The events industry

An event is a planned occasion that takes place on a specific time in a specific place. Events can range from a huge crowd such as a concert or a festival to a small gathering with few people such as a breakfast meeting. The events industry is an ever-growing industry and carries large scale events to smaller events or parties. Large scale events would consist of events such as the Olympics, a range of festivals, conferences, ceremonies, weddings or formal parties. Smaller events would consist of meetings or even such an event as arranging your daughter’s wedding. Today, with the event industry being worth over £42.3 billion, events are central to our lives, and happen all around us. The huge growth and success over the last decade has led to a great recognition of the industry, allowing a far greater acknowledgement of the industry in it’s own right, worldwide.

Events have always been a big part of our lives, sometimes without even realising. We have always marked occasions that have happened to us. We celebrate milestones of our lives, such as birthdays. An eighteenth and twenty first birthday which is considered a huge milestone in our lives and is celebrated to mark a coming of age, being a huge stepping stone. Another example of this is a bar and bat mitzvah, the Jewish coming of age ceremony which also marks a milestone.

There are many different ways of classifying or grouping events, you can do this by size, form and content. These types of events range from local events to mega events. These include;

Local or community events
Local or community events are for an entertainment value in the community, for example a festival. The target audience is usually the locals and helps the community socialise and engage with each other. With an event like this, creating a feeling of pride and a sense of place is very important, as the community want to feel at home with their surroundings. Along with this, it also gives the locals a chance to experience new activities and could also encourage the younger generation to interact with others and experience a range of new things. Janiskee (1996, p.404) defines local or community events as; family-fun events that are considered ‘owned’ by a community because they use volunteer services from the host community, employ public venues such as streets, parks and schools and are produced at the direction of local government agencies or non-government organisations (NGOs) such as service clubs, public safety organisations or business associations. Janiskee also says that community festivals can become hallmark events and attract a large number of visitors to a community. 

Major events
Major events are events that attract significant numbers of visitors and media attention to the event. These events also offer a host of economic and social benefits to communities, these include more interaction with the locals and a range of new activities being explored by the community. Examples of annual major events are The Isle of Man TT Races and Silverstone hosting the British Formula One Grand Prix. These are huge events known to the public which attract a lot of media attention as both of these events are aired on television. Another example is Cowes Week, which is hosted on the Isle of Wight annually attracting destination promotion all over the world for the host region. Many major events can be sporting events and many top international sporting championships fit into this category. UK Sport (1999a, p.4) considers that three elements are required for an event to be classed as a major sporting event:
1. It must involve competition between teams or individuals representing a number of nations.
2. It must attract significant public interest nationally and internationally, through spectator attendance and media coverage.
3. It must be of international significance to the sport concerned and feature prominently on it’s international calendar.

Hallmark events
Hallmark events can include fairs, expositions and sporting events of international status that can happen regularly or as a one-off. Tourism researcher Ritchie (1984, p.2) defines them as ‘major one time or recurring events of limited duration, developed primarily to enhance awareness, appeal and profitability of a tourism destination in the short term or long term. Such events rely for their success on uniqueness, status or timely significance to create interest and attract attention’. Examples of hallmark events are the Carnival in Rio, the Kentucky Derby in the USA, The Chelsea Flower Show in the UK, the Oktoberfest in Munich, Germany and the Edinburgh International Festival in Scotland. These events are annual events with a great number of tourists who attend. Getz (2005,pp.16-17) states that ‘in other words ‘hallmark’ describes an event that processes such significance, in terms of tradition, attractiveness, quality, or publicity, that the event proves the host venue, community or destination with a competitive advantage. Over time, the event and destination can become inextricably linked, such as Mardi Gras and New Orleans’.

