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DIGITAL SKILLS AND RESEARCH METHODS


Executive Summary
This study focuses on the importance of digital skills that are prerequisites in every organisation nowadays. Social media not only helps to communicate with one another, but it also disseminates important information to both customers and employees. Again, it is through social media, customers can provide their feedbacks and complaints that help organisations to develop and grow. However, Softwire must implement a software that will protect information of employees and customers. Then only, the organisation can fulfil all needs and demands of stakeholders.     
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[bookmark: _Toc512980993]Introduction 
With the advancement of technology and globalisation, business organisations can now communicate with customers and business partners situated across borders. Since the market scenario has become too competitive, it is now a necessity to keep up with the ever changing and ever evolving needs of customers. In order to meet their diverse needs, it is important to employ people who has effective digital skills; and are well versed with usage of social media, smart phone laptops, conferencing, emails, cloud file storage and so on. Since digital skills hold key importance in an organisation, thus it must be evaluated consistently. This study mainly focuses on effective use of technology and social media, that can enhance efficiency of both employees and workplace. Being an employee of Softwire, it must be ensured that information and important data are kept safely using cloud file storage. Besides, it is also important to enhance social marketing skills, to keep customers updated and informed (Rubin and Babbie, 2016).
[bookmark: _Toc512980994]Usage of modern technology and its effectiveness 
Technology is used extensively in organisations in order to accomplish their goals and objectives effectively. In every aspect technology is used; either to recruit people, to train them, produce goods or while using resources. It is because of technology; laborious work can be done smoothly within shortest period of time. All sorts of research and development that are carried out to understand existing market, can be done through latest technology. It is through technology, organisations get to know about various needs and problems of customers; using feedback and complaint procedure. Again, it is through technology, people can buy products from online shopping sites like Amazon.com and others. Nowadays, customers can also make payments with hassle free online transaction procedures. Not only in business, but technology is a blessing in fields of medical, education, communication as well as marketing and training. It is because of technology, organisations can communicate with its customers, and can know about their choices and preferences. With usage of appropriate tools, organisations can promote their products and services, and provide information to customers (Griffin and Care, 2014).
Even, it has been observed that technology is of paramount use in the academic field; and achievement is guaranteed if a student opts for the Student Support Academic Enrichment (SSAE). Nowadays, there are different social media sites; like Facebook, LinkedIn, Twitter and many more which are both helpful for gathering information, and to interact with people. When a business organisation uses these social networking sites, they can disseminate information to millions of people, within shortest span of time. They use internet and e-mail so that individual’s requirements of customers can be known. Due to usage of technology, all business operations can be done efficiently, that help even a local business to transform into a large scale one, In Softwire too, technology is used extensively, and that is why improved and innovative software are now provided to customers. This organisation; for any web conferencing uses smart phone or tablets, for fast and easy communication. However, the organisation lacks the facilities of cloud file storage as well as web base e-mail; and thus, the organisation must look into these two aspects (Thomas et al. 2015).
In Softwire, since technology is used, overall work operation becomes quite productive. For instance, management uses smart phones and tablets in order to interact with lower level employees. It is through this communication, that needs of employees are identified by management. Again, it is through these technology, management can explain organisational goals and objectives to these employees. Web conferencing is used at Softwire whenever there is a meeting or conference, and over there, ideas and viewpoints of employees and management are shared effectively. Latest technologies are also used to keep in regular contact with customers, so that their needs or cause of dissatisfaction can be known. Even they are also involved in decision making process using these technologies.
However, the organisation is required to improve its efficiency with implementation of cloud-based storage alongside web-based e-mail. If these two technologies can be adopted now, then Softwire will be able to keep information of both employees and customers safely. It is through web conferencing that diverse ideas can be received; and from there techniques to develop these two new technologies can be known (Perrin, 2015). This is because if Softwire can adapt these two, then personal information of people can be protected from unauthorised use.   
[bookmark: _Toc512980995]Social media – the key tool for marketing 
Besides web conferencing, it is the social media, through which diverse ideas and viewpoints can be shared with one another. Certain features are available in social media, for instance applications used in Web based 2.0. Companies of social media consistently uses web-based designing, and that is how they develop services among users of social media. It is done by developing online profiles for users in various groups of social media. Some of the examples include Facebook, Instagram, Twitter, LinkedIn, where people can create their profiles online, and can chat within groups. It not only helps users to connect with another but is also an effective tool for marketing (Fuchs, 2017).
