



Over time the concept of corporate social responsibility has led to an abundance of definitions to emerge. Many of the definitions are similar and provide the same meanings (Moratis, 2014). One of the earliest definitions of corporate social responsibility was by Archie Carroll in 1983, according to Carrol (1983).:
            “corporate social responsibility involves the conduct of a business, it is economically profitable, law abiding, ethical and socially supportive. To be socially accountable and responsible it means that profitability and obedience to the law are foremost conditions when deliberating the firm’s ethics and the extent to which it supports the society in which it exists with contributions of money, time and talent”. Carroll, (1983) p. 604-608. 
The UK government has later defined corporate social responsibility as being: ‘the voluntary actions that a business is taken over and above compliance with the minimum legal requirements, to address both its inexpensive interests and the interests of wider society’ (Gov, 2014). 
[bookmark: _GoBack]The European Commission has defined CSR as “a concept whereby companies integrate social and environmental concerns in their business processes and operations, in their interface with their stake holders on a voluntary basis” (European Commission, 2011). 
Corporate social responsibility has become a key concept in many public and private organisations, there are increased focus on several businesses on not providing the best product or service (Latif, 2015). According to Latif (2015) there has been an increase within the last decade where companies have started to take on initiatives on how to be more socially responsible within the organisations and more business operated. Corporate social responsibility provides several organisations with the benefit to the company itself and the benefit to society. CSR has become increasingly important throughout any organisations over several years, it can boost a company’s image and build upon the company’s brand. (Crane et al, 2008).  Many organisations engage with CSR they might provide help towards the environment, trying to end poverty, empowering women, but CSR is many reasons why a company will engage as it will improve on the company’s brand and the public will have a different perspective on their organisation (Crane et al, 2008). 
Coca-Cola integrate highly within their organisation to make corporate social responsibility and sustainability a crucial culture. By providing them within their business it provides Coca-Cola to help within the decision-making process and ensure they deliver the investments and values which are needed (Coca-Cola Hellenic Bottling Company, 2018).  Coca-Cola is best known product, most popular and biggest selling soft drink within history. Coca-Cola serves more than 200 countries around the world and according to Coca-Cola (2019) CSR is the core of their business and is part of their commitment to establishing sustainable communities. Coca-Cola works alongside stakeholders to build on the business strategy, to provide the principles of the value of the business and to identify material issues within the business. Coca-Cola’s business sustainability approach is to be able to promote health and wellness, minimise environmental impact and to give back to their communities (Coca-Cola Hellenic bottling company, 2018). Coca-Cola promote health and wellness within the business as they are providing support and physical activity programmes, marketing responsible and encouraging active and healthy living throughout. Coca-Cola’s invest in to emerging the company’s commitment in to environment focuses on the water management and recycling (Coca-Cola Hellenic,2018).  Coca-Cola provide the best sustainability and welfare within the communities in which they operate in, they minimise the environmental impact by being able to use fewer natural resources and less waste among their main priorities (Coca-Cola Istanbul, 2019). Within the organisation they focus on minimising the environmental impacts through the packaging by being able to reduce the material amount and the energy used within the packaging. By working together and being environmentally friendly, Coca-Cola reuse and recycle the packaging from their beverages and they want to explore and test a variety of renewable materials (Coca-Cola Istanbul, 2019). Coca-Cola have been setting target to improve within their business since 2004, they are continuing to improve and are working towards the biggest ambition goals within 2020 (Coca-Cola Hellenic, 2018). 
Coca-Cola views are to be able to look ahead towards the future and be able to continue to thrive as a business, the Coca-Cola company have declarations of overall missions, goals and values in which they use as a guide to be a popular company (Coca-Cola, 2019).  The Coca-Colas mission is to create a difference and value within the company, to inspire the moments of optimism and happiness within the brand and the actions in which they use, and to refresh the world in mind, body and spirit throughout.  For the Coca-Coke company to deliver and achieve their mission they have provided a company vision, the company’s vision is for people working within the Coca-Cola company to inspire one another as best they can and provide a great work place, the portfolio of Coca-Cola is to be able to offer the world a portfolio of drinks brands in what will satisfy people’s needs and desires, the partners of Coca-Cola to be able to develop a winning network of partners and building loyalty, for the planet the vision is to be a responsible global citizen to make a difference and help build and support communities, for the profit of Coca-Cola the vision is to provide a long term return to other owners and be mindful of all current responsibilities and for the productivity of the Coca-Cola company is to provide a high effective and fast-moving organisation (Coca-Cola, 2019). 
The Coca Cola company has also provided an efficient guide to share their actions and describe how they work in the world today. The values in which they follow are leadership, collaboration, integrity, accountability, passion, diversity and quality (Shapiro, 2010). Leadership is needed within the organisation to be able to provide a better future, collaboration is used to be able to help solve the problems, integrity is used to be real and provide the best they can, accountability is to be responsible within the organisation and be satisfactory, passion is used within coca cola to be passionate about their work, diversity is a mission to serve within the workplace and quality is to be able to do the job well and provide stakeholders and the environment with the best quality possible (Shapiro, 2010).    All those values show a better understanding on how coca cola has courage to be real, better shape to the future and what they can do well (Coca-Cola, 2019).  
