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Presentation 
Objectives

Impact of Media on Public fear or confidence:

• Explore how media coverage shapes perceptions of 
safety, either calming fears or exacerbating anxieties

Sensationalism in Reporting:

• Highlight examples of exaggerated reporting and its 
influence on public perception and behavior.

Balancing Information and Panic:

• Examine the fine line between informing the public 
and creating unnecassary alarm.

Ethical Responsibilties of Media

• Discuss whether media outlets 
should priositize accuracy and public welfare 
over sensationalism.



How media coverage influences 
public fear or confidence regarding 
safety

• Media coverage significantly influences public 
perceptions of safety.

• Media outlets focus on sensational content, they can 
amplify fear and anxiety by exaggerating the scale or 
immediacy of a threat (Vanacore, 2021).

• Accurate and balanced reporting can foster public 
confidence by providing clear, factual information, 
offering practical guidance and emphasizing 
resilience (London, 2025).

• By presenting verified facts and avoiding sensationalism, 
media outlets can help the public make informed 
decisions, fostering a sense of trust and 
stability (Majerczak and Strzelecki, 2022).

• When journalists prioritize accuracy and neutrality, they 
empower society to response effectively, reducing 
misinformation and building during challenging 
times (Bateman and Jackson, 2024).



Examine Sensationalism in 
Media Reporting
Ebola Outbreak (2014)

• Social media outlets used alarmist headlines and exaggerated the 
potential for global spread (González-Padilla and Tortolero-Blanco, 
2020).

• This sensationalism led to public panic, stigmatization of Affrican
communities, and even unnecessary stockpiling of medical 
supplies in unaffected countries (Kamara and Essien, 2022).

Fuel shortages in the UK (2021)

• September 2021, media reports highlighted a fuel shortage due to 
lack of HGV drivers (Roberts, 2021).

• Sensational headlines of a nationwide fuel crisis, this led to panic 
buying, stockpiling of fuel and stations running dry due to increase 
demand (Davies, 2021).

Exaggerated or biased media coverage can leead to significant 
consequences, including heightened public anxiety, widespread panic 
and spread of misinformation (Caceres et al., 2022).

Sensationalism distorts the perception of risks, causing irrational 
behaviors like panic buying (Phillips et al., 2021).



Emphasize Media 
Responsibility

• Ethical journalism is essential in mitigating 
public fear and promoting informed decision-
making during crises (Home Office, 2024).

• If adhered to principles of accuracy, fairness and 
accountability, journalists can provide the public 
with reliable information that fosters trust and 
reduces unnecessary panic.

• Empowers individuals and communities to 
response rationally and effectively, rather than 
succumbing to fear-driven reactions.

• Additionally, ethical journalism helps combat 
misinformation, promoting transparency and 
reinforcing the role of media as a trusted source 
of guidance in times of uncertainty (Shahbazi 
and Bunker, 2024)



Conclusion

In Conclusion, media coverage plays a signifcant role in shaping 
public perceptions of safety, with the pontetial to eiother amplify fear 
or foster confidence.

Sensationalism can distort reality, leading to panic, misinformation, 
and irrational behavior, while accurate and balanced reporting helps 
maintain public trust and promotes informed decision-making.

Media outlets bear a responsibility to prioritize accuracy and public 
welfare, as their influence on societal behaviour and safety can have 
far-reaching consequences.



References
• Bateman, J. and Jackson, D. (2024). Countering Disinformation Effectively: An Evidence-Based Policy Guide. Carnegie Endowment For International Peace. Available at: 

https://carnegieendowment.org/research/2024/01/countering-disinformation-effectively-an-evidence-based-policy-guide?lang=en [Accessed 14 Jan. 2025].

• Caceres, M.M.F., Sosa, J.P., Lawrence, J.A., Sestacovschi, C., Tidd-Johnson, A., Rasool, M.H.U., Gadamidi, V.K., Ozair, S., Pandav, K., Cuevas-Lou, C., Parrish, M., Rodriguez, I. and 
Fernandez, J.P. (2022). The impact of misinformation on the COVID-19 pandemic. AIMS Public Health, 9(2), pp.262–277. doi:https://doi.org/10.3934/publichealth.2022018.

