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Reflection.


Overall, I believe that I had a good strategy and a clear aim to what I wanted to achieve. Due to the rapid development of the Coronavirus the destinations of the trip had to change, therefore I have decided to add retail tourism to my target market. In hindsight I now see that I should have changed my target market to young people as the whole trip would have suited the market better. 

On the social media posts, I could see that Instagram was the most popular and has gotten the most attention. I believe that my wording was suited to the target market and I used the right hashtags but next time I would use much more and more appropriate ones according to the activity to gain more interest. Adding the location to the posts was also a positive but next time I would tag more people and organisations which I lacked doing on Instagram. Facebook had a positive response as well but not as much as Instagram. I ensured to tag people and the organisations/location which was helpful. I have also added some posts in Polish to try and reach a wider audience. Next time I would research what are the peak times of people viewing posts on Facebook to add my posts at a more appropriate time so that more people could view them. LinkedIn was a bad choice for this target market. Minimal attention was given to the posts and next time I would choose to use a completely different platform such as Snapchat which is more appropriate. 

Lastly I believe that my travel review could have been more eye catching by changing the font to be more bold and suitable and maybe finding a suitable background colour. 