Coca cola became part of a programme ‘Farming for the future’. The programme has been created in collaboration with coca cola and work wildlife fund (WWF), the programme aims to improve the quality of the water runoff and help fellow landholders the testing progressive in farming practices.  Coca cola became part of this project to look towards the key components of the long-term sustainability, as this project focuses on the water stewardship, community partnership and the sustainability agriculture (Moye, 2013). Coca cola Great Britain and WWF have been working together since 2012 on water sensitive farming. Coca Cola and WWF supports farmers and stakeholders in two major river catchments within East Anglia, they are in partnership to help farmer reduce the impact upon their crop production and on the fresh water environment (WWF, 2019). This will provide the sustainability for both people and nature, the continued partnership helps Coca Cola to stick to their aims and provide the communities with the global sustainability and an equal amount of water to be provided within the production of their drinks (WWF, 2019). This programme has effected and addition within the water quality improvements, it has helped farmers focus on soil health and the production planning, the programme has improved by more than 100 billion litres of runoff water has been reduced and many other pollutants have not flown into the great barrier reef, which this has provided farmers with higher profits and they have benefited more from this programmes (Moye, 2013). 
Coca cola have realise a sustainability report every year which comprises the CSR programs from the organisation and provides data on the business growth and systematic views on sustainability. The coca cola sustainability report 2017 explains the key sustainability topics where they identify the relevant topics in which coca cola intended to identify the issues in the business and global trends (The sustainability report, 2017). The key sustainability topics are obesity and category perceptions and product safety and ingredients, as a company coca cola have which focuses on what is inside the bottle. It is a campaign which has been set out to reduce the sugar within coca colas beverages, also open up to a wider range of drinks around the world (The Coca-Cola Company, 2019). According to Rifkin (2017), Coca-Cola is has a major impact upon the global obesity, and Coca-Cola’s diet coke contains artificial sweeteners in which are being tied to health problems such as weight gain and cancer. Coca Cola Company (2017) states that in 2017 they reduced sugar in more than 300 of their drinks, they also have a portfolio to reduce another 400 drinks. Coca Cola provided a journey where they started to reduce the amount of sugar which was contained within their beverages in Europe over several years ago, they are also taking upon a campaign which reduces the size of the bottle to provide a smaller bottle making it as what they called it easier to control the intake of sugar (Coca-Cola Company, 2019).
 In 2017 coca cola launched their first sustainability campaign which promoted plastic recycling, this was a new sustainable strategy which aimed towards encouraging more people to recycle (Vizard, 2017). The coca cola campaign was the biggest consumer of communications on recycling, coca cola has been trying to reduce the weight on their packaging since 2007 (Lowe, 2018).  There has been a growing concern that the impact on plastic pollution in oceans around the world, in 2018 there was nearly 18 tonnes of plastic in the world’s most remote islands. A report realised by Poulter (2017), suggests that coca cola had back sliding on their promises to be able to recycle the 3,400 plastic bottle which it produces every second. Greenpeace said that coca cola was failing the requirements targets of being able to recycle their bottles, Greenpeace stated that the giant soft drinks are under attack for their failure to be able to move from single use packaging which is devasting the marine life (Sauven, 2017). Coca cola are now encouraging more and more people to recycle, they have now realised a campaign which is committed to encourage people to recycle. The campaign is based around a competition where people film themselves challenging to slam dunk their empty plastic bottle into the recycling bin. There is a winning prize for this campaign and as part of the overall sustainability commitments it will include partnership with the most popular family attraction for rewards of recycling (Coca-Cola, 2018). 
Coca Cola is ensuring an overall business strategy and planning out a variety of global operating frameworks. According to the CSR Europe (2013), Coca Cola have provided a development function team where they have provided numerous guidelines on how to ensure that they meet certain targets within 2020 and provide the commitments within the guidelines. The guidelines which Coca Cola have made to ensure they meet are:  Energy Conservation and climate change, Coca Cola aim to reduce the carbon footprint by 15% by 2020, also they have developed a detailed plan to improve the energy efficiency in the impact areas which will include manufacturing, cold drinks equipment and transportation.  Water stewardship which will aim to establish a water sustainable operation in how Coca Cola can minimise the use of water and replenish the water equivalent to what they use in their beverages within local communities. Packaging and recycling, Coca Cola will prevent the impact of packaging with the organisations and maximise use of renewable, reusable and recycling resources throughout. Product portfolio and the wellbeing of coca cola will ensure the organisation provide refreshing beverages and continue to expand on the water range and reduce the average calorie content volume by reducing the product to smaller portion sizes and provide more information on their products. And, the diverse and inclusive culture of coca cola, they aim to create culture within the diversity and value every employee with respect, they will work build on a diverse and inclusive culture and put into place a variety of business structures (CSR Europe, 2013). 
Coca Cola mainly enhances corporate social responsibility, it has a variety of global strategies to provide the best outcome for the environment and for the brand reputation. After experiencing some conflicts with recycling and being able to improve upon those conflicts and providing determination to protect the environments and providing coca cola with the set level of corporate social responsibility it should have within the organisation (Elmore, 2017).  Coca cola successfully applies corporate reasonability within their business, they have been involved in both positive and negative actions which undertaken areas to improve and maintain within the company. Coca cola have a wide impact upon working with a wide range of stakeholders, coca cola believes that by providing open communication with stakeholders it will provide them with continuous improvements and be able to address the problems in which need addressing to. Coca cola have researched and developed the produced product for stakeholders needs, coca cola has achieved objectives which provide the quality for customers, employees and stakeholders to develop the best organisations and produce high quality beverages (Post, 2015). 
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