Mega-events
A mega event does not happen annually, it has specific time when it happens, which makes it unique in comparison to other event types. An example of this type of event would be the Olympic Games in Athens in 2004. Mega-events are very large and can affect whole economies. Getz (2005, p.18) defines mega-events and states that; their volume should exceed one million visits, their capital cost should be at least $500 million, and their reputation should be that of a ‘must see’ event.’ Getz (2005, p.6) goes on to say ‘mega-events, by way of their size or significance are those that yield extraordinary high levels of tourism, media coverage, prestige, or economic impact for the host community, venue or organisation’. Hall (1997, p.5) another researcher in the field of events states that; ‘mega-events such as World Fairs and Expositions, the World Soccer Cup Final, or the Olympic Games, are events which are expressly targeted at the international tourism market and may be suitably described as ‘mega’ by virtue of their size in terms of attendance, target market, level of public financial involvement, political effects, extent of television coverage, construction of facilities, and impact on economic and social fabric of the host community’.






Cultural events
Cultural events can also be major events, and understand the culture of a nation. 
A festival with arts and events for a particular culture. An example of a cultural event would be Edinburgh’s ‘Festival Fringe’, which is the largest arts festival in the world is an expression of activity of the arts. This also contributes to our social and cultural life as anyone is allowed to participate and perform, benefiting the publics ability to experience new culture. Arts, beliefs, customs, values and social behaviours are all part of a cultural event. 

Sports events
Sporting events take place all around the world and are highly recognised and appreciated. Sporting events began in Greece with the first Greek Olympics. From there sporting became one of the biggest type of events to happen worldwide. The Olympics, which takes place every four years, is where thousands of athletes compete and participate in a variety of competitions, ranging from cycling to long jump. The Paralympics is also highly recognised worldwide, and has gained further recognition over the years, especially since the Paralympic Games in 2012, which had a great impact on the UK as a whole. Another example of a huge sporting event would be the Commonwealth Games, an international multi-sport event which also takes place every four years. Sporting events are able to attract many tourists and visitors and are constantly covered nationally on television, promoting the sport itself. These types of sporting events greatly benefit the community as it brings everyone closer together to support their country or chosen team. 

Business events
A business event is a form of promotion for the chosen business or company. Examples of these promotions include, corporate training, team building, promoting trade events for example a wedding fair, new project launches and new business ventures. Business events can range from meetings, exhibitions, conferences and corporate events. Finance is a major aspect of business events as the business much have a certain amount of cash flow to keep the business afloat and to continue to operate. However, it can also affect a business or company as a business would have a limited life span if it wasn’t able to make a profit. There must be a cash flow to sustain the company as a business will not sustain itself if it’s at a constant loss of money.

This brings me on to discuss stakeholders. Stakeholders are also significantly important to the events industry. Stakeholders are people and organisations that have a legitimate interest or concern in a business venture or an event. Stakeholders are important to a business as they have an effect on the business’ actions, objectives and policies. Nevertheless, stakeholders themselves can also be affected by these actions, objectives or policies too. This also links in with shareholders and owners, as they are recognised as a stakeholder group. You will have more chance of success as a business if you demonstrate understanding of each stakeholder. These shareholders are known to play a significant part in the business and decide which direction the business should take next, whether this being financially or even socially. Financially, the shareholders take a strong interest in this aspect as it affects the profit potential of the business. Obviously, the profit of the business is what keeps the business moving forward, therefore the shareholders interest in it relies on the profit made. 

Sustainability is a huge factor in the events industry as an event depends on forward planning and everything running smoothly, therefore this needs to be maintained in order for the event to succeed. In the Brundtland report in 1987, it was stated that ‘development that meets the needs of the present without compromising the ability of future generations to meet their own needs’.

[bookmark: _GoBack]To conclude my assignment, I feel the events industry provides significant opportunities and allows a person to excel in their field of expertise. An event has the capability to attract tourists, locals and communities to gather together and experience new things, this being a major benefit socially. You can classify events by size, form and content, and each type of event I have mentioned is key to a successful industry for events, as they each provide a different viewpoint for the audience. For example, if there was only one type of event, such as a sporting event, there is a chance not everyone would appreciate it. As I mentioned, the events industry is ever-growing and I believe will continue to do so over the next decade with the help of changing technology and the adaptation of the industry. Along with this, my belief is that the events industry will continue to increase and play a significant role in the growing industries worldwide.
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