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[bookmark: _Toc107484919]Introduction
Strategic management is defined as the ongoing monitoring, planning assessment as well as analysis of the entire necessities the firm requires for meeting their aims and objectives. This report is going to discuss the vision and aims and objectives of the Oak Cash and Carry Limited.  Modification within the venture atmosphere will need firms to continuously evaluate their tactics for success.  The procedure of strategic management supports the firm take stock of its current situation, creating and deploying strategies as well as evaluating the efficiency of the executed management tactics. Strategic management tactics contain five general tactics as well as could differ within execution grounded on the surrounding atmosphere. In this report, plenty of theories will be discussed such as Pestle analysis, Porter's Five Forces as well as alternative environmental scanning tools. It will analyse the external and internal environment of Oak Cash and Carry Limited. It will also discuss numerous other theories like VRIO, SWOT and so on. It will also evaluate the resource, capabilities as well as competencies of this firm. The stakeholder system will be discussed within this report and new strategies will be suggested to the companies as well.  
[bookmark: _Toc107484920]Background of Oak Cash and Carry Limited
Oak Cash and Carry Limited is a grocery and other related goods merchant wholesaler (Nguyen and Mohamed, 2018). This firm is based in Banbury, UK. The total revenue of this firm is approximately $5.13 billion. This company was established in 2000 (Yudhistira, 2016). This company also offers cash as well as carry services. This firm provides a wide range of goods within bulk for caterers, retailers, newsagents, offices, off-license as well as alternative local ventures (Gökdeniz, Kartal and Kömürcü, 2017). 
Mission: as per the mission statement of Oak Cash and Carry Limited, this company is trying "to become one of the leading grocery companies within the grocery wholesalers industry" (Nejad, Behbodi and Ravanfar, 2015).
Vision: the main vision of this firm is "to become the high-valued firm around the world through clients they are servicing and the community where they are operating (Alam, 2017)."
[bookmark: _Toc107484921]Objectives
 To offer great services to the clients 
To become a grocery leader within the supermarket industry
[bookmark: _Toc107484922]Business operations of Oak Cash and Carry Limited
This company also offers cash as well as carry services (Gechkova and Kaleeva, 2020). This firm provides a wide range of goods within bulk for caterers, retailers, newsagents, offices, off-license as well as alternative local ventures. 
[bookmark: _Toc107484923]Marketing mix 
[image: ]
Figure 1 Marketing mix
Source: (Yudhistira, 2016)
The marketing strategies of Oak Cash and Carry Limited evaluate the brand along with the marketing mix framework that comprises of the 7Ps such as product, promotion, place, process, price, people and physical evidence (Nejad, Behbodi and Ravanfar, 2015). There are many other marketing tactics such as pricing approach, product innovation as well as promotion planning and so on (Gökdeniz, Kartal and Kömürcü, 2017). Marketing strategies support workers in positioning themself competitively within the market as well as gaining their venture aims and objectives. 
Product: Oak Cash and Carry Limited sells grocery and other related goods to merchant wholesaler. It also offers cash as well as carries services (Alam, 2017).
Price: this company follows low-cost agenda for offering lower prices for their clients (Nguyen and Mohamed, 2018). This is committed to giving clients with outstanding value for money within their entire product range. This company do not follow the local strategies (Yudhistira, 2016). Its pricing strategy is defined as cost leadership. The main aim of this company's management is to minimize the cost of operation and purchase costs by Economics of sales as well as the set of alternative measures for passing the costs benefit to clients as the key brand value (Gökdeniz, Kartal and Kömürcü, 2017).
Promotion: this company concentrate on schemes and discounts as promotions.  This company can use different social media platforms (Alam, 2017).  However, online buy is affordable and cheaper than offline purchases.  It uses alternative forms of promotions as well.
Place: this company is situated within the UK. It has adopted two key channels of distribution for their goods and services with offline and online services (Kirschenboim, 2018). But, most of the firms are using online channels in comparison to offline channels (Nguyen and Mohamed, 2018). 
