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Venue: The festival Boomtown is in Matterley Estate near Winchester, Hampshire. 
Layout of Festival: 
[image: ]
Source: http://boomtownsource.com/wp-content/uploads/2019/07/boomtown-map-2019-official.jpg
Marketing Plan: Using Social Media: Instagram http://boomtownsource.com/wp-content/uploads/2019/07/boomtown-map-2019-official.jpg
Facebook http://boomtownsource.com/wp-content/uploads/2019/07/boomtown-map-2019-official.jpg
Twitter https://twitter.com/BoomtownFair?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
They use YouTube    Videos https://www.youtube.com/channel/UChczTwpn82cl1B8Q1HiXr3w
The hashtags they usually use #BoomtownFair and #BoomtownEthos 
Staff: 17,999 crew members were recorded in 2019 
           Over 5,000 volunteers

Sustainable: Do not allow single use plastic 
                      Use the green coach to encourage car pooling 

Presentation Notes
Slide 1: Hello, my name is Eden Hopkins. Today I will be presenting my review of Boomtown Festival. During this presentation I will be reviewing Boomtown 2019 which has been virtual this year due to COVID-19. I will be reviewing the event by using a checklist that I have made to explain the feedback and satisfaction levels.
Slide 2: Boomtown is a large-scale festival. The definition of the word Boomtown is a town that experiences a sudden growth in business and population. The description from Boomtown's own website is a living theatre that ignites imagination and inspires the emergence of a better world through respect, connection, creativity and celebration. Boomtown is an independent festival and is still ran by the same people who started it. They were able to build the event by having sponsors of course but mostly the festival is independent. 
Slide 3: The typical Boomtown consumer is someone who enjoys the arts as well as a music experience. Boomtown is well known to use theatre performance to be engaged with the festival guest as they have a lot of actors in the different town to be able to show the festival guest a new experience and to make them feel more involved with the festival. Boomtown is well known for having different genres of music around the festival this means that the guest will be able to enjoy their own music tastes that may not be heard in other popular festivals. Boomtown can give their guests an amazing experience by having different areas of the festival with towns and villages.
Slide 4: The festival would be able to record how well the festival performed by releasing a survey on all their social media profile on how the guests experienced the festival and how the festival could be improved. To get guests more willing to fill out the survey the festival could give a weekend ticket away or some merchandise to a random participated.
Slide 5: To create consumer engagement using social media regrealy is a good way of creating engagement before the festival starts as it excites the guests and keeps them involved with the planning of the festival. To create consumer satisfaction creating a poistive enviroment is important as Boomtown has proven time again with tickets selling out within 2 hours. The postive enviroment of Boomtown is encouraged by the ethos and rules that people who attend like to stand by.
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