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	Highfield Town House Hotel

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: it depends on the time and internet normally the average page load time on desktop is 2.5 sec and on mobile 8.6 sec.  there are many other reasons that explains why load time matters User experience, Bounce rate, Conversions rates, Search engine rankings. A slow website can lead to frustration and high bounce rates. Research shows that 47%of consumers expect a web page to load in 2 sec. Or less, and 40%of visitors will leave a website if it takes longer than 3 sec to load. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: it displays the main project page along with associated project sub-page and help visitors see what content is available for them to brows.it explains everything in brief with their sub factors. Techniques like dropdown menus, clear labels make it easy to access different pages. Responsive design ensures the website works well on device, like phones and computer. This makes it easy for costumers to find what they are looking for and have a good experience on the website.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: of course, people can do bookings through website through click on icon in the end of websites 
. Even they can contact via phone numbers given in they website. And emails.  bookings via website are normal in these modern era. The website features clear {BOOK NOW} buttons and links for various offers, indicating a streamlined online booking process where customers can select their preferred dates and room types.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve website usability, consider simplifying navigation, enhancing mobile responsiveness, and optimizing loading speed. Use clear and concise contact and make calls to action prominent. Incorporate accessibility features like font size adjustment and screen reader compatibility. Conduct user testing and gather feedback to identify areas for improvement. By making these changes websites can provide a more user-friendly experience, increase engagement and drive conversion. This leads to a better overall user experience and improve website performance. Easy navigation is key.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Highfield Town house hotel’s website is elegant and easy to use. It showcases beautiful rooms with high-quality images and clear descriptions. On a computer, the website may display more content at once, while on a mobile phone, the layout might adjust to a single column format for easier scrolling. However, the website’s core features and visuals should remain consistent across device, ensuring a pleasant user experience whether on a computer or mobile phone. 

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website’s visual elements work together to create an inviting and memorable online experience.
1, Hight-quality photos showcasing beautifully designed rooms, luxurious amenities, and stunning Victorian architecture.
2. possibly a virtual tour or promotional video highlighting the hotel’s unique features and atmosphere.
3.website likely uses soft, elegant colours like whites, creams, and pastels, along with rich wood tones. These colours create a luxurious atmosphere, reflating the hotel’s high-end style. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire ab. out the product or service? 
 

	Answer: The Highfield Town house hotel’s website likely has a live chat feature, allowing guests to instantly ask questions about rooms, rates, and services. This online chat tool is effective for; -
1. quick answers to queries,
2. Personalized support
      3. Booking assistance 
      4.  Real time communication
It enhances the user experience, providing immediate help and increasing the chances of converting inquiries into booking.


	Question 2d – How effective are the social media links on the website?


	Answer: The Highfield Town house hotel’s social media links help increase engagement and build brand awareness. They allow guests to share experiences and see promotions. The hotel can share visual content, interact with guests, and promote offers, enhancing its online presence and attracting new guests. It's a great way to stay connected.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The transparency helps customers understand what to expect, building trust and perceived value in the hotel services.
1.Detailed website descriptions
2.High-quality photos and videos
3. clear amenities and room features
4. prominent display of services like
5. breakfast, wi-fi, and concierge
6. Guest reviews and testimonials 

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: These reviews are probably updated regularly to reflect recent guest experiences, providing potential customers with an accurate understanding of the hotel’s quality and service. This helps build trust and credibility
1, website testimonials section
2, social media platforms
3, Review sites like TripAdvisor or google Reviews 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The Highfield town house or hotel offers high quality service with luxurious amenities, personalized attention, and great reviews. You’d recommend and it for its unique charm, excellent service, and prime location. If you had a memorable stay with great service, you’d likely share the experience with others.
. 

	

	 Question 3d:-Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?


	Answer: The prices probably reflect the high-quality service, luxurious and unique experiences offered. Transparency in pricing helps build trust with potential guests. If prices weren’t clear, it might be to maintain exclusivity or encourage direct inquiries. However, given the hotel’s online presence, it's likely that prices are readily available. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Luxury hotels or house Edgbaston

	
	2. Birmingham Luxury hotel or house

	
	 3. High-end hotel or house in Edgbaston

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: when searching for it on google, top results include its official website. Tripadvisor, and review site like bird eye. Given its excellent reviews and boutique status, it’s likely to appear in the top ten search results. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer ;-  websites are still super relevant in modern UK business. They provide credibility.                  24/7 accessibility, and a platform for customer engagement. The Highfield Town House Hotel’s website showcases its services, amenities, and reviews, attracting potential customers. Having a website is essential for businesses to establish an online presence, build trust, and reach a wider audience. It's a vital tool for success, especially in the hospitality industry. A website help business like the Highfield Town house Hotel’s to stand out and thrive in the digital age. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


Answer:- website would be to enhance the online booking custom-making it more user-friendly and allowing guests to easily book specific rooms or packages. 
  This improvement would be beneficial because it would.
1. Provide a batter user experience
2. Increase direct bookings, reducing reliance on third- party sites
3. Streamline the booking process
4. Allow the hotel to showcase its unique offerings and rooms
By making the booking process more intuitive and visually appealing, the hotel can improve customer satisfaction and potentially increase revenue. 