Process: it alludes to the set of activities that are performed for attaining something (Chan, 2014). Venture procedure is the standardized set of activities, which accomplish particular tasks, for instance, processing the orders of clients. It may utilise a self-service mechanism for making payments (Hernández and Garcia, 2018).
People: this company has only 29 workers but they are competent. Oak Cash and Carry Limited provides its workers training as well as development opportunities (Naipinit et al., 2014). The reward schemes for workers are good within this firm. 
Physical evidence: it contains the tangible representation of the firm, for instance, reports, signage, letterhead, menu, brochure, furniture, equipment as well as business cards (Sheng and Kodono, 2014). This company has its own logo as well as makes effective utilisation of colours. 
[bookmark: _Toc107484924]Human resource 
Human resource management is defined as the strategic technique in order to carry out the management of workers working within the firm for achieving aims and objectives efficiently (Naipinit et al., 2014). It comprises of the criteria of establishing more efficient policies within managing employees in the context of giving desired tasks to them as per their specialized realms so that they may perform adequately (Hernández and Garcia, 2018).  This company has only twenty-nine workers (Slabá, 2014).
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Figure 2Pestle analysis
Source: (Hernández and Garcia, 2018)
Political factors
The political factors might not influence this firm more because this country has stable political conditions (Hassan et al., 2017). Despite this, the Brexit and the covid-19 crisis have created numerous challenges for the companies operating in the United Kingdom. There are some disputes among the government of the US, UK and China (Sheng and Kodono, 2014). There are many factors that determine the UK government's stability such as the effectiveness of the government policies, rule of law, and controlled or low corruption (Chan, 2014). If the UK government would not perform well within these factors, then their government stability would be affected. As per the ranking of the World Bank, this country ranks at the top in the context of political stability within 2007 (Kirschenboim, 2018). This country is one of the most powerful nations. Its government system contains parliamentary democracy as well as a conational monarchy (Shiri, Anvari and Soltani, 2014).  This nation has permanent seat in the UN which gives this country a great impact on international problems such as economic, military, social, political, and scientific as well as cultural (Almeida and Santos, 2018).  The Brexit movement has caused uncertainty within the UK, which also has a huge impact on the profitability of UK firms (Naipinit et al., 2014). The cultural and social values of the UK and US are quite similar which makes them strong allies. The United Kingdom has a good relationship with the US (Slabá, 2014).
Economic factors
The economy of the United Kingdom is favourable for the organizations operating within the supermarket industry of the UK like Oak Cash and Carry Limited (Almeida and Santos, 2018).  This country has a diverse economy that creates numerous growth opportunities for firms (Shiri, Anvari and Soltani, 2014).  The Covid-19 crisis caused the economic recession, which consequently declined the profit margin of the companies. Similarly, Brexit also maximized the trade tariffs and also maximized the trade tariffs (Chan, 2014).  The nominal GDP of this nation was 2.744 trillion in 2019 (Nguyen and Mohamed, 2018). This nation is the globe's 20th highest per capita.  The United Kingdom has a diverse economy since its market provides numerous opportunities for enterprises to develop and grow (Kirschenboim, 2018). Moreover, it adds more value within the lives of clients as well as there is demand within the market.  It provides various growth opportunities to overseas firms (Hassan et al., 2017). Hence, numerous firms and individual investors are investing their capital and resource within numerous fields such as science, technology, clothing, technology, food, sports, grocery and entertainment (Yang, Jia and Xu, 2018).  The corporate tax rate is 19 percent in the UK, which is low than other firms. The inflation rate is 1.94 percent in the UK.  The unemployment rate of this firm was around 3.8 percent (Ong, Lockstone-Binney and King, 2014). 
Social factors
In the United Kingdom, current local trends affect the firm's operations (Hassan et al., 2017). This nation has high literacy rates. People of this country have its own demands as well as interests. Therefore, this is vital for Oak Cash and Carry Limited for serving their goods and services (Sheng and Kodono, 2014). They must be aware of the current trends and also offer products and services according to the interest and demands of the clients. As per the ONS (Office of National Statistics), the population rate in the UK would reach 74 million by the end of 2039 (Yang, Jia and Xu, 2018). 
