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1. [bookmark: _Toc19197]Introduction:
The chosen contemporary theme for research paper is Sustainability issues in the hotel sector. The impacts of sustainability on ecosystem health, social welfare, and business competitiveness are far-reaching. The hotel and hospitality sectors, according to Ford and Sturman (2020), are becoming more and more concerned with this issue. The hotel and hospitality sector generates a lot of solid waste and consumer water, which could impact local ecosystems and communities (Pirani and Arafat, 2014).Due to their severity, these problems related to sustainability demand immediate attention from those concerned about the environment. The environmental, social, and economic effects of sustainability issues in the hotel and hospitality sector make them of the utmost importance and relevance in this industry (Punitha and Rasdi, 2013). To preserve their long-term survival, satisfy guest expectations, and contribute to a more sustainable hotel industry, hotels must take the initiative to address these issues.The purpose of this research paper is to investigate the numerous hotel sustainability issues that hotels are now dealing with.
The hotel industry plays a vital role in the hospitality sector, as it provides a vital service to travellers all over the world and contributes to economic growth. It includes all types of hotels, from the most opulent to the most affordable, as well as everything in between. Globalisation, a surge in international tourism, and shifting consumer tastes have all contributed to the industry's consistent expansion over the years (Statista, 2021). Sustainability has become increasingly important in the hotel sector over the past few years. There has been a recent increase in the number of hotels that have realised they need to start taking steps to become more sustainable. Awareness of climate change, the growth of responsible tourism, and the preferences of ecologically concerned travellers are all contributing to this transformation (Jones, 2019).

2. [bookmark: _Toc30774]Overview of literature:
According to Legrand, Chen, and Laeis (2022), the concept of sustainability in the hotel sector encompasses more than only environmental factors. It includes economic and social factors as well. Sustainable operations aim to reduce their negative effects on the environment, the local community, the workplace, and the bottom line (Legrand, Chen, and Laeis, 2022). 
The Triple Bottom Line (TBL) concept is one of the cornerstone frameworks for comprehending sustainability because it emphasises the blending of environmental, social, and economic performance (Zak, 2015). The TBL method stresses the importance of accounting for both monetary and non-monetary costs and benefits when running a firm. The TBL offers a thorough framework for examining sustainability practises and their overall efficacy in the context of the hotel sector (Stoddard, Pollard, and Evans, 2012). Negative effects on the environment are minimised, and sustainable methods are promoted, under the environmental dimension of TBL. Carbon emission reduction, water and energy conservation, the use of renewable energy, and waste management are all examples of this (Stoddard, Pollard, and Evans, 2012). Hotels may help reduce the effects of climate change, preserve natural resources, and save biodiversity by incorporating environmental concerns into their daily operations.
Another crucial concept related to sustainability in the hotel sector is corporate social responsibility (CSR). According to González-Rodrguez et al. (2019), corporate social responsibility (CSR) refers to the voluntarily undertaken efforts and initiatives of hotels to solve social and environmental issues. Taking responsibility for the welfare of others and the planet goes above and beyond what is required by law. According to Mattera and Moreno Melgarejo (2011), CSR practises in the hotel sector might include initiatives to cut down on energy use, help local communities, support fair labour practises, and participate in charitable endeavours. The social dimension of TBL and corporate social responsibility (CSR) are intertwined. Businesses can be considered socially responsible if they go above and beyond what is required of them by law to improve society and the environment (González-Rodrguez et al., 2019). Supporting local communities, giving back to those in need, promoting ethical sourcing practises, and reducing environmental impacts are all examples of CSR initiatives that hotels might take on. 
According to González-Rodrguez et al. (2019), CSR practises in hotels might involve things like supporting educational and healthcare projects, collaborating with nonprofits, and implementing responsible supply chain management. Hotels may improve their reputation, strengthen their connections with stakeholders, and improve society as a whole by taking part in corporate social responsibility (CSR). CSR in the hotel business also focuses heavily on environmental sustainability. 
According to Yadav, Kumar, and Swaroop (2016), the goal of "green marketing" is to draw in and keep clients who care about the environment. In the hotel industry, "green marketing" entails informing customers about the hotel's eco-friendliness and sustainable practises. (Pham, Tuková, and Jabbour, 2019) Some examples of this include promoting energy-saving measures, sustainable building and design, organic and locally sourced food, and eco-certifications. Green marketing can also entail informing customers about sustainable practises, advising them on how to reduce their environmental effect while staying at the hotel, and providing rewards for selecting sustainable solutions (Shim et al., 2021). Hotels may stand out from the competition, win over eco-conscious customers, and help to the sustainability of the hospitality sector as a whole by implementing green marketing techniques.
The concept of green organisational climates and employee pro-environmental behaviour is equally applicable within the framework of sustainability in the hotel industry (Dawson, Lemelin, and  Stewart, 2012). According to Zientara and Zamojska (2018), "green organisational climates" are those that encourage environmental sustainability in the workplace. Employees are more likely to engage in environmentally friendly behaviours like resource conservation, recycling, and suggesting sustainable ideas when hotels promote a green organisational climate. According to Zientara and Zamojska (2018), this can improve the hotel's overall sustainability.
A re-evaluation of sustainability practises is necessary because the hotel business has been severely damaged by the COVID-19 pandemic. When it comes to guest and staff safety, hotels have had to make certain adjustments (Jones and Comfort, 2020). Key components of sustainability in the post-pandemic era include improved cleaning and sanitisation methods, contactless technology, and social distancing measures. Further, the crisis has hastened the uptake of digital technologies and virtual solutions, thus lessening the demand for tangible resources while simultaneously increasing productivity. As a result of the epidemic, hotels have had to reevaluate their methods, put an emphasis on cleanliness, and implement sustainable policies in order to strengthen their resilience and win back the trust of their patrons. As the globe begins to pick up the pieces after a pandemic, hotels will have the chance to adjust their sustainability practises to reflect the new normal (Jones and Comfort, 2020).

