A comparison of the marketing methods of two multinational hotels: Six Senses Hotels Resorts and Moxy Hotels
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 Hospitality is a big part of the modern economy, including hotels, resorts, various services, and other products that a customer can get. Many hotels become big brands and even expand their field of work globally, building facilities in different countries and providing hospitality services to people around the world.
Throughout history, hotels have played a leading role in the development and growth of societies. The hospitality sector has developed widely in recent years. This accelerated transformation has made it one of the sectors that boast the greatest economic growth worldwide, which has produced a continuous opening for new hotels, strategies to maintain the levels of protocol for hotels already open but with a high level of luxury. 
In a nutshell, updated hotels deserve coverage of new generation introductions. As one of the hotels that have been successful for more than 25 years is the hotel chain Six Senses Resorts compared to the Moxy hotel chain which is a new brand focused on the new generation, called the millennial generation.

Under the brand names Six Senses, Evason, and Six Sense Spas, Six Senses Hotels Resorts Spas are situated in some of the most extraordinary locations in more than 20 different nations. Through the values of wellness and sustainability, the luxury brand distinguishes luxury hospitality. The company wants to be known as the most morally superior hospitality brand, thus it focuses on wellness, community, sustainable design, and smiles.
 Since its founding in 1995, Six Senses has quickly established itself as the hospitality sector's leader in sustainable practises, proving that its hotels, resorts, and spas are found in some of the most extraordinary and stunning locales on earth. The touchpoints are unquestionably the same whether you're in an exciting urban environment or on a secluded private island. Additionally, Six Senses is very aware of the larger world while still being a part of the community and culture there. It provides carefully designed visitor experiences to uplift, enliven, and renew the human spirit, given by international professionals from a variety of backgrounds so that beautiful hideaways can coexist peacefully with their surroundings and ecosystems.
One of the newest brands owned by Marriott International is Moxy Hotels. In collaboration with the well-known Swedish furniture company IKEA, the first Moxy Hotel debuted in Milan in 2014. Since then, Moxy Hotels has experienced tremendous success. On three different continents, there are currently more than 70 locations open globally. The three continents that Moxy Hotels are spread over are Asia, North America, and Europe. With 15 various locations around Asia, a Moxy Hotel can be found in every major city including Tokyo, Shanghai, Kyoto, and Osaka. In Europe, you may find a number of Moxy Hotels in nations including Germany, France, and the United Kingdom. Several hotels are also situated in various European nations, including Portugal, Ireland, Greece, Italy, and Romania. You can check in at Moxy hotels and get a free cocktail. Once you have unpacked, you can experience acupuncture happy hours, nail tattooing, burlesque shows and tarot card reading.  
The greatest perspective that can be observed about this two hotels is the commercial impact that it produces but lives up to the needs and desires that they cover when you are booking in one of the Six Senses or Moxy Hotels. Six Senses focuses on nature ,privacy ,wild, remote and personal profit of your stay when Moxy guarantees fun, novelty in terms of technology and strategies to combat the boredom and be aware of the new world. The holistic health, rejuvenation, and beauty treatments offered by Six Senses Spas combine a pioneering spirit with treatments that go above and beyond the norm. In addition to other standalone spas, guests can sulk in the care of skilled therapists at all Six Senses establishments. High-tech and high-touch therapies that lead visitors on a personal route to growth and reconnection, taking them as deep as they wish to go, are the outcome of this intuitive fusion of science and human awareness. Six Senses Integrated Wellness, the guiding principle, is based on a number of pillars, including individualised wellness, wholesome diet, and sound sleep. The latter is for visitors who are interested in learning more about their health and venturing out a little further. Key physiological markers are measured through a non-invasive screening, and the results allow Six Senses wellness specialists to create a personalised programme of spa treatments, yoga, fitness, and wellness activities based on the preventative Eastern medical principles and goal-oriented Western influences.
Only those vendors who share this commitment are enjoying with Six Senses. With the introduction of Earth Lab in 2017, Six Senses strengthened its position as the industry leader in sustainability. Earth Lab is the venue where each hotel demonstrates its tangible efforts to reduce consumption, produce locally, and assist communities and ecosystems, from Vietnam to Portugal, Seychelles to Thailand. Visitors are welcome to the Earth Lab to get back in touch with nature and learn some easy life hacks that will help them make a difference.

The Moxy hotels chain has been created to respond to the needs of the next generation of travellers .Moxy hotels provide their customers with unique experiences in a well-designed space that is surprisingly affordable equipped with the latest technology and a large common area with social character that combines work and relaxation. All in all, Moxy's brains explain that the objective is for guests to feel as though they are at a summer camp out where they may play, work, and do anything they like, or what they call "urban camping." Sensation that primarily occurs on the second floor's common areas and the terrace. The bar, the lounge, the restaurant,  which specialises in seafood, and the three meeting rooms, which can accommodate no more than 20 people, are all located in the first floor. It involves spaces that are so adaptable that during the celebration for their opening, they were transformed into a basketball court, a dog training facility, a swimming pool, and a petting zoo.
 Given that individuals now confront environmental issues and contribute to their solutions, green messaging is an important component of any organisation today. Additionally, supposedly being environmentally friendly frequently draws in new clients (Ierko and Rudyk, 2020). Environmental friendliness is not, according to Tasci (2017), a factor that customers in the hospitality industry place a high priority on. Each of the two hotel chains under consideration has its own environmental protection initiatives (Huuhka, 2018; Ierko and Rudyk, 2020). However, it is tough to judge whether the businesses are trying to win over customers or protect the environment.
The coronavirus outbreak has significantly influenced the hospitality industry. The primary reasons for that are travel restrictions and social distancing orders (Davahli et al., 2020). However, many companies have decided to use different strategies instead of rejecting customers (Milojevic and Katsadze, 2020). Both companies under discussion have reacted immediately, trying to ease the pandemic conditions and become more accessible for travelers. For instance, Six Senses Hotels  has equipped its housekeeping workers with special equipment, and Moxy Hotels implemented a digital app for contactless check-ins and check-outs (Shin and Kang, 2020; Linxi, 2021). The corresponding decisions have been exceptionally efficient regarding the companies’ sustainability, as it is one of the most significant business aspects nowadays.  

Overall, the marketing strategies of Six Senses and Moxy Hotels are different in many respects, though both companies have similar strategies in terms of green messaging and sustainability during the pandemic. In general, Moxy´s marketing strategy is more customer-oriented, while Six Senses tends to pay more attention to separate marketing elements, such as pricing and promotion.
There is no information on the current market position of Six Senses Hotels or Moxy Hotels and its stock price, meaning that it is impossible to compare the actual effectiveness of the marketing strategies under discussion. Six >Senses Hotels and Moxy Hotels have specific programs related to environmental friendliness and have adjusted their marketing strategies to the conditions of coronavirus. Despite the differences identified between the hotel chains, they are both large and successful companies that operate worldwide, meaning that they have solid and efficient marketing strategies.
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