Technological factors
All the firms in the United Kingdom are highly adopting the advanced technology since with the help of these technologies; they can make their business procedure easier as well as can offer great cliental experience (Yang, Jia and Xu, 2018). Oak Cash and Carry Limited out to concentrate on investing more within the advanced technologies (Almeida and Santos, 2018). This will support them in improving their products and services and even the use of an e-commerce platform is very beneficial for the firms (Indartono and Wibowo, 2017). The United Kingdom has one of the leading research and development institutes. In addition, it is making great progress within the tech field (Slabá, 2014).  
Legal factors
There are various laws and legal structures within the UK (Szymaniec-Mlicka, 2014). This may increase the challenges and develop barriers to the growth and development of the firms. Oak Cash and Carry Limited must adhere to the entire laws so that they could grow without any obstacles.  In the United Kingdom, there is certain Act that ought to be followed by the firms (Sheng and Kodono, 2014). These laws are Employment Act 1996 and the Equality Act 2010. Employment Act 1996 protects employees' rights related to holiday pay, sick pay, paternity and maternity leave as well as minimum wage. Similarly, the Equality Act 2010 prevents people from being discriminated against (Shiri, Anvari and Soltani, 2014). 
Environmental factors
The government of the UK is working to prevent the environment and taking various crucial steps for declining the negative influence of venture operations on the atmosphere (Szymaniec-Mlicka, 2014). This is crucial for Oak Cash and Carry Limited to take significant steps for preventing the environment and minimizing the carbon footprint too (Ong, Lockstone-Binney and King, 2014).  All the enterprises whether private, government as well as corporations are accountable for taking crucial steps for preventing the environment (Indartono and Wibowo, 2017). They must spread information regarding less plastic, recycling as well as selling eco-friendly products and services. It is because this firm is going through serious environmental issues due to industrial development (Hassan et al., 2017).
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Source: (Chen and Kodono, 2014)
Bargaining power of customers (high)
The supermarket industry in the UK is competitive as well as contains low switching costs; these clients have high negotiation power (Szymaniec-Mlicka, 2014). Consumers always like to buy high-quality products at low or affordable prices.  Therefore, this company needs to improve the quality of their products and keep the price of their products affordable (Ong, Lockstone-Binney and King, 2014).  This will support them in managing the bargaining power of clients (Channon and Caldart, 2015).
Bargaining power of suppliers (low)
Suppliers do not have high power to influence or pressurize the companies within this sector. Besides this, Oak Cash and Carry Limited can sign the contract and may build a good relationship with the suppliers for managing this threat (Indartono and Wibowo, 2017). 
The threat of substitute (low)
This threat is not so high and cannot impact the profitability of the business operation of this firm (Gechkova and Kaleeva, 2020).  substitutes of the key supermarket is small convenience stores, corner shops, off-license as well as shops selling organic products that are not capable of accomplishing the requirement of the clients. Therefore, these forces have low power (Chahal et al., 2020). This has made the UK supermarket sector more attractive for the current firms (Almeida and Santos, 2018). 
The threat of new entrant (high)
This threat is high in the supermarket industry (Formisano, Fedele and Calabrese, 2017). A new entrant's threat is determined by obstacles to entry (Ong, Lockstone-Binney and King, 2014). This is hard for the new firms to enter within the supermarket industry of the United Kingdom which is making the sector more attractive for current firms (Chen and Kodono, 2014). There are various big supermarkets in the UK, for instance, Morrison, Sainsbury, Asda and Tesco. 
The threat of competitors (high)
The supermarket sector of the United Kingdom contains high rivalry that creates immense pressure for Oak Cash and Carry Limited (Chahal et al., 2020). Hence, it is not a lucrative firm for current firms. Morrison, Sainsbury, Asda and Tesco are some of the big firms operating within the UK supermarket sector (De Stefano, Montes-Sancho and Busch, 2016). Oak Cash and Carry Limited has to adopt effective strategies for managing the high competition within the supermarket industry in the UK (Majid et al., 2018).
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	Strengths
	Weaknesses

