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Introduction 
Foreign languages establish a detailed understanding of culture and provide learners with an enormous insight into the worldview of people (Zhang, 2023). Cultural awareness assists an individual in communicating, establishing strong connections with other people, and overcoming the issues of cultural misunderstandings. The portfolio will include a detailed reflection of professional experiences with examples of cultural misunderstandings. It will further include a detailed plan of training and a self-reflection model with a critical evaluation of cultural awareness. In the further section of the presentation, the benefits of multilingualism and the significance of language awareness will be elaborated on with direct examples of the hotel sector. 
Task Description 

Component 1: Professional Reflection 

There are several possible scenarios in which staff members of food and beverage can have a cultural misunderstanding with a guest in their entity such as different communication styles, language and cultural values, etc (Phipps, 2022). For example, a guest from Germany in the hotel speaks German language and an employee at a hotel in the UK speaks English, which creates a language barrier between them. The guest has ordered something in the German language, which a member is not able to understand, and delivered the wrong thing, which has created cultural misunderstandings among them. I have understood that cultural misunderstanding can occur because of different backgrounds and languages, which might outcome in distinct beliefs, values or styles of communication. In order to avoid cultural misunderstanding, I have to develop the skills of active listening, collaboration, empathy, communication, and adaptability skills with cultural awareness. Cultural awareness can assist me in breaking down cultural challenges and developing bridges by learning to respect and appreciate differences in backgrounds. 
I can overcome the challenges of cultural misunderstanding by developing these skills and respecting everyone regardless of distinct cultural backgrounds. I will learn the skills of empathy, active listening and adaptability which will assist me in recognising the distinct culture effectively and perform better in my workspace. This adaptability and cultural awareness will also support boosting the satisfaction level of guest and improving their experiences (Hu, 2021). The skills of communication with non-verbal communication and collaboration are essential for me to improve which can help me understand the requirements easily. Cultural awareness is essential to boost the capability of decision-making, creativity and better consumer relations. This will help me in my level 4 academics as with this, I will be able to treat and respect the guest effectively in an appropriate manner by recognising their culture. 
While working at Mitchell and Butler, I experienced cultural misunderstanding while providing the services to guests at the time of breakfast as the guest asked me to serve additional soy sauce, which I mistook as an insult to cooking. However, in German culture the extra seasoning or sauces are general and do not lead to dissatisfaction among the service providers in a hotel. I was not aware of their culture, which created misunderstandings and led to the customer’s dissatisfaction. This is essential for staff to have a basic understanding of the culture of the nations in which they are targeting the customers (Martin et al., 2024). I have faced issues in understanding the requirements of guests from distinct cultural backgrounds and countries, which has impacted my performance and accomplishments of objectives. After this experience, I have understood the importance of cultural awareness and learnt several skills as well as essentials about the cultural differences of the target market so that I can appropriately treat the guests and improve their experience. 
Component 2: Training Plan 

	Description of skills and training 
	Training format
	Objectives and desired outcomes of training
	Training method and resources
	Training partners
	Timescale

	Interpersonal skills 
	Training to all the subordinates 
	These skills are essential to develop for cultivating the teamwork, improving communication and enabling critical thinking and problem-solving abilities (Bragg, Walsh and Heyeres, 2021). The desired outcomes of this training are that it can improve the dependability and trust among members with better creativity through successful collaborations and performs task appropriately.
	Practical learning with real situations
	Managers are the key stakeholders and external trainers will be the key partners for this training. 
	1 week

	Training of verbal and non-verbal communication
	On-demand small team training 
	The objectives of this development or training are to make the members clearly understand the message of guests and fulfil their expectations (Bartolomé et al., 2022). The desired results of this training are the improve abilities of members in understanding the emotional needs of customers.
	Webinars for understanding facial expressions and body languages
	Key partners will be managers and supervisors and the stakeholders are staff members, buyers and managers. 
	1 week