In Facebook, users create their profile by providing their personal information; and over there they can interact with like-minded people. Whereas in Twitter, celebrity people can tweet about their personal life, or great minded people can offer important information; and these are followed by followers. On the other hand, LinkedIn is used for professional purpose, where people communicates with another for employment and business purpose. It is a great platform for those searching for jobs. People can even write contents, or post picture on these and various other social media sites, and then they find others to follow them. These are an effective way to connect and communicate with people with same interests and tastes. Thus, through these, people can not only have a good time, but can also share ideas and information with each other. However, in spite of such advantages, social media sites have quite a good number of disadvantages as well (Hollebeek et al. 2014).
LinkedIn among all the social media sites, is very useful, as it helps users to find jobs of their choice. They interact with business and professional people, and through that users also get to learn new things that are beneficial for their employment. Softwire must use Twitter, LinkedIn and Facebook, so that they can remain in regular touch with their employees and customers. Through that they will be able to know about requirements of those users, which can laterwards proved to be useful for organisation. Furthermore, Softwire must produce a unique software that will help its employees to remain connected with one another. Through these, various ideas and viewpoints can be shared more effectively and with ease (Scott, 2015).                  
[bookmark: _Toc512980996]Significance of social media: 
1. Through this, people can remain connected with one another, and can communicate regularly to share ideas and new information.
2. Staffs are able to stay connected with one another, and enable them to discuss new ideas, that are beneficial for productivity and profit of organisation.
3. Social media helps business organisations to grow and develop in the long run, by communicating with the potential target audiences.  
4. Through social media, business operations can be enhanced; by gathering information about competitors, promoting brands, products and services. Furthermore, it also helps to gather information from customers regarding their choice and preferences (Storey et al. 2014).
5. Twitter helps students to gather information about various fields; LinkedIn helps people to find jobs or get ideas to set up a business. Besides, Google provides innumerable number of information to people, about everything in the world.    
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1. Often personal information of people gets spread, and people becomes victim of scams.
2. Staffs are often found to waste their time on social networking sites, by updating their profile. This deteriorates their performances and productivity. 
Thus, Softwire is required to create a software of its own, that will protect the personal information of both employees and staffs, from getting leaked. This will also have facilities for carrying out better communication, so that productivity and performance can be enhanced. Additionally, this software must be evaluated regularly; just like Twitter that has been liked by users even more, after it has been updated (Treem and Leonardi, 2013).    
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Regular gathering of information and consistent communication are key to the success of any organisation; and Softwire must maintain this. It has been observed that information can be collected in various ways, and Softwire uses one of those ways to collect important information. The organisation collects these information in a way that can be used in the future, by the customers and employees. Range of latest technologies are used in the organisation, that helps to retain a healthy communication with people. Through these, ideas are shared that can help to formulate an innovative software. Besides, through information shared by consumers, their demands have also been known, and this information are as follows;
1. Telephone: Smart phones as well as tablets have helped Softwire to remain connected with experts either through Skype and Google Voice. Through this, even an effective communication can be maintained with users, and from them useful information can be gathered; information about software that can be implemented in Softwire (Turkle, 2017).
2. Online searchers: Latest technologies are used to remain connected with people that provides most important information. Corporate houses have their own websites, where they provide information about products and services, and also offer important contact details and so on. Pen testers can be said to be an important part of technology that collects information regarding relationship with vendors. In the software produced by Softwire, people can even post blogs and their contents, without their information getting leaked (Viktorov, 2014).
3. Searching for the social networking sites: Users can search in social networking sites and can access to information of their interests. Through platforms like Facebook and Twitter users can communicate and share information with each other. Even these social media sites also know which information to provide and to which segment of customers.         
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It holds paramount importance to develop and retain an important presence in social media. This not only helps individual to get a good job, but it also enhances their professional life and employment. These online presence is reflected effectively on an individual’s skills and knowledge that are needed at time of interviews. This is because, if an individual knows how to surf internet, and get a relevant content or use an appropriate image, then they can create their own brand and enhance their personal areas. Often employers check the profile of candidates on LinkedIn, in order to understand their choice or interests, and efficiency in handling social media. Therefore, it is important to upgrade one’s profile time to time and re-write their skills and knowledge. People can also develop their own website, through which they can share their personal and other important information and can also communicate with employers and other like-minded people (Lehmann and Joseph, 2015).       
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It has been observed from the study that social media is vital for gathering important information, and to stay in touch with people. Through this, customers can share their viewpoints or opinions, and this help organisations to identify needs and problems of customers. Using latest technology, business organisations can enhance their overall business operations, and can use resources effectively. In Softwire, video conferencing is used while conducting meetings and conferences, where point of view of employees and management can be known. This helps to make productivity and performance of organisation even more improved. However, the company lacks the facility of cloud file storage as well as web-based e-mail, and thus they must work on these two. In order to implement them effectively, ideas and point of view can be taken from both employees and customers. Furthermore, a software should be made that will help to protect personal information of people concerned with Softwire.
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