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[bookmark: _Toc156952534]Introduction 
Marriott International is a pioneer in providing luxury accommodations and ethical business methods in the current economic environment. Marriott International leads this industry. Marriott's corporate social responsibility (CSR) programmes must be examined as the business sector becomes increasingly ethical and ecologically sensitive (Waddock and Graves, 2017). Over the past several years, "corporate social responsibility" (CSR) has become a benchmark for organisations that want to increase profits and improve society. Corporate social responsibility includes honesty, community service, ethical product procurement, and environmental protection (Porter and Kramer, 2016). Marriott's corporate social responsibility activities aim to create a moral supply chain. Other aims include reducing the company's environmental impact, improving local economic development, and creating a moral supply chain. This essay will conduct an in-depth and critical assessment to determine the scope and efficacy of these activities. Marriott's corporate social responsibility includes ethical sourcing, community involvement, reporting transparency, and environmental sustainability, also covered is environmental sustainability. This essay seeks to understand Marriott's corporate social responsibility activities as well as identify issues, this will help the firm become more socially and environmentally responsible over time.
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Circular economy 
The economic model of "take, make, and dispose" should be forgotten as it is outdated. The circular economy has led to this paradigm shift. A circular economy tries to maintain products throughout their life cycles via a closed-loop system, reduced waste, and resource conservation. A circular economy reduces waste. This new economic paradigm aims to rethink production, consumption, and disposal systems to maximise resource efficiency and minimise environmental impact. The circular economy relies on efficient design to reduce waste and pollution. A linear economy encourages the disposal of single-use objects, whereas a circular economy emphasises repair, reuse, and recycling. Thus, a circular economy is greener. Extended product lifespans reduce the need to extract and manufacture new raw materials, reducing product pollution (McWilliams and Siegel, 2021).
Regenerative systems are crucial to the circular economy. This technique focuses on mending and renewing natural resources instead of depleting them, as indicated. The circular economy promotes global economic concord. Renewable energy, ecologically friendly agriculture, and green industrial processes achieve this. They seek to achieve green economic goals by recycling, reusing, and remanufacturing (Hawken, 2017). Disassembleable and reusable items are necessary to achieve this objective. This improves circularity and extends their lifespans. Remanufacturing may revive a product. Remanufacturing revives a product by repairing and rebuilding it to meet or surpass initial standards. Recycling turns trash into new things, completing the cycle and reducing demand for untapped resources (Sharma and Henriques, 2015).
In addition to helping the environment, the circular economy provides considerable economic advantages. It also promotes innovation, job growth, and corporate recruiting. Circular companies frequently reduce waste and save money. Companies achieve waste reduction and cost savings by efficiently using resources and minimizing waste. Customers expect ethical and environmentally responsible corporate actions, and the demand for eco-friendly goods and services is driving the circular economy (Carroll, 2019). This meets consumer expectations. As more governments, businesses, and communities realise that a circular economy is the best way to tackle pollution, resource depletion, and climate change, The circular economy provides a long-term answer to balancing environmental protection and economic prosperity. The circular economy rethinks production and consumption to achieve this. This is to make a major shift to a more sustainable and regenerative economic system to improve human and environmental well-being.
Marriott International, one of the world's largest hotel chains, prioritises environmental protection. Marriott and other hotel chains are using circular economy tactics to reduce their environmental impact, conserve resources, and reduce waste. Hotels implement these approaches: Energy efficiency programmes strive to lessen the environmental impact of an individual's energy consumption. Hotels can help the environment by recycling, composting, and reducing single-use plastics (Linnenluecke and Griffiths, 2020). This system recycles soap and other amenities, reduces food waste, and properly disposes of outdated devices. They highly encourage guests to bring their own sheets and towels to reuse to save on water consumption. They will also cut water use. Immediately, these steps will commence.
The most important part of sustainable sourcing is choosing ethical and ecologically friendly products and services. Examples include buying from fair trade vendors, avoiding environmentally harmful chemicals, and supporting local merchants. Green construction methods can be used to build environmentally friendly hotels. This is possible using green construction methods (Porter and Kramer, 2016). Using renewable resources, designing for energy efficiency, and other environmentally responsible practices are examples. There are various ways to become active in the community and support sustainable activities. These techniques include investing in local conservation projects, supporting local businesses, and helping communities grow. Organising and implementing a range of training and awareness programmes to help workers understand the importance of ethical and ecologically responsible working practices. Marriott hotels may use circular economy ideas in many ways, Marriott hotels may incorporate circular economy ideas in various ways as time and places change (Visser, 2018). Official sustainability reports and corporate responsibility statements provide the most up-to-date information on Marriott's circular economy activities. One may also talk to customer service or sustainability. Since January 2022, Marriott International's sustainability procedures have improved. 
How does Marriott Hotel’s circular economy fit into their CSR policies 
"Corporate social responsibility," encourages firms to benefit society and the environment. Marriott International, a hotel industry leader, has prioritised CSR programmes for years (World Commission on Environment and Development, 2017). CSR actions that leverage circular economy principles show that a firm cares about its workers and the environment. This is because CSR shows social responsibility. The circular economy's solutions include recycling and other responsible disposal of rubbish. Marriott may use recycling, trash reduction, and other environmentally friendly methods to meet its corporate social responsibility goals. Marriott may prioritise energy efficiency in its corporate social responsibility activities. Marriott can implement the circular economy in this context by purchasing energy-efficient equipment, transitioning to renewable electricity, and promoting conservation in all its forms (Gossling and Hall, 2016).
