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Executive summary 


This study is about how we can manage and serve Mexican community whose cultural roots are different, so it is important to understand them. Intercultural communication or intercultural communication looks at how different types of people from different cultural backgrounds try to communicate with each other. Messages are formulated in such a way that they can be understood in another culture. For example, during a negotiation, it is very important to know the culture of the guest and to know the characteristics of this culture to avoid misunderstandings due to cultural differences. If we pay attention and show respect about their culture we will make huge positive impact on  them. In hospitality we provide accommodation but also more to guest. It is important to make sure they treated within their cultural comfortable circumstances. This handbook helps hotel employees in Hungary navigate their way around Mexican guests. The hotel is located in the heart of capital of Hungary.











The problem of culture: what is culture itself and if concept of culture is so complicated, then interculturality is obviously even more complex. Hotel and hospitality industry is a place where people meet with different cultures.
The problem of language: if there is no common language for the speakers, then how do they communicate and if there is a common language, why do we start from the assumption that the speakers have not mastered anything of it to any degree cultural, or from its communication-interaction norms. (Gordon, 2017)

Cross communication is a keyword of cultural diversity, and it can failure because of communication break down. It is ipmortat to be sensitive when we look after the guest. (Hurn, & Tomalin, 2013)

The first impression starts with welcoming our guests. Mexican people are preferring to use gestures as handshake, a squeeze of the arm, or hug. It tells you about how friendly they are but body language as a thing can go wrong also fox example do not stand with your hands on your hips as they identify this as a sign of anger. Also, it is considered rude to stand around with your hands in your pockets. 
 The common verbal greeting is “Buenos dias” (Good day), “Buenas tardes” (Good afternoon) or “Buenas noches” (Good evening/night) depending on the time of day. Always very polite to greet people by confirm their family name with a big smile for example Hello Señor Aguilera.
Even if you can notice different attitudes across the country Mexicans are generally, friendly and polite nation. It is always okay to interrupting a conversation, in formal polite way to say, “Con permiso” (Excuse me) before speaking up.
They always impressed if you can speak Spanish even if its not your mother language learn some easy phrase to amaze them. (Ariffin, Nameghi & Zakaria, 2013)

Traditional Latino value also respect religion, most of the Mexicans are Catholics and the take is seriously and it requires to us to respect that. culture. In addition to these values, Mexicans are also known for their sense of humor, which are reflected in their art, music, literature, and festivals. They love music and having fun such as they say “la vida la loca”. Hungarian people are do not put religion to the first place and they are less likely to share their table or invite other individuals to join their table.  (Lawton, Gerdes, Haack & Schneider, 2014)

We are living in the age of cultural sensitivity, people from different background are required at least basic understand of their roots. In business it we need to know about their history and tradition to have out best skills and engage us to provide the best cultural awareness. (McKinniss & Natella, 1994)

Intercultural communication happens between people who has different nation. Mexican people honour people with direct eye contact. (Gudykunst, 2003)
In Mexican culture people they pay attention, and they respect elder generation, and look after them it is important to you to be extra polite. When you taking their order or serve them make sure you start from elderly guest and then continue to the youngest one. 
Mexicans live in a collectivist society. In collectivist societies, people share and commit to each other at a family age or older. Therefore, in a collectivist culture, gender is the most important and the society maintains strong relationships, where everyone takes responsibility for the members of their group. They pay attention to communicate with elderly generation with a big respect. 
Mexicans live in masculine society. In Masculine countries people work hard and the emphasis is on equity, competition and performance. Mexicans need stability, rules and appreciate hard work. Hungarian people are more likely to fight for their rights and in conflicts.
Mexico is a hierarchical society. Not all the individuals are quals. This means that people live in hierarchical order. It means they expect from their boss to told them what to do. Everybody has a place in the organization. At Hungary being independent is more important an hierarchy is more for convenience only.
(Hofstede Insights, 2023) 
They love joining their friend’s company and share their table with their friends of friends so you can expect to make them sit at big tables. Eating and sharing moments is more for them just basic therefore it is about socialisation and having great time together. 
They show great respect for tradition. On vacation, they spend money the way they want, they try to realize their wealth and enjoy life, they prefer to eat in restaurant and try national foods and they happy to pay for activities, they like to be busy and keep themselves busy with programs which is close to their culture for example dance classes. Make sure you offer them activities or city tour programs.
Mexico is polychronic country, while Hungary is shown to be a pragmatic. Polychronic cultures have a fluid approach to time and schedules. Mexican peoples time view is flexible, they prioritize relationships and human interactions over strict adherence to schedules. This is what we need to expect about their time commitments when we book them in for restaurant. (Morden, 1999)
Respect is very important, both towards the person and in relation to their traditions and their roots. Be patient and never be judgmental. Customer engagement occur if they feel they are welcomed and treated right. Mexican people has a tradition the have a post-lunch afternoon nap that is relaxing and rejuvenating. Make sure use do not disturb them while they have their early afternoon relax. Where does this custom come from, that in the countries people retreated from work during the hottest hours of the day to rest during the hottest hours. As accommodation provider clear communication and listening are key words and tend to lead success to follow the points below:
Make sure you do: 
· communicate kindly and respectfully
· use tittle when you are talking or speaking with a person
· always great everyone who is present
· ask for extra services
· feel free to use your knowledge of Spanish
· serve and make sit the elder people first

Make sure you do not: 
· do not expect them to be accurate
· never criticizes their religion
· listen to your body language, do not put your hand on your hips
· do not make them rush, they are preferring to chill

(The Travel, 2019)


The most important recommendation is to make sure that the guests feel good. Let is recommend programs organized by us and focus on sales, since these guests have come to have fun and gather idea. Hedonic people's pursuit of pleasure and they happy to pay for it and fulfil their dreams. 
In the restaurant, make sure you serve them as you would your friends. Be respectful and treat them in a friendly manner, do not e surprised if others join their table. If possible, make sure that music is played during dinner. Be prepared for the possibility that the table will be louder, so try to move them to a place where it will not disturb others. If you have the opportunity, stay with them and talk to them. They will be very interested because they like to hear stories and meet new people. Maybe they will spend more time in the restaurant, since it is also about socializing and quality time for them, so do not rush them in any way, even if they have already finished with the meal. (Chomvilailuk & Butcher, 2023)
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