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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Both desktop and mobile loads of the Hollywood Bowl site are fast. Pages load without jolts and images are loaded without evident delay. Its home page is optimised and loads in a matter of seconds on a standard Wi-Fi. The speed of navigation between pages is also not slow with any freezes or delays. In general, the site works well and is a reliable source of first impression in case customers need to know more about pricing, locations or booking lanes (Google, 2022).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The location, prices, food and drink, offers, parties and frequently asked questions all have several sub-pages on the site. There is easy navigation via a top menu that is easy to understand and a significant Find a Centre tool. The pages are arranged in a logical manner, and customers can find the important information needed by a single or two clicks (Nielsen Norman Group, 2020).” The breadcrumb trail is created to prevent the user of the site to navigate through it easily and effectively by showing them their position.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes. Through the online booking system, the customers will be able to book directly. It does not take much effort: select a centre, a date and a time, fix the group size, and pay online. The booking button feature is highly visible on the home page and is present throughout the site. The system offers real-time availability and thus booking of the system becomes easy among families, groups, and parties (ONS, 2022). 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: It would also be a good idea to have a more effective means of pricing comparison between various centres on the site. Text can be heavy on some of the pages, and this may slow the user. The search bar should also be more prominent on the navigation. Weaknesses in usability, including being able to change the text size or a high-contrast mode that is easy to use, would make it more accessible to individuals with visual impairment. The inclusion of a fast fix help button would also facilitate the provision of assistance to the first-time visitors (W3C, 2019). 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The site is light, contemporary and child friendly with bold colours and images being used to create a jovial mood. The layout is spacious and scannable on desktop. On mobile, the layout is also pleasing to the eye, although some of the menus need to be scrolled over, and some of the images decrease to a small size. Generally, the experience is pleasant on both platforms, but the desktop version is a bit easier to deal with because it is much broader (Forbes, 2021)


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The web site utilizes big and well taken photos of families, lanes, and food which makes the customers visualize the experience. Colours are bright, predominantly blue, yellow, and pink, which puts an active mood. Promotional videos are also a bit short and emphasize on events and birthday parties (Adobe, 2022) Both the use of bright visuals and vibrant colours incorporates the entertainment-based brand of Hollywood Bowl and assists in capturing the attention of families and social groups.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have a live chat tool. The customers primarily depend on the contact forms, listed phone numbers, or the FAQs that are provided under every centre. Although they are informative, a live chat option would make it quicker to make enquiries, particularly with regards to bookings, questions on its availability, or planning a party. Lack of real time support to some extent makes customers a little inconvenienced.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media icons are placed at the bottom of every page and are connected to the active Facebook, Instagram, and Tik Tok accounts. The position is accessible, but it can be brought out better. The associated accounts have regular updates, contests, and promotions, which will assist in involving customers and supporting the brand image of being family-oriented (BrightEdge, 2021). The links are functional, in general, but they should be more prominent in the home page.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Bowling, arcades, food and beverage, parties and offers are provided with separate pages with clear presentation of services. Every page describes what is on it and presents pictures depicting the experience. There is a Find a Centre tool that gives location-specific details (Nielsen Norman Group, 2020). The organization simplifies the process of customers knowing what to expect and what Hollywood Bowl offers as it is easily understood.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The reviews can be seen in the form of links to the Google Reviews of any centre. These are up-to-date reviews, which are updated on a regular basis, and reflect the real experience of customers. Though the reviews are not posted on the main site, the links to external sites provide the potential clients with the opportunity to see the feedback that is both recent and honest.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Good pictures, detailed descriptions, and regular branding can be used to sell the service as high-end and trustworthy. The site mentions modern services, menu, and party packages. The booking system is professional and the concentration on family experiences gives it credibility. I would suggest Hollywood Bowl since the location offers easy booking, explicit information and engaging amusing ambiance that would be appealing to families and groups (HBR, 2020).


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: They display the prices after one chooses a certain centre, date, and time. It is accurate but customers cannot compare prices immediately. The prices indicate the peak and off-peak seasons, and the charges seem reasonable according to the facilities and customer experience exhibited. The fact that no universal price list is shown probably indicates that it is based on the location (ONS, 2022).


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Bowling near me

	
	3. Ten-pin bowling UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes. The addition of words like bowling near me or ten-pin bowling UK puts the webpage of Hollywood Bowl at the top of the search results. This is attributed to its robust brand image and a number of stores that enable it to appear high in Google.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes. Websites are necessary as they serve as a key point of providing correct information, reservations, and customer support. Websites continue to play a major role in the decision-making process of leisure and services among UK consumers (ONS, 2022). Social media is useful in the area of engagement, though it cannot substitute the framework and dependability of a specific site. In the case of Hollywood Bowl, the site is essential since it handles all arrangements, promotions and centre details. Lack of it would make it hard to provide customers with consistent reliable information and compare centres effectively.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Customer support would be enhanced through the addition of a live chat tool. The customer is starting to demand real-time support when doing bookings or accessibility information (Harvard Business Review, 2020). Though the site is easy and clear, the communication is based on FAQs and email forms, which can make the enquiries slow. The chat option would save the customers more work, enhance satisfaction, and make the site more competitive than the rest of the leisure offers that provide instant customer service.
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