Helping local businesses is crucial to the circular economy. Thus, this boosts local businesses and reduces traffic emissions. Local vendors might help Marriott meet its CSR goals. This would promote sustainable sourcing. This benefits nature and the locals.
Supply Chain Ethics: A company's social responsibility involves ensuring its supply chain follows ethical and environmentally friendly procedures. This is crucial to the company's social responsibility. Marriott may continue to follow circular economy ideas by partnering with firms that value fair work, ethical sourcing, and ecologically friendly goods. A large share of corporate social responsibility (CSR) activities include community service (Epstein and Buhovac, 2014). The Marriott Company is considering many ways to increase its circular economy and community development integration. Some of these efforts include sponsoring sustainability education, environmental protection, and community projects. Staff participation: Businesses may improve communities and society by encouraging workers to engage in circular economy-related corporate social responsibility (CSR) initiatives. Other initiatives include training, volunteer opportunities, and sustainable practices awareness campaigns (Marry, 2013).
Marriott may contact visitors at various points throughout their stay to encourage eco-friendly conduct as part of its corporate social responsibility efforts. This area includes measures like informing guests about the hotel's environmental efforts, encouraging towel reuse, and reducing single-use plastics (Moon, 2014). Transparent reporting helps corporate social responsibility (CSR) policymakers demonstrate accountability to stakeholders. Marriott informs stakeholders about its circular economy goals, achievements, and performance via its sustainability reports. Marriott communicates its circular economy goals, achievements, and performance to stakeholders through its sustainability reports. All of their latest information on CSR policies can be found on Marriott's sustainability reports, corporate social responsibility statements, or official publications (Rockstrom et al., 2019). The details of their CSR policy and circular economy operations may alter over time. If Marriott made this information available, it would enhance understanding of their commitment to integrating circular economy features into their corporate social responsibility strategy.
Analysis of Marriott Hotel’s CSR policies
Modern company practices increasingly emphasise company social responsibility (CSR), which involves ethical, ecologically, and socially responsible business activities. CSR is corporate social responsibility. Marriott International, a worldwide business, owns and operates many famous hotel brands (Carroll, 2019). This section will examine Marriott Hotel Group's CSR activities. Environmental sustainability, community engagement, ethical sourcing, and transparency will be prioritised.
Marriott's CSR activities, which align with the global emphasis on ethical business practices, show a strong dedication to environmental preservation. These acts show Marriott's environmental concern. One hotel business is trying to reduce its environmental impact by implementing water conservation, waste reduction, and energy efficiency measures. The company is taking these steps to lessen its environmental impact. To implement the circular economy, waste must be reduced through recycling, trash disposal must be improved, and new resource uses must be found (Font and Harris, 2014). Marriott must evaluate the programme's objectives, KPIs, and outcomes regardless of its achievements. Marriott could help stakeholders understand the effectiveness of its environmental sustainability projects by reporting more clearly on key performance indicators (KPIs) for water conservation, garbage reduction, and energy consumption (Elkington, 2017).
Corporate social responsibility encompasses more than simply business. These initiatives include community development and social participation programmes. Marriott has traditionally supported its communities. This help includes charity gifts, educational efforts, and cooperative activities. They would probe the scope of these links during a comprehensive study. Are these initiatives just empty platitudes from firms, or are they showing that businesses are trying to solve community issues? An extensive evaluation will examine the long-term effects of these activities, including community participation. This evaluation will include sustainable development, empowerment, and long-term beneficial change.
Business CSR strategies should include ethical sourcing and appropriate supply chain management. The purpose is to avoid human rights, environmental, and employment abuses. Marriott is prioritising environmentally sustainable buying and helping local businesses as part of its CSR efforts to avoid unethical sourcing (De Bakker, Groenewegen and Den Hond, 2015). Marriott helps local companies via these programmes. A critical study always make these claims more credible, because after a critical analysis all the flaws and shortcomings are set apart, and those are then improved with time.
Marriott's corporate social responsibility (CSR) reports and communications demonstrate its commitment to transparency, but a critical analysis would examine their completeness (United Nations, 2015). Marriott's responsibility and openness are trusted because of its extensive corporate social responsibility (CSR) reports. Marriott International has made tremendous progress in corporate social responsibility (CSR) overall, but more in-depth research into certain businesses shows that the company may improve in several areas (Freeman, 2014). Marriott and other companies must evaluate their corporate social responsibility (CSR) policies to ensure they are meeting society's increasingly ethical business standards. They must do this to be at the forefront of environmentally friendly and socially responsible hotel operations in the booming hotel industry.
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Conclusion 
After a thorough analysis of Marriott’s CSR policies, and how the circular economy fits into their CSR policies, it has been found that, over the years Marriott has been adapting to many changes in their sustainable practices and trying to be more socially responsible. However, Marriott should frequently review and enhance its corporate social responsibility policies to align with its commitment to environmental conservation, public involvement, and ethical sourcing. Open reporting and project analysis may boost confidence. The essay shows Marriott International how to change its corporate social responsibility strategy to meet ethical business standards, this has major benefits. Marriott can exceed public expectations and lead the hospitality industry by taking on this role.
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