	Customer service 
	On-the-job training to all staff members
	This is essential to learn for subordinates to productively answer the queries of guests quickly and resolve their problems with care, empathy and respect (Yilmaz and Malagas, 2021). With this training I will improve the satisfaction level of customers by practical knowledge and learning which will improve my ability to solve their issues. 
	On-the-job training to all staff members
	The stakeholder involved in this training will be staffs, suppliers, external partners, regulators, managers and competitors. 
	2 weeks

	Soft skills 
	Training to new employees
	This development will allow the members to work and communicate openly with others in a workspace and with customers as well. It is expected that this training will improve the teamwork, collaboration, productivity, morale and efficiency among all the members so that they can meet the requirements of customers and fulfill organisational objectives. 
	On demand training
	External trainers who can improve the skills with one-on-one session or education. The key stakeholders will be customers and managers. 
	1 week

	Cultural awareness
	Essential for all subordinates
	This training is necessary as it will educate the members to communicate across cultural challenges which lead to more effective teamwork (Zhang, 2023). With this training I will be able to determine and examine the cultural values and norms of others from different culture and diversified social backgrounds. 
	Online sessions and webinars
	External trainers who have the knowledge and understanding of distinct cultures including key stakeholders such as authorities, managers, staffs, visitors, shareholders and partners. 
	3 weeks


These training sessions will assist me in delivering the customer services and understanding the requirements of customers effectively by valuing their cultural norms and beliefs. These trainings will support me in overcoming the challenges of cultural misunderstandings and improve the experiences of customers. 
Component 3: Self-reflection 

Gibb’s reflective model is an appropriate model to reflect on self-experiences and learning with distinct phases that are –

Description
I can describe that the experience of Level 4 placement learning has been favourable for me as I have learnt several things and skills and obtained knowledge about key requirements to perform effectively in career fields. I have developed the skills of communication and active listening which are essential to develop for performing collaboratively with other members and fulfil the needs of customers. Cultural awareness is very necessary for each individual to recognise and respect the customs, traditions, beliefs and values of different cultures (Phipps, 2022). 
Feelings
During my working experience at Mitchell and Butler, I felt that I lacked the skills of conflict management, organisation and resilience. I felt that the experience could have been much better if I had developed these skills earlier and cultural awareness knowledge also. I feel that other skills like communication, time management, customer service, and active listening are effective skills which I have strongly developed. 

Evaluation
According to Maheshkar and Sharma (2018), cultural awareness is important in the industry, or any enterprise as cultural sensitivity has a vital role in assuring that the buyers feel respected, welcomed and understood. For example, in the hospitality industry cultural awareness is vital to adapt the culture of guests and meet their needs and expectations. 
However, Hu (2021), has argued that the ignorance of cultural beliefs and values can outcome in an adverse effect on the business that eventually decreases the satisfaction among customers. For instance, in the hospitality sector, if cultural norms of diverse guests are not being valued, then their satisfaction will diminish, which can affect the reputation of a hotel. 
Analysis
I can analyse from the entire experience that if I have obtained knowledge about different cultures, then it will improve the satisfaction of guests as well as other members. This can be examined that cultural learning and diverse culture or inclusion are essential in an enterprise to serve a diversified group of people. 

Conclusion
This can be concluded that the experience was favourable in learning new things, improving knowledge and abilities of working under pressure and strengthening the required skills. It could have been an excellent experience if I had understood the significance of cultural awareness earlier. 
Action plan
	Skills
	Evaluation 
	Resources
	Time

	Conflict resolution skills
	I want to develop these skills for strengthening my communication and listening skills. These skills are necessary to improve collaboration among members. 
	I can learn these skills by performing in a diverse team and take certification courses.
	2 weeks

	Organisation and resilience skills
	These skills are vital to improve and develop the culture of learning in a workspace (Abramson and Moran, 2018). I want to learn these skills to build opportunities for me and my colleagues to enhance connections with customers. 
	I will perform my duties under the supervision of my supervisors and improve self-awareness by setting objectives. 
	1 week


