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[bookmark: _Toc534877760]Executive summary 

This report contains information on the process on hiring an agency through written briefs and proposals that are used to ensure clarity between the business and the agency and how it is vital to assure that this is done correctly in order for the research to be as clear as possible and turn out the best possible results.
It will also include the reasons why research should be completed as it is vital to a business to get the marketing right to assure the products they are producing are suitable for the audience they are marketed for and how it can be costly to do some marketing techniques and time consuming for others 
[bookmark: _GoBack]Finally it details the process of research design and the paths that can be taken to research by going through exploratory research to collect general data and conclusive that allows for more detailed collection of data and deciding that descriptive research would be better suited to nom nom chocolate over causal.







[bookmark: _Toc534877761]Clients and agencies 
[bookmark: _Toc534877762]choosing an agency
A company can do all the research their selves, but another option is to choose an agency which can be beneficial as it allows the business to focus on other tasks and can allow the agency to “act as a second set of eyes.” (Shook, 2017) Meaning that they could bring fresh insight to the problem at hand. The company should first make sure that the agency they are choosing is fit for the issues or area that they are researching and check for their previous experiences within the sector and location the business is operating in to assure that they are the right agency for the task and that they have the resources communication and relationship for them and the business to work well together. 
“They need to see your company vision and be able to execute your ideas with ease.” (Forbes.com, 2017)
[bookmark: _Toc534877763]signing the agency 
For agencies and businesses to work well together they must assure that they are both on the same page when deciding what they will need to do when marketing to do this there is a process that is used to communicate and come to an agreement there will be a brief from the client that will detail the problem in the field in which they are marketing and explain the company’s history, the history of the problem stated, what the objectives are, research suggestions and time limits. Getting the brief right is important as it can be a time-consuming task that if done wrong can cause more time wasted as it will need to be redrafted if it causes ambiguity over what needs to be achieved by the agency. 

