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INTRODUCTION
Digital marketing is a tool that enables enterprise owners to promote their products or services in different ways. Digital marketing is considered a high progress and of great help to improve digital advertising. Digital marketing is widely used in our time by different enterprises to improve their advertisements in order to greatly promote different kinds of enterprises.
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APPLICATIONS
Entrepreneurs can now apply digital marketing as a mean of advertising their own enterprise may it be small, medium or big sized enterprise. Small and medium sized enterprise will be able to reach their targeted consumers worldwide by efficiently applying different methods in which they are able to promote their products or services. Versatility of digital marketing will be able to help small and medium enterprises because of its ability to target specific demographics, interests, and behaviors (Mechman et al., 2022). By efficiently utilizing different types of resources, small and medium sized enterprises can now compete with large scale enterprises through digital marketing if executed effectively (Tolstoy,Nordman and Vu, 2022a, 2022b). According to Afzal Sayed Munna and Sadeque Imam Shaikh there are different tools and techniques of digital marketing for small and medium sized enterprises, and these are Search Engine Optimization, Pay-Per-Click Advertising, Social Media Marketing, Content Marketing, Email Marketing, Influencer Marketing, Website Optimization, Mobile Marketing, Video Marketing, Marketing Automation, Analytics and Data-Driven Insights, and Customer Relationship Management (CRM) Systems. In this wide range of options to choose to, small and medium sized enterprise must utilize and find what fits them efficiently. As a consumer, I observe different ways in which small size enterprises promote their business and most of the time it is through social media as a Facebook user, I constantly browse my newsfeed and I observed that people I know that own small enterprises actively post their products and services, and this helps them to be known and to encourage their target consumers to buy or avail what they offer.
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ADVANTAGES
Digital marketing has its advantages and by efficiently using different types of digital marketing such as social media, content marketing, and search engines, small and medium sized enterprises will be able to stand against large scale enterprises at a lower cost as compared to promoting in a traditional way which is way more costly in which they can afford. Small and medium sized enterprises can also choose their target group of consumers through digital marketing by setting search engines. As an example, when using social media, there are different groups in which we can join and these groups are joined by people of similar interests and likes, If the target of an enterprise is only that certain group then, they can post their advertisement in that group of people and inform them that they offer such products or services, thus, helping them to be known and at a specific type of consumers. Small and medium sized enterprises need to constantly produce or post contents regarding their product to be able to reach their target consumers (Kishor, 2022). By this manner, they limit their expenses and will be able to advertise effectively and it is like hitting digital marketing is small and medium sized enterprises can target one of the hardest consumers to advertise to as they limit their selves in watching paid advertisements or are not outgoing person that read signs and posters about different product because of their limited availability and time, for example the consumers that has a hectic schedule at work. This type of consumers wants a hassle-free shopping and ordering goods and service, for example by shopping through platforms wherein small owners post their products and services and consumers browse through that platform and when they decide to avail of the product, they can easily click it and be delivered at home. Example of this platform I am talking about are Ebay and Amazon which is widely used nowadays.
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DISADVANTAGES
If there are advantages, of course we should also consider the disadvantages of digital marketing, as discussed in Digital Marketing Tools, Methods on SMEs, Proposed Recommendations by Afzal Sayed Munna University of Sunderland in London, UK Md Sadeque Imam Shaikh University of Wales Trinity Saint David, UK these are as follows, Skills and Knowledge Gap, Increased Competition, Technical Infrastructure and Security. Skills and Knowledge gap pertains to different set of skills needed to efficiently create a digital advertisement and sometimes they pay skilled workers to do this. Second is Increased Competition, as stated above, digital marketing is of lower cost and this means that more small, medium and even large sized enterprises target this as a means of advertising their product and indicates more competition. So, every enterprise needs to be creative in order to efficiently promote their products and be seen by their target consumers. As what Gabelaia and Tchelidze (2022) “To remain competitive, experiences”. Lastly, Technical Infrastructure and Security which is about carefully utilizing digital resources with security and assurance. Small and medium sized enterprises must make sure that personal information of their consumers is well protected and will no be leaked because according to Denga and Rakshit (2023) the enterprise will be at loss and digital marketing will suffer when this happens. Some of the disadvantages stated by Afzal Sayed Munna and Sadeque Imam Shaikh are as follows, Limited Resources and Budget, Lack of Digital Marketing Expertise, Keeping Pace With Technological Advancements, Building a Strong Online Presence, Targeting the Right Audience, Content Creation and Engagement, Measuring Return on Investment (ROI), Adapting to Algorithm Changes, Data Privacy and Security, Managing Online Reputation, Adapting to Changing Consumer Behavior, andOvercoming Digital Marketing Noise.
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CONCLUSION
In Conclusion, digital marketing has numerous advantages to small and medium sized enterprises when they are able to select efficient methods stated above to advertise their products or services. Numerous potentials by using digital marketing are stated by different people. This helps small and medium sized enterprises to boost their business and let hard to reach consumers to know that they are offering certain product or services. But of course, there are also disadvantages to consider so its up to enterprise owners to decide. Small and medium sized enterprises just need to learn in which method they will be able to reach their consumers given different factors. The most low cost for me is by using social media platforms such as Facebook, Twitter, Instagram, Tiktok etc. I can tell that there are billions of people who use these platforms thus, will be easier for enterprise owners to reach them.
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