	· Range of diversified products and services
· Diversified stores 
· Advanced technology use
· Efficient supply chain
· Extensive distribution
· Numerous store format (Chahal et al., 2020)
· Sustainability 
	· Limited global presence (Bertassini et al., 2020)
· Restricted venture entry
· Financial errors
· Unfair venture practices
· Low cost tactics
· Exploitative labour (Formisano, Fedele and Calabrese, 2017)
· Poor performance in some market
· Negative publicity


	Opportunities
	Threats

	· Business expansion into other nations
· Expansion into new domains
· Online market presence
· Long term goals
· Partnership with other firms (Majid et al., 2018)
· Joint venture
· Strategic alliance with other organizations
· Emerging markets
· Cashless stores (Bertassini et al., 2020)
· Price matching 
	· Online retailers
· Government changing policies and laws
· Price with other retailer
· Constant price cut from their rivals
· Credit crunches
· Rivalry with supermarket giants
· Brexit referendum
· Rise in costs
· Financial crisis (Channon and Caldart, 2015)
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This framework is a tool on criteria of being rare, imitable, organized as well as valuable. Oak Cash and Carry Limited could utilise this tool for assessing the effectiveness of their resources (Chen and Kodono, 2014). This tool assists organizations in attaining the competitive advantages (Majid et al., 2018).  
	Resources 
	Valuable 
	Rare 
	inimitable
	Organized 
	Advantage 

	Financial resources
	Yes
	No 
	No
	No
	“Temporary competitive benefits”

	Brand reputation in context of social responsibilities 
	Yes
	Yes
	Yes
	No
	Competitive  benefits

	Global presence 
	Yes
	No
	No
	No
	“TCB (Temporary competitive benefits)”

	“Bonding with suppliers”

	Yes
	No
	No
	Yes
	“Temporary competitive benefits”

	Adaptability 

	Yes 
	No
	Yes
	Yes
	“Temporary competitive benefits”

	Marketing communications
	No
	Yes
	Yes
	Yes
	“Competitive  benefits”

	To offer high quality product 

	Yes
	No 
	No
	Yes
	“Competitive  benefits”

	Stores locations 
	Yes
	Yes
	Yes
	No
	“Competitive  benefits”

	Investing within R&D
	Yes
	Yes
	Yes
	Yes
	“Competitive  benefits”

	Technological advancement 
	Yes
	Yes 
	Yes
	Yes 
	“Competitive  benefits”
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Figure 3 Resource based view
Source: (Collins, 2021)
Resource based view alludes to the strategic management theory that is used by ventures for identifying and also exploiting the available resources in order to build the sustainable competitive advantages for the firms (De Stefano, Montes-Sancho and Busch, 2016). This is based on the recognitions as well as assessment of the resource, which would make the firm able to gain competitive benefits (Krupa et al., 2018). This framework is divided into two major categories, for instance, intangible resources as well as tangible resources (Channon and Caldart, 2015).  
Tangible resources of Oak Cash & Carry Limited
Tangible resources used by this firm are land, facilities, suppliers as well as equipment (Krupa et al., 2018).  Land contains places owned and also rented by this firm (Collins, 2021). Material comprise of packaging and raw material, which are used by Oak Cash & Carry Limited for the purpose of successful production. Facilities include warehouse, products units and also supporting functions for the venture (Shaqrah, 2018).
Intangible resources of Oak Cash & Carry Limited
Intangible resources is referred as a stocks of strategic information as well as intangible assets that company can employ as required in pursuits of their organizational goals (Ilinova, Cherepovitsyn and Evseeva, 2018). Intangible resources are also valuable resources that belong to a business but they are in a physical form. It involves intellectual property, consumer relationships and goodwill. Intangible resources are significant for organizations as it can keep track of the properties of that organization (De Stefano, Montes-Sancho and Busch, 2016). Such kind of resources is relatively complex from competitors to evaluate as well as imitate. There are several companies have competitive benefits as well as survive by just do extremely well in brand reputation (Krupa et al., 2018).  The Oak Cash & Carry Limited has also effective intangible assets that provide them competitive benefits (Collins, 2021). Corporate culture is also intangible resources and Oak Cash & Carry Limited has effective corporate culture which is helping them to attain success and higher growth (Kim, 2020). 
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Figure 4“McKinsey’s 7S model”
Source: (Lin and Wu, 2014)
McKinsey’s 7S model is referred as to a tool that evaluates organizational design of a business (Kim, 2020). The major aim of tool is to describe how efficiently can be attained in a company through the interaction of 7 key element-“structure, skills, strategy, systems, style, staff and shared values (Lin and Wu, 2014). The concentration of this model depends in the components that categorized by hard and soft implying that a domino effects when modifying one component in order to maintain an efficiently balance (Formisano, Fedele and Calabrese, 2017).  Oak Cash & Carry Limited makes utilize of the McKinsey’s 7S model to increase their performance and execute successful change management procedure (De Stefano, Montes-Sancho and Busch, 2016). The company concentrate on the seven elements to recognize in the model to make sure that their performance levels are continually maintained (Iyai et al., 2020). The McKinsey’s 7S model of Oak Cash & Carry Limited is given below-
	