• Davies, C. (2021). Autumn 2000: when fuel shortages brought UK to virtual standstill. the Guardian. Available at: https://www.theguardian.com/business/2021/sep/23/autumn-2000-fuel-
shortages-uk-standstill-price-protest-panic-buying [Accessed 14 Jan. 2025].

• González-Padilla, D.A. and Tortolero-Blanco, L. (2020). Social media influence in the COVID-19 Pandemic. International braz j urol, 46(1), pp.120–124. 
doi:https://doi.org/10.1590/s1677-5538.ibju.2020.s121.

• Home Office (2024). Crisis communication: A behavioural approach. GCS. Available at: https://gcs.civilservice.gov.uk/publications/crisis-communication-a-behavioural-approach/
[Accessed 14 Jan. 2025].

• Kamara, J. and Essien, U. (2022). COVID-19 in Africa: Supply chain disruptions and the role of the Africa Continental Free TradeAgreement. Journal of Global Health, 12. 
doi:https://doi.org/10.7189/jogh.12.03085.

• London (2025). Ensuring the integrity and accuracy of facts in public reporting. London School of Economics and Political Science. Available at: 
https://www.lse.ac.uk/Research/research-impact-case-studies/ensuring-the-integrity-and-accuracy-of-facts-in-public-reporting [Accessed 14 Jan. 2025].

• Majerczak, P. and Strzelecki, A. (2022). Trust, Media Credibility, Social Ties, and the Intention to Share towards Information Verification in an Age of Fake News. Behavioral Sciences, 
12(2), p.51. doi:https://doi.org/10.3390/bs12020051.

• Phillips, T., Vargas, C., Graham, M., Couch, D. and Gleeson, D. (2021). The victims, villains and heroes of ‘panic buying’: News media attribution of responsibility for COVID-19 
stockpiling. Journal of Sociology, p.144078332110573. doi:https://doi.org/10.1177/14407833211057310.

• Roberts, G. (2021). Driver shortage: Petrol stations closed as pressure mounts on Government. [online] Fleetnews.co.uk. Available at: https://www.fleetnews.co.uk/news/fleet-industry-
news/2021/09/24/driver-shortage-petrol-stations-closed-as-pressure-mounts-on-government [Accessed 14 Jan. 2025].

• Shahbazi, M. and Bunker, D. (2024). Social media trust: Fighting misinformation in the time of crisis. International Journal of Information Management, 77(102780), pp.102780–
102780. doi:https://doi.org/10.1016/j.ijinfomgt.2024.102780.

• Vanacore, R. (2021). Sensationalism in Media. Reporter. Available at: https://reporter.rit.edu/news/sensationalism-media [Accessed 14 Jan. 2025].

https://carnegieendowment.org/research/2024/01/countering-disinformation-effectively-an-evidence-based-policy-guide?lang=en
https://www.theguardian.com/business/2021/sep/23/autumn-2000-fuel-shortages-uk-standstill-price-protest-panic-buying
https://www.theguardian.com/business/2021/sep/23/autumn-2000-fuel-shortages-uk-standstill-price-protest-panic-buying
https://gcs.civilservice.gov.uk/publications/crisis-communication-a-behavioural-approach/
https://www.lse.ac.uk/Research/research-impact-case-studies/ensuring-the-integrity-and-accuracy-of-facts-in-public-reporting
https://www.fleetnews.co.uk/news/fleet-industry-news/2021/09/24/driver-shortage-petrol-stations-closed-as-pressure-mounts-on-government
https://www.fleetnews.co.uk/news/fleet-industry-news/2021/09/24/driver-shortage-petrol-stations-closed-as-pressure-mounts-on-government
https://reporter.rit.edu/news/sensationalism-media

	Slide 1: THE ROLE OF MEDIA IN PUBLIC PROTECTION. EVALUATE IF MEDIA OUTLETS HAVE A RESPONSIBILITY ON THE IMPACT OF PUBLIC SAFETY AND PERCEPTION?
	Slide 2: Presentation Objectives
	Slide 3: How media coverage influences public fear or confidence regarding safety
	Slide 4: Examine Sensationalism in Media Reporting
	Slide 5: Emphasize Media Responsibility
	Slide 6: Conclusion
	Slide 7: References