3. [bookmark: _Toc27871]Application to the Hotel and Hospitality Sector:
The specific area of the hotel industry that is severely affected by sustainability issues is water management. The hotel sector is not resilient to the effects of water scarcity and environmental sustainability, which are urgent global issues (UNWTO, 2017). The hotel sector has a duty to manage water resources efficiently and adopt sustainable practises due to the high volume of water used for guest use, laundry, gardening, and food preparation. 

[bookmark: _Toc31771]Impacts of Contemporary Theme
Both environmental conservation and operational efficiency have benefited greatly from the hotel industry's adoption of sustainable water management practises (Conrady and Buck, 2012). Hotels have significantly reduced their water consumption and improved their overall sustainability performance by employing water-saving strategies and technologies.
The conservation of water resources is a major effect of sustainable water management in hotels. Hotels have been able to considerably cut their water consumption by using techniques like low-flow fixtures, water-efficient appliances, and smart irrigation systems (Jones et al., 2014). Hilton Hotels and Resorts, for instance, was found to have reduced its water use by 13% per occupied room globally as a result of its water conservation measures (Bohdanowicz et al., 2011). The local water supply is protected, the stress on the environment is reduced, and sustainable water management is supported by these reduced water demands.
Positive effects on operational efficiency and cost savings have resulted from sustainable water management in hotels, in addition to the obvious environmental benefits. Hotels have been able to lower their water bills and realise long-term cost benefits by using water-saving devices. A case study conducted on the Park Hyatt Zurich in Switzerland (Jones et al., 2016) showed that the hotel saved over $28,000 per year because to their water-saving activities. Customers are more likely to be satisfied and return to a business that prioritises their needs, and the money saved can be used towards additional sustainability efforts or utilised to improve the overall visitor experience.

[bookmark: _Toc8241]Management Responses and Successful Implementation
The hotel industry has taken the initiative to solve water management issues and implement sustainable practises on a global scale. Putting in place systems and tools that reduce water usage is one such example. Rainwater harvesting, graywater recycling, the use of low-flow fixtures, and efficient irrigation systems are just some of the components of the Atlantis Resort's complete water management strategy in the Bahamas. Water use dropped drastically as a result of these efforts, which saved money and helped the environment.

Water-Saving Technologies:
In an effort to cut down on water usage, hotels all around the world have introduced various water-saving systems. In order to reduce water use without negatively impacting the comfort of visitors, low-flow equipment such as faucets, showerheads, and toilets are frequently fitted. To conserve water, Premier Inn hotels in the United Kingdom, for instance, have installed low-flow showerheads (Ford and Sturman, 2020). In addition, hotels are adopting cutting-edge technology like greywater recycling systems and rainfall harvesting systems to lessen their consumption of potable water. For example, the Burj Al Arab hotel in Dubai uses a high-tech greywater recycling system to clean and reuse water for non-potable purposes, which reduces water use significantly (Legrand et al., 2022). These water-saving solutions are being adopted by hotels all over the world because of their demonstrated effectiveness in decreasing water usage.