Hard elements
	“Strategy” 
	· Clarity 
· guiding behaviour for objective attainment
· Changing customer demands 
· Adoptability and flexibility 
· Competitive pressure 

	
	“System” 
	· Organizational system in place 
· Monitoring and evaluating control (Iyai et al., 2020)
· Defined control for system 
· Organizational alignment

	
	“Structure” 
	· Organizational Hierarchy
· Internal team dynamics
· Inter-department coordination (Isabelle et al., 2020)
· Communication
· Decentralization vs. centralization (Bertassini et al., 2020)

	





Soft elements
	“Style”
	· Effective leading style 
· Co-ordination and co-operation internally 
· Effective managerial style

	
	“Shared values” 
	· “Core values” 
· Effective company culture (Iyai et al., 2020)
· Task alignment with values

	
	“Skills” 
	· skill management
· Trainings 
· Employee Skills (Isabelle et al., 2020)
· Recruitment processes 
· Competitive advantages

	
	“Staff”
	· “HRM” system and process 
· Worker skill level
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The stakeholder matrix is defined as the project management tool. This tool is mainly used for evaluating the interest and power of the stakeholder of the firm (Lin and Wu, 2014). The purpose of this matrix is to evaluate stakeholders of a company and identify how a company communicates with their stakeholders (Formisano, Fedele and Calabrese, 2017).  It is also referred as a collaborative procedure for debating, discussing and researching, which draws several perspectives for better determination of the key stakeholder lists during the range of stakeholders (Miller, 2019). This matrix is mostly utilized by organizations to decide the most influential stakeholders (Isabelle et al., 2020). This matrix has been divided onto four quadrants, for instance, keep satisfied, and keep informed, key players as well as the minimal efforts (Kim, 2020). There are two tools variables within this matrix, which have enormous impact on the venture (Nagano, 2019). 
	
	
“LEVEL OF ATTENTION”	
LOW         HIGH


	POWER

HIGH LOW
	“A Minimal effort”

Government 
local authorities  

	“B Keep informed”

Communities 



	
	“C Keep Satisfied”

Trade unions 
“Consumers” 


	“D Key Players”
“Distributors”
Staff 
Investors  
“Suppliers”






