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1.0 [bookmark: _Toc499556277] Introduction

This dissertation will seek to explore the impact of shirt sponsorship on the brand awareness of Glamorgan County Cricket Clubs supporters. One particular area it will look into is the T20 format, a fairly new format in the context of the game, because it is the most watched and followed by fans.


[bookmark: _Toc499556278]1.1 Twenty20 cricket 

Twenty20 cricket, often abbreviated to T20, is the shorter version of limited overs cricket and was introduced to increase the game’s popularity, particularly with the younger generation, due to declining crowds and reduced sponsorship (Daily Mail, 2008). T20 cricket was officially started by the England and Wales Cricket Board (ECB) in June 2003. The first inter-county competition match took place at the Rose Bowl, near Southampton, when Hampshire Hawks took on Sussex Sharks in the Twenty20 Cup (Brown, 2016). This competition was relatively successful in terms of attracting crowds and serving its purpose of fast paced and exciting cricket, with Surrey Lions claiming the title. The success carried on into the second season; when Lord’s held the first T20 match in 2004, around 27,500 spectators turned up to watch, which was the highest attendance at the ground for a county cricket game (excluding a one-day final) since 1953 (Weaver, 2009). Furthermore, T20 cricket was successful in increasing the brand awareness as it attracted bigger crowds than first-class competition.


[bookmark: _Toc499556279]1.2 Glamorgan County Cricket Club

Glamorgan CCC was founded in 1888. It is one of eighteen first-class county clubs in England and Wales’ domestic circuit, and the only welsh first-class cricket club. Glamorgan has won both County Championship and Pro40 three times each. The club plays its home games at Sophia Gardens, which became a Test cricket venue in 2009 when it hosted an Ashes match between England and Australia. Since the club’s commercial partnership with SWALEC – suppliers and distributors of electricity – Sophia Gardens is known as The SSE SWALEC, or simply ‘SWALEC Stadium’ (Hignell).

Glamorgan CCC is dedicated to ‘not just cricket’, but to also understanding its position in the community and the clubs environmental impact. According to the Sustainability Report of the SSE SWALEC (Cynnal Cymru, 2015), the club has adopted the “Well-being of Future Generations (Wales) Act that seeks to achieve a globally significant set of national goals that would make Wales one of the most sustainable societies in the world”. On reviewing the report, it is clear that progress is being made, for example carbon footprint has been reduced. Glamorgan also works with clubs and schools to grow the grassroots of the game through the development of innovative schemes that are delivered by professional players and their special community team. For their efforts, the club received the ECB ‘Best Community Scheme’ award in 2015 (Glamorgan Cricket).

Glamorgan’s T20 shirt is currently sponsored by MiPost, Aston Martin, SA Group, SPTS Technologies and Gray Nicolls (Glamorgan Cricket, 2017). The couple of main sponsors are explained below in more detail.


MiPost

MiPost is a postal solutions company and is a part of McLays, a privately owned company with a history tracing back 200 years. MiPost was launched by McLays in 2011 as a specialist area of post-related services (Glamorgan Cricket).

MiPost delivers innovative postal solutions to companies of all sizes. It claims that online production processes combined with postal sortation allows companies to save costs and gain environmental benefits (MiPost). These cost-saving opportunities could be in the form of:

· Hybrid Mail - the ability to send printed letters directly from PC
· Downstream Access (DSA) - sortation of post before it goes to the Royal Mail for final delivery, offering cost reductions in postage, or
· Personal customer relationship - McLays believes the best way to work is through personal, face to face relationships and not a website or call centre (McLays).

MiPost has been one of the main shirt sponsor at Glamorgan CCC since May 2014 (Glamorgan Cricket, 2014).


Aston Martin

Glamorgan CCC’s most recent sponsor (joined in 2017) is the well-known manufacturer of luxury cars, Aston Martin (Glamorgan Cricket, 2017). Since transforming the super hangar facility at the St Athan site, in the Vale of Glamorgan, Aston Martin has indirectly created over 1000 jobs for suppliers and local businesses, as well as directly creating 750 new jobs at the plant (Dickins, 2016). 