Guest Engagement Initiatives:
In order for hotels to make considerable water savings, guest participation in sustainable water management practises is crucial. To promote water conservation and encourage responsible water use, several businesses have included guest education programmes, signage, and in-room messaging. Guests can learn about sustainable practises including water saving through the Green Key accreditation programme, which has been embraced by hotels around the world (Brotherton, 2015). To further reduce water consumption, some hotels have implemented programmes encouraging visitors to reuse their towels and linens during their stay. Towel reuse has been so successful at the Venetian Resort in Las Vegas that it has resulted in significant water savings (Jones et al., 2016). The effectiveness of water conservation measures may be diminished, however, because to the different levels of visitor participation and compliance, which is a drawback of guest engagement activities.

Water Stewardship Programs:
In order to manage water resources responsibly, hotels participate in water stewardship programmes in partnership with local communities, water utilities, and conservation organisations. The goals of these programmes are to lessen the burden on the water supply, safeguard existing water supplies, and encourage the growth of local water-related activities. A global water conservation and water stewardship programme called "Blu Planet" has been launched by the Radisson Hotel Group (Pirani and Arafat, 2014). In order to solve water-related issues, hotels participate in this programme by conducting water audits, making investments in water-efficient technologies, and working with neighbourhood groups. Water stewardship programmes have been found to have a good effect on water conservation and citizen participation.

Limitations and Challenges:
The implementation of sustainable water management practises in hotels faces obstacles notwithstanding their benefits(Legrand et al., 2022). The high cost of making necessary infrastructure improvements and introducing new technologies is one obstacle. The initial investment required to upgrade or replace water fixtures and deploy water-saving technologies may be too high for some hotels to justify. The long-term benefits of these expenditures, however, are significant and should not be overlooked. Keeping employees interested and well-trained is a further obstacle. The employees at a hotel is crucial in ensuring effective water management, from keeping tabs on water consumption to ensuring the proper functioning of machinery. The success of implementation can be facilitated by offering training programmes and increasing staff awareness of the necessity of water conservation(Jones and Comfort, 2020).. Regular maintenance and monitoring are also required to spot and fix any issues, including leaks or inefficiencies, right away.

4. [bookmark: _Toc12867]Evaluate future policy and management options for dealing with this issue
It is crucial to take into account the changing panorama of environmental concerns, technology developments, and regulatory frameworks when assessing future policy and management options for addressing sustainability issues in the hotel sector(Jones and Comfort, 2020).. The following broad recommendations for hotels to improve their sustainability practises are based on these considerations:
Hotels should regularly conduct water audits to pinpoint sources of excessive water use and create mitigation plans. Hoteliers can monitor their water consumption and pinpoint problem areas with the help of smart metering systems and continuous monitoring (Madanaguli et al., 2022).
Hotels can reduce their water use by investing in water-efficient infrastructure and appliances. Rainwater harvesting systems, water-efficient washing machines, and low-flow plumbing fittings are just a few examples (Jones et al., 2014). Hotel chains can cut back on their use of potable water by implementing graywater recycling systems (Mill, 2012).
Hotels should create and implement comprehensive sustainability plans that cover a wide range of topics, such as water management, and social responsibility. In order to provide a road map for sustainable practises, these strategies should be in line with internationally recognised frameworks like the requirements set by the Global Sustainable Tourism Council or LEED certification.
Hotels should set challenging goals and targets to encourage constant progress. Specific targets for water conservation, energy efficiency, waste diversion, and carbon neutrality are all possible under this framework. Hotels can concentrate their efforts, monitor their development, and show their dedication to sustainability by defining specific goals.
Hotel management should offer training and awareness campaigns to inform personnel about the value of water conservation and sustainable practises. A culture of environmental responsibility can be fostered in the hotel by getting staff involved in sustainability efforts and inviting them to offer suggestions for conserving water (Pham et al., 2019).
Regulatory Frameworks: Regulations pertaining to water conservation and sustainability in the hotel sector may be established or strengthened by governments. Hotels may be required to record their water consumption and face penalties if they don't meet the standards (Jones et al., 2014). For hotels to match their practises with sustainability aims, clear norms and standards might be a useful framework (Cooper and Hall, 2019).
Campaigns for Public Awareness of Sustainable Hotel: Governments might undertake campaigns to raise public awareness about the necessity of choosing sustainable hotels among tourists and the general public. These initiatives can raise awareness about the importance of choosing water-efficient hotels that also encourage sustainable tourist practises. The implementation of sustainable practises within the sector can be pushed by governments by raising awareness and boosting customer demand for sustainable hotels.
Hotels may play an important role in promoting water conservation by informing and engaging guests in sustainable practises. Aggregation, literature, and games that encourage conservation can all be placed in guest rooms (Zak, 2015).Hotel management should encourage a mindset of constant development and new approaches to sustainable water management. Water efficiency may be continually enhanced by keeping tabs on consumption, establishing performance goals, and exploring new options (Legrand et al., 2022).
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