After analysing the above stakeholder matrix, this can be said that investors, distributors and also suppliers are the key players in this firm (Nguyen, Mohamed and Panuwatwanich, 2018). The main stakeholders of this firm are its clients. Oak Cash and Carry Limited need to put more effort into order to keep their stakeholders satisfied (Shaqrah, 2018). This organization must ensure that its workers are kept informed. Media, as well as trade unions, is divided with minimal effort. As shown in the above matrix, it has been observed that communities just need to inform (Ilinova, Cherepovitsyn and Evseeva, 2018). Consumer and trade union are important stakeholders and needs to be satisfied. Oak Cash and Carry Limited need to satisfy consumers by providing them with quality services and products (Bertassini et al., 2020). A trade union is also an important stakeholder and the company can satisfy by following all rules and regulations (Indartono and Wibowo, 2017). There are four key stakeholders of Oak Cash and Carry Limited, namely, workers, suppliers, investors and distributors (Miller, 2019). All these stakeholders are considered key players of the company. The success of the company more or less depends on these stakeholders (Ilinova, Cherepovitsyn and Evseeva, 2018). The good work of all these stakeholders will help the company to attain higher growth and development. These stakeholders have more power and interest in the company (Nagano, 2019). Stakeholders are important for every company as they invest their expertise, money, time, efforts and knowledge. Every stakeholder holds a particular responsibility in the company (Indartono and Wibowo, 2017).
[bookmark: _Toc107484934]Long-term strategies for the organization
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Figure 5 Ansoff Growth Matrix
(Miller, 2019)
Ansoff Growth Matrix is defined as the strategic management tool that is used for planning and also looking forward to opportunities for growth (Nagano, 2019).  It supports them in increasing the sales of the companies by deciding the mixture of the product and market (Indartono and Wibowo, 2017). 
Market penetration: Oak Cash and Carry limited may adopt this strategy for maximizing their sales (Buzatu et al., 2019).  With the help of this, Oak Cash and Carry Limited may maximize their sales through selling their current products in its current market (Shaqrah, 2018). 
Market development: this tactic can be adopted by this firm. In this strategy, it can establish new business within the foreign nations to increase their profitability (Gechkova and Kaleeva, 2020). This method comprises of expansion to other nations. This will also support them in maximizing their cliental base and sales revenue too (Nguyen, Mohamed and Panuwatwanich, 2018).
Product development: this is the third strategy of this method. In this strategy, firms may cultivate new offerings for their current market (Buzatu et al., 2019). The product development growth tactic will support Oak Cash and Carry Limited in expanding their product line, which clients may select from (Nagano, 2019). Within this tactic, they partner with alternative firms for offering the extra goods or to maximize distribution (Bertassini et al., 2020).  
Diversification: This is the last strategy of this growth framework (Buzatu et al., 2019). However, this creates a huge risk for ventures (Miller, 2019). This growth tactic includes the firm that is planning to enter new markets with their new service and goods (Nguyen, Mohamed and Panuwatwanich, 2018).  
[bookmark: _Toc107484936]Conclusion
 This report has mentioned that Strategic management is defined as the ongoing monitoring, planning assessment as well as analysis of the entire necessities the firm requires for meeting their aims and objectives. This report is going to discuss the vision and aims and objectives of the Oak Cash and Carry Limited.  Modification within the venture atmosphere will need firms to continuously evaluate their tactics for success.  There are many factors that determine the UK government's stability such as the effectiveness of the government policies, rule of law, and controlled or low corruption. If the UK government would not perform well within these factors, then their government stability would be affected. As per the ranking of the World Bank, this country ranks at the top in the context of political stability within 2007. This country is one of the most powerful nations. Its government system contains parliamentary democracy as well as a conational monarchy. The nominal GDP of this nation was 2.744 trillion in 2019. This nation is the globe's 20th highest per capita.  The United Kingdom has a diverse economy since its market provides numerous opportunities for enterprises to develop and grow. Moreover, it adds more value within the lives of clients as well as there is demand within the market.  It provides various growth opportunities to overseas firms. They must be aware of the current trends and also offer products and services according to the interest and demands of the clients. As per the ONS (Office of National Statistics), the population rate in the UK would reach 74 million by the end of 2039. Oak Cash and Carry Limited out to concentrate on investing more within the advanced technologies. This will support them in improving their products and services and even the use of an e-commerce platform is very beneficial for the firms. In the United Kingdom, there is certain Act that ought to be followed by the firms. These laws are Employment Act 1996 and the Equality Act 2010. Employment Act 1996 protects employees' rights related to holiday pay, sick pay, paternity and maternity leave as well as minimum wage. Similarly, the Equality Act 2010 prevents people from being discriminated against. All the enterprises whether private, government as well as corporations are accountable for taking crucial steps for preventing the environment. They must spread information regarding less plastic, recycling as well as selling eco-friendly products and services. It is because this firm is going through serious environmental issues due to industrial development. Consumers always like to buy high-quality products at low or affordable prices.  Therefore, this company needs to improve the quality of their products and keep the price of their products affordable. This is hard for the new firms to enter within the supermarket industry of the United Kingdom which is making the sector more attractive for current firms. There are various big supermarkets in the UK, for instance, Morrison, Sainsbury, Asda and Tesco. Resource based view alludes to the strategic management theory that is used by ventures for identifying and also exploiting the available resources in order to build the sustainable competitive advantages for the firms.  It involves intellectual property, consumer relationships and goodwill. Intangible resources are significant for organizations as it can keep track of the properties of that organization. Such kind of resources is relatively complex from competitors to evaluate as well as imitate. There are several companies have competitive benefits as well as survive by just do extremely well in brand reputation.  The concentration of this model depends in the components that categorized by hard and soft implying that a domino effects when modifying one component in order to maintain an efficiently balance.  Oak Cash & Carry Limited makes utilize of the McKinsey’s 7S model to increase their performance and execute successful change management procedure. It is also discussed that  there are four key stakeholders of Oak Cash and Carry Limited, namely, workers, suppliers, investors and distributors. All these stakeholders are considered key players of the company. The success of the company more or less depends on these stakeholders. The good work of all these stakeholders will help the company to attain higher growth and development. 
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