[bookmark: _Toc499556280]1.3 Objectives

1) To analyse and evaluate the importance of sponsorship and brand awareness in the sports industry.
2) To assess the extent of the public/supporters awareness of the sponsors of Glamorgan CCC.
3) To make recommendations to GCCC on the continued use of shirt sponsorship. 



2.0 [bookmark: _Toc499556281] Literature review

[bookmark: _Toc499556282]2.1 Sponsorship

Sponsorship is a tool used by an organisation to provide resources, funds or services to a club, in return for some rights and association with the club that may be used to help the organisation commercially. The International Chamber of Commerce (1992) has defined sponsorship as “every communication action where a sponsor engages contractually to support financially (or other) in order to associate in a positive way its image, identity, brands, products or services to the event, activity, organisation or person it supports” (Beech & Chadwick, 2007, p. 270). Sponsorship could be in the form of a logo on a cricket shirt, signs at a stadium, or simply free advertising in the newsletter.


[bookmark: _Toc499556283]2.2 Sponsorship in sport

According to Foster et al. (2016, p. 270), “sports sponsorship involves a third party (called the sponsor) investing in activities that promote its brand… through associating with a sports property (called the sponsee), and using that association to access, ideally in a compelling way, stakeholders of the sports property”. 

Corporations hunt for sponsorship opportunities to increase awareness in targeted markets and to enhance their image, market share and sales (Beech & Chadwick, 2007). Sponsorship is believed to be effective when stakeholders associated with the sponsee enhance the brand, finances or the stature of the sponsor in a more economical way. Sport sponsorship is a vital part of marketing through sport.


[bookmark: _Toc499556284]2.3 Shirt sponsorship

In most sports, shirt sponsorship has become a big marketing strategy. To show a shirt is sponsored, it could have a message, name, logo or emblem of the company that has sponsored it. Any relevance of the main sponsor is likely to be on either the front or the back of the shirt, so that it can be seen clearly.


[bookmark: _Toc499556285]2.4 The link between sponsorship and brand awareness

According to Foster et al. (2016) the purpose of sponsorship is to build brand awareness, increase sales, motivate employees, improve community relations and increase brand loyalty. 

Sponsorship allows the company to gain publicity and increase brand recognition among consumers and other marketing targets. In major sports events, for example cricket or football World Cup, there is a media coverage which is watched by millions of viewers around the globe. Through this coverage, sponsorship can increase sales for companies from existing consumers as well as attract new ones (Foster, O'Reilly, & Davila, 2016).

Beech and Chadwick (2007) believe that companies don’t always look to sponsor just famous people or teams, as they are also concerned with transferring their positive values on the company’s image. “Sponsorship cannot totally change a company’s image, but if an association is relevant, the company will be able to transfer the positive values of the team into the consumer’s mind” (Beech & Chadwick, 2007, p. 273). For example, if a company is concerned with protecting the environment, such as MiPost, it might have a positive impact on consumers as they’re like to recylce more.






[bookmark: _Toc499556286]3.0 Research method

[bookmark: _Toc499556287]3.1 Research Onion

[image: ]Fig. 1: The Research Onion
Source: (Saunders et al., 2007)

According to Rajasekar et al. (2013, p. 2), “research is a logical and systematic search for new and useful information on a particular topic”. This research is being carried out to extend our understanding into the topic of shirt sponsorship and supporters/brand awareness.

The positivism philosophy will be used for the online questionnaire. Positivism contends there are single true answers to questions which can be found by carefully applying scientific procedures, such as experiments, statistics and qualitative results, to reveal a truth about the way society operates and functions (Crossman, 2017). 

A deductive approach will be used, with the aim to test a theory. This involves “developing a hypothesis (or hypotheses) based on existing theory, and then designing a research strategy to test the hypothesis” (Wilson, 2010, p. 7). The outcome of this will be a confirmation or modification of the theory.