“a written brief act as the benchmark for evaluating any resulting creative work so avoiding purely subjective reactions.” (The Independent, 2011)
After the brief has been completed the agency will reply with a proposal on how they will conduct their marketing this will be a way to confirm that the client and the agency are at an agreement on the issue and what they can do to look in to the issue. They will do this through communicating the objectives of the research, the details of the research design the methods and then will be ironing out the  data collection method that they will use and how they will store and analyses time it can take to collect and the price once all this has been achieved the client and the client and the agency can meet up and sign the agreement and then the agency can then commence to work on the agreed plan to find out what has been discussed.
[bookmark: _Toc534877764]Marketing research.
Marketing research is an essential part to any business and when done right can help tremendously in coming up with the correct plan of attack when advertising or coming up with a new product and try to penetrate a new market getting the audience right I all ways is the best way to assure success but these can be expensive to do and very time consuming it is not something you can do over night and is something you would have to do over a lengthy time period. 
[bookmark: _Toc534877765]benefits
Marketing research helps you to get some valuable data of the customers that can give you a plethora of information to be able to improve on current products and perhaps create more products that are suited to the wants of the customers.
Doing the marketing research allows the business to create an appropriate plan of action as you can have a better idea on how the customers behave and react to products through the research this is a good way to monitor what they think and what they want from their experience with the business’s product.
A benefit of marketing research can also be to reduce the risk when releasing something as it allows a business to potentially predict the outcome of a release of a product. an option that some businesses use is to;
“test market their products in several areas to track sales and profits.” (suttle, n.d.)
This allows for a business to see what people think first hand rather than just a theoretical answer. 
[bookmark: _Toc534877766]drawbacks 
Issues with doing marketing research can be the cost, this can depend on the type of research this business is attempting to conduct an example would be just doing a online survey is free apart from the labor to create it but with things such as focus groups you may have to give incentive and a place to accommodate this form 
Another issue is the time it takes to do the marketing research even though online surveys usually have a fast response time but for other methods such as panels are done over time and can take a while to have an impact.
Some drawbacks can include legal issues such as storage and protection of the data due to the new laws of the Data protection act 2018 which now cover the General Data Protection Regulations there is now even more pressure to assure data is stored and used legally and must be 
“made clear as to why data is being collected and the consent of participants must be obtained” (tutor2u, 2019)
Meaning that there must be a strict rule in place to assure that we are giving this information 
[bookmark: _Toc534877767]NOM NOM Chocolate marketing possibilities
Before the research goes ahead some form of sampling method should be set out so that the sample is defined to do this there are two paths the probability sampling or non-probability sampling probability contains sampling methods that are probability based and could lead to a non-biased sample and probability sample is a way to fine tune a sample so that they are catered to what you need to know this could  however bring bias as a results however, depending on the criteria for example it would be good to conduct a quota sample 
“quota sampling, the aim is to end up with a sample where the strata (groups) being studied” (Baran and Jones, n.d.)
for people who purchase chocolate as nom nom is a chocolate company getting top know the thoughts of them could  be a set of valuable data   that they correct people can be questioned so that the research is carried out in with the most potential of getting needed results so perhaps using quota and make sure that we are picking  the correct group type that we are sure would be able to answer the questions effectively 
The potential problems for nom nom chocolate could be as simple as people not knowing who they are as they are a relatively recent and they are competing with large companies such as dairy milk and mars etc. this can be hard for them to penetrate the market so perhaps a look in to who knows the company and why they know them and if they purchase their products.
Another potential problem they may just not be getting it right in terms of price £4.50 is a rather large price for the size of chocolate even though it could be perceived as ‘premium’ maybe this could be looked in too in the research 
Nom nom chocolate being as small a business as it is they could use an agency to be able to focus their efforts on the business itself while the agency conducts the research 
Through research design a decision can be made on what path is chosen to research the first the agency must do exploratory research that will help to bring clarity to the nature of the issues (doyle, 2011) the business is having, this research can contain surveys, questionnaires etc as primary research but it can also include desk research which is cheap potentially effective tool. To do this the agency can conduct questionnaires and interviews in a local area to gauge the potential audiences to find out whether lack of knowledge of the product is the issue or not through this the agency could gauge the problem more specifically and then look more in to it when they know more about the issue. 
Once the exploratory research has been completed the agency is able to move on to the conclusive research that when done can help the business to come up with a solution to the problem conclusive research can be methods such as observations surveys but as opposed to exploratory it will be more focused in the data it is trying to find out . 
Descriptive research can help to find out what the customers perception of the product is as
” Descriptive research is defined as a research method used to describe the existing phenomena as accurately as possible.” (Atmowardoyo, 2018)
 an alternative to this is causal research where you look for a link between something happening to why it happened being a new relatively company this probably isn’t the best way to conduct research as there is not much to compare to over the years.
Down the path of descriptive research, we have cross sectional design and longitudinal design,
 “A longitudinal study is a prospective observational study that follows the same subjects repeatedly over a period of time.” (Learning.closer.ac.uk, 2019)
This is best done through panels where every so often a business gets a set of people to answer questions and then in say a years time the same people are used and questions are asked to see if there is any change in opinion. 
cross sectional however is taking different people and comparing the results to see what the outcomes are.
This type of research can be used to describe characteristics that exist in a community, but not to determine cause-and-effect relationships between different variables. (Cherry, 2018)
This is a much quicker way to conduct research however there are two types of cross-sectional research and they are single and multiple single is using the sample once and multiple is where you use a variety of samples. Both single and multiple would work for nom nom chocolate but as a lot of different people like chocolate maybe doing a multiple cross section would be more beneficial this can work very well in the situation of nom nom chocolate and could mean a quick and easy and would be a good start to the detailed research and then an application of longitudinal studies would allow a constant flow of data over time.
[bookmark: _Toc534877768]Suggestions 
Firstly, as exploratory research nom nom ch0colate could conduct a questionnaire to find out rough details in what the likes and dislikes are and whether they have heard or tried their products and maybe then conducting a focus group along with a taste test to test the product that could lead in to more detail in to specific problems. Once that has been completed another suggestion would be to avoid the causal research as its all about asking why something is happening and what cause it but again due to the time they have been running that’s not much time to have caused anything major so perhaps go down the path of descriptive research where we can look in to things at a more specific angle example  if it is price that is the problem for nom nom chocolate we run a plethora of online surveys and perhaps some interviews to get a mix of qualitative and quantitative results on whether people believe that the price is too high for the product or perhaps an insight in to what is wrong with the product to make it not worth the price it is. Deciding on the 
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