfully carry this investigation out, resources will be used, and monitoring will be enough to ensure that the investigation is completed on time of the deadline. 
[bookmark: _Toc530395706]4.1 Resources
The resources used throughout this dissertation will contain of different theoretical sources, this will include a few different books, journals, handbooks, reports and websites. These will be used to develop understanding and retrieve further information to write this dissertation. These resources will be retrieved by using the universities library, by going online and by conducting a questionnaire. These resources will be used to contribute towards writing this dissertation. 
[bookmark: _Toc530395707]4.2 Gantt Chart 
[image: ]A Gantt chart is a vital tool that can make or break a project that you are under taking. Gantt charts are an incredibly easy way to schedule and track the progress of the work you are doing making sure you are on time and it is completed at the time of the deadline. (Tran, 2015)   As seen in figure 2, the Gantt chart will be there to guide the researcher to make sure that the work will be completed by the deadline without any issues and the full project submitted by May 13th 2019. 

[bookmark: _Toc530395708]Figure 2: Gantt chart
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