A survey strategy will be used. The essence of survey approach can be explained as “questioning individuals on a topic or topics and then describing their responses” (Jackson, 2011, p. 17). These questions will be asked via Survey Monkey – an online web form used to design questionnaires.

The choice used will be mono-method. “A mono-method study uses only one type of method, one quantitative or one qualitative. In general, in a quantitative study, the data is in numerical form and this information is analysed using quantitative data analysis techniques” (Azorín & Cameron, 2010, p. 96).

A cross-sectional time horizon will be used. This method of research provides us with a ‘snapshot’ of a situation in time (Brady & Johnston, 2008).

[bookmark: _Toc499556288]3.2 Questionnaires

Questionnaires are conducted in order to gather large size of information in a short period of time. An online survey strategy will be used in the form of questionnaires that will be created as web forms; and a database software will be used to store the answers (Research Methodology).


[bookmark: _Toc499556289]3.21 Pros of online questionnaires

One advantage of an online questionnaires is that members of the sample group can remain anonymous. The respondents input their own data, and it is stored electronically automatically. It is also efficient for a large sample of people because the questionnaires will contain same set of questions.

Another advantage is that surveys are much cheaper than most of the other primary data collection methods, i.e. interviews, because there are drastically lower overheads when collecting data using surveys (Denscombe, 2014). 

Online questionnaires are also convenient for respondents as they can sit the questionnaire according to their schedule and at their own pace. 


[bookmark: _Toc499556290]3.22 Drawbacks of online questionnaires

A disadvantage of this method of data collection is that there may be limited respondent availability and sampling. For example, certain populations are less likely to have internet access and to respond to online questionnaires. Therefore it may become difficult to collect data to ensure greater depth for the research.

Another disadvantage of online questionnaires is dishonesty as respondents may not answer all questions truthfully. This can happen for a variety of reasons, including attempts to protect privacy and respondents social desirability bias. To stop dishonesty, respondents can be assured that their privacy is valued, and that personal identification is prevented (Debois, 2016).


[bookmark: _Toc499556291]3.3 Sampling

A purposive sampling will be used in the questionnaires. A purposive sampling method is used where the researcher decides to question a certain population within the business/club because of their knowledge and position. According to Crossman (2017) “this type of sampling can be very useful in situations when you need to reach a targeted sample quickly, and where sampling for proportionality is not the main concern”.

The population chosen for the questionnaires is the supporters of Glamorgan CCC, as they are the most likely to be aware of clubs sponsors. Glamorgan has a fan base of approximately 25,000 supporters, therefore random sampling will be chosen for the research.


[bookmark: _Toc499556292]3.4 Sample size

In accordance with the research methods chosen, it is best to go with a sample size of between 100-150 participants. 


[bookmark: _Toc499556293]4.0 Validity

“Validity is the extent to which the research findings accurately represent what is really happening in the situation” (Anon.). For the study to be valid, the questionnaire should be asking the right questions to the right people, in order to produce reliable results.


[bookmark: _Toc499556294]5.0 Analysis of data

The questionnaires will allow the collection of quantitative data which will then be analysed. To produce questionnaires, an online website – Survey Monkey – will be used, which will make it easier to collect data. The data produced will be stored in tables, and graphs will be produced to compare and find patterns in the results. 


[bookmark: _Toc499556295]6.0 Resources and programmes

The study will require various resources such as the Internet, Google Scholar, books, reports, academic journals and the university library as well as online library.

After the development of questionnaires using Survey Monkey, Facebook will be used to issue those questionnaires. 

A Gantt chart (see fig. 2) will be used to manage time accordingly and to stay on track with the dissertation programme.














Fig. 2: Gantt chart
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[bookmark: _Toc499556296]7.0 Ethical considerations

It is important to remind the participants that their identity will be anonymous when taking the questionnaire. As previously mentioned, confidentiality is likely to bring about honest answers from participants. Therefore the questionnaires will be dealt with strictest confidence. 
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