Component 4: Presentation of Training 
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(Deroo and Ponzio, 2023).
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Multilingualism and language awareness are vital in the hospitality sector as they improve the satisfaction level of guests. Effective communication is the key source which assures that the expectations and requirements of visitors are clearly understood and fulfilled effectively. When the staff of a hotel can communicate well and openly with guests, they can give customised services to guests, develop a positive experience, deal with their issues and ultimately improve their loyalty and satisfaction. Multilingual skills create a cultural sensitivity, which is vital in the hospitality sector as this sensitivity can lead to better respect and understanding of the diverse cultures of visitors. This opens the opportunity to develop a business or expand the operations in new cultures, and speaking other languages can enhance the confidence levels of staff and improve their self-esteem. 
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The staff members of a hotel must avoid speaking loudly and should talk formally to their guests in order to improve their performance. The German is simple to learn for the members, which will help them attract German-speaking people or nations where the German language is used. The enterprise is giving training to people for learning this language appropriately in order to obtain the interest of people from distinct nations and improve their reputation in the marketplace. For instance, Ritz London is using the German language which is making their position stronger as their key targeted customers are being attracted towards their cultural values.  
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Conclusion 
Cultural awareness is concerned with understanding and acknowledging distinct cultures, beliefs, values and norms of diverse backgrounds. The earlier discussion has shown that language barriers and different styles of communication are the key issues which create cultural misunderstanding among people. A detailed training plan and an action plan have been prepared to improve the skills and weak areas effectively. In the last section, the presentation has identified that the German language is simple to understand and learn with the significance of language awareness skills and multilingualism. 
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Benefits of multilingualism and importance of language awareness skills 

Multilingualism is an essential skill that strengthens awareness of cultural subtle (Deroo and Ponzio, 2023). 

It is beneficial for staff members as it expands their social skills and thinking according to distinct cultural norms and values (Christiansen, Branch and Karmowska, 2020).

For instance, the staff members of Premier Inn have adopted multilingual skills, which support them in obtaining the opportunities to operate or function by speaking distinct languages. 

Language awareness skills at the workspace are vital as they reduce the challenges or barriers of involving and recognising levels of members (Krogager Andersen, 2024). 









Multilingualism and language awareness are vital in the hospitality sector as they improve the satisfaction level of guests. Effective communication is the key source which assures that the expectations and requirements of visitors are clearly understood and fulfilled effectively. When the staff of a hotel can communicate well and openly with guests, they can give customised services to guests, develop a positive experience, deal with their issues and ultimately improve their loyalty and satisfaction. Multilingual skills create a cultural sensitivity, which is vital in the hospitality sector as this sensitivity can lead to better respect and understanding of the diverse cultures of visitors. This opens the opportunity to develop a business or expand the operations in new cultures, and speaking other languages can enhance the confidence levels of staff and improve their self-esteem. 
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European Language 

The chosen modern European language is German.

This language is spoken in Germany, Switzerland, Austria, Luxembourg, Belgium and Liechtenstein (Allen T., 2023). 

The German language is the easiest foreign language to learn for those people who speak English, as about 40% of English and German vocabulary is the same (A-Type Technologies GmbH, 2024). 

For example, Sie is a polite and formal manner to address the people and the impoliteness involves loud conversations, loud music, etc. 

For instance, the employees of Mitchells & Butlers have to greet their visitors by saying Sie, which will be considered by the visitors a polite and formal manner of greeting. 











The staff members of a hotel must avoid speaking loudly and should talk formally to their guests in order to improve their performance. The German is simple to learn for the members, which will help them attract German-speaking people or nations where the German language is used. The enterprise is giving training to people for learning this language appropriately in order to obtain the interest of people from distinct nations and improve their reputation in the marketplace. For instance, Ritz London is using the German language which is making their position stronger as their key targeted customers are being attracted towards their cultural values.  
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