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[bookmark: _Toc161221458]1.0 Introduction 
In today’s dynamic and volatile business world technology is continuously impacting the market. Organisations are inundated with large datasets, data generated from everyday transactions, sales records, customer interactions and market trends etc. This is obviously an ability of retailers and businesses to harness the multiple variety of data into special segments and then derive actionable insights from those. This is a business intelligence approach and a paramount approach to accelerate Organisational growth, enhance operational efficiency; and gaining a competitive edge. Business intelligence is a concept of harnessing the business data rather than just applications of certain formulas and getting results. Business intelligence nowadays has greatly emerged as a critical operational asset.  In order to understand BI, it is necessary to understand technologies, processes and tools for using those to collect the right data, analyse, and visualise the data to facilitate informed decision making. It involves transforming raw data into meaningful and actionable insights for enabling Organisations to understand their potentiality, and range of actions, grabbing trends, predict the future, optimise the entire business process (Tavera Romero et al 2021). 
In this task, why BI has emerged as a game changing trend, what tools for applications are going to create the future for businesses, and top 5 trends in BI to timely make decisions all these will be discussed. 
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[bookmark: _Toc161221460]2.1 Why BI trends, Tools and applications are the future for the business
BI trends and tools are likely to promote a data-driven decision-making culture within the Organisations. This enables retailers, managers, financiers to access all real-time data, they can easily utilise advanced analytics, make use of intuitive visualisations etc. BI empowers Organisational decision-makers at all levels to base their decisions and can take a close view on their actual business objectives rather than relying on intuition or guesswork (Ahmad et al 2020). For an example: a retail store can record everyday sales and number of items sold to a particular group of customers (Tseng et al 2201). This showcases many important insights of customers’ groups, customers’ frequent visits in the stores and how many items they prefer to buy etc. By utilising the BI tools, the retailer can analyse entire sales data, understand customers’ demographics so the store purchase manager can optimise the inventory level. This inventory decision further can offer products and discounts to selected demographics. It will at the end increase the profitability and sales. Another important area is competitive advantage and differentiations where all Organisations want to differentiate themselves. BI trends and tools will enable business leaders to gain deeper insights of the market, how customers prefer a product, competitive activities will identify the business’s potential unique identity, USP creation (Bharadiya, 2023). For example: if a retailer wants to understand which products and brands mostly create attrition factors for customers, that will be a proactive attempt by the retailer to reduce the attrition factors and gain a competitive edge in the market. Also, a business can monitor production, productivity levels of workers by detecting failure times, and lack of maintenance in product areas. So, it is also an important understanding by using BI dashboards to minimise the Organisation’s downtime, reduce the costs when necessary and improve overall business productivity. Also, for predicting the market BI enables Organisations to optimise their investments, in that way BI indirectly can help businesses to identify high-performing assets and develop a compelling investment strategy. This strategy eventually will help retailers to gain higher returns and minimise the risks for its clients (Cheng et al 2020). 
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If top five trends are identified then it can be seen that all these are no more imaginaries, which were used to be imagined decades ago by retailers and businesses. These are the following: 
a) Real-time analytics 
Business-decisions makers always try to seek last minute updates including all the previous data, they do not want to simply miss a single valuable information of how the business is going through stages. So real-time analytics is a trend to access all up-to-date data insights and allow decision-makers to respond promptly towards the changing market conditions. It becomes a great strategic move to respond to any critical event. For example: if an online retailer wants to know marketing campaigns’ effectiveness, so it will be a great opportunity to utilise real-time data analytics to monitor website traffic by using BI-dashboards. 
b) Predictive analytics 
This is all about leveraging previous data, historical trends towards the next possible trends, simply an online retailer if wants to optimise inventory, invest carefully then predictive analytics trend will forecast risky customers, who are about to churn and then the Company can plan for best retention strategies. Such as: personalised offerings. 
c) AI and Machine learning integration 
Ai and Machine learning algorithms are effective when vast series of data are needed to be analysed and utilised to generate valuable actionable insights. For example; a retailer employs an AI-powered predictive model then he or she can optimise the inventories more. Because, it can show history and changing trends. A retailer can identify the risk points by checking transaction histories, which products have not been sold and may expire etc (Bharadiya, 2023). According to this the retailer can further generate offers, bring new products to increase the sales. This is all possible by AI and machine learning integration into a long data series (Gupta and Jiwani, 2021). Continuous Machine learning tool or CML is an open-source based tool that can deploy critical machine learning project works. 
d) Self-service BI tools 
Self-service BI tools can empower all non-technical individuals who are keen to act independently, they simply do not want to use IT tools or data analytics. These tools enable decision-makers to quickly access the important information and then develop customised reports (Lennerholt et al 2021). This also leads to faster decision-making. For example: a marketing manager wants to use BI-dashboards for tracking the customers’ demographics and performance of campaigns then the manager can understand potential customer groups. Even, this is possible by analysing the data independently to make informed decisions for future marketing strategy. For example; ZOHO analytics, Google Data Studio, Looker-like self-service BI tools are today being very popular, through which a non-technical candidate easily can visualise different datasets, make use of those data’s visual reports (Niu et al 2021). 
e) Mobile BI Access 
Mobile BI-access makes sure that anywhere, anytime in any moment a business decision-maker can act, respond quickly to an event. There are many emerging effective BI monitoring apps for mobiles that can track all pipeline access to real-time data on their tablets and smartphones (Nuseir et al 2021). For example: a sales manager travels different areas to promote sales and communicate with new people, using the mobile-friendly BI tools can help to make a timely decision and provide guidance to its teams as well. 
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In summary it can be seen that modern BI-trends and tools such as real-time analytics, predictive analytics, machine learnings integration and self-service BI tools, Mobile access to BI tools all can empower a businessman, retailer, marketing managers, sales managers and teams to stay aware of the all updates, even no chance to miss a single last-minute update with relying on tools like BI dashboard, AI-algorithms and machine learning etc. This is how Organisations can understand what tools and trends can enable them to enhance their decision-making processes, seize the opportunities, mitigate risks and drive sustainable growth in today’s high dynamic business fields. 
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