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[bookmark: _Toc500383235]Executive Summary
This assignment looked thoroughly into the High Street and Online Shopping sectors of UK. The Online Shopping Business is surpassing all the boundaries with its massive growth rate and blocking the ways of smooth business operation for High Street. The business of High Street is declining at such a rate that it is on the verge of ending its operations. Proper adaptation, reforms and adjustments can take the High Street business to survival level where it can compete with Online Shopping business.
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Online shopping is the process of purchasing goods or services through electronic commerce using the internet from the sellers who are displaying their products on the website. For this purchase and sell the sellers and buyers can use the search engine for shopping or from diverse e-retailers’ websites. It is found in the recent research that in UK seven out of ten people shop online by spending average of £500 annually and the overall spending on online shopping was £5 billion in 2016 (Theguardian.com, 2017). On the other hand, High Street is the medium of business operating as a business street in many cities and towns of UK as the business focal point with street stalls and shops. High Street business is a common form of business, which the people of UK use to meet their shopping demands. During 1960s High Street, businesses were at the booming stage because mass production decreases the price of commodities, which brought many customers in the High Street business, but the businesses are facing problems now with decline in visits, fall in sales and closing of shops (Theguardian.com, 2017).
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Here the research question can be ‘Does Online Shopping means the death of the High Street?’  For analysing the present growth situation of the online business which is vanishing the previous glory of High Street business. Here some questions may arise for finding the answer to the above question like 
· What is the present situation of Online Shopping?
· What is the present situation of High Street business?
· How Online Shopping is hampering the business of High Street?
By addressing these questions, the answer to the research question can be found as the present bright sides of the Online Business will be drawn and the declining position of High Street business will be brought out. The areas where the Online Shopping business is hampering the business of High Street business will be brought forward for knowing the situations where Online Business is gaining the competitive advantage over High Street business and forcing the business to shut down its activities.
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The following are the findings for boosting the evidences of large growth of the Online Shopping industry of UK, which are coming into the way of High Street business and drawing the business to see its end:
Situation of Online Shopping Businesses: 
During the last 12 months, more than 87% of the UK consumers have used the Online Shopping for purchasing products and UK is standing in the second position in the E-commerce industry just after Norway in all over Europe (Anon, 2017). The data derived from the Office from National Statistics says that the online sales are increasing at a rapid pace which showed a growth of 21.3% in 2016 and expected to grow at 30% in 2017 (Anon, 2017). The product purchase through the Online Shopping are digital media and electronics, the fashion industry comes next with clothing and footwear and 48% people buy their groceries from the market of Online Shopping.
Situation of High Street: 
The High Street business of UK is going through a crisis as visits of the customers are declining which is resulting in the fall of sales and as a result many shops are being closed. It is under stress as 15 shops are closing everyday because of its rival Online Shopping business where traditional retailers cannot make the necessary changes to sustain (Theguardian.com, 2017). The presence of many shops also declining the profit possibility of High Street where the shops are eager to sell unsold stocks (Crowder and Crowder, 2015).
Extending Online Shopping Stores by John Lewis:
John Lewis is a department stores chain owned by the John Lewis Partnership for household goods and haberdashery suppliers. It is establishing more than 5000 independent retailers or corner stores for online shoppers who may choose the product online and collect or return the product to the corner stores (Theguardian.com, 2017). For the growing demand by the online shoppers the John Lewis Partnership has made a deal with Collect+ who will provide them the corner stores support for receiving and returning the online purchased products of John Lewis at a charge of £3 (Theguardian.com, 2017). In 2016 the “Click and Collect” plan of John Lewis made a success at the double rate which was 35% after announcing Waitrose as a medium for picking up goods. About 25% of the sales of John Lewis has been taken to online after it saw a rise in online selling by 44% in 2016.
Tax Advantage of Online Firms and Warning to Close the Stores by Kingfisher:
Kingfisher is a multinational company having it’s headquarter in London which is the largest retailer of home improvement goods in Europe. The company is facing the threat from online firms, which have the tax advantage in the business of Online Shopping, but Kingfisher has to pay more £120 million as taxes for its retail stores (Harvey, 2017). The government of UK is missing the opportunity by not putting the Online Shopping firms under the tax reforms. Kingfisher has warned the government about closing its stores as the stores are not making enough revenues because of the prevalence of Online Shopping businesses and still paying taxes of £120 million each year. The company officials have said that the 25% decrease in the retail stores will reduce their tax by 25% without compromising their sales and profits (Harvey, 2017). The tax reforms are not curbing the businesses of Online Shopping who are enjoying the facilities of no rents, less energy and less staffs than their offline retail-store counterparts. 
City’s Waking Up to the Digital Growth of Online Shopping:
The US companies like Google and Amazon have eaten the major shares of the UK businesses because of their strong online presence. The tech investors of UK have urged City and FTSE 100 to adapt to the advances of internet business for saving itself from the upcoming major injuries regarding the Online Shopping businesses (Theguardian.com, 2017). The digital businesses have secured the third position in case of contributing to the GDP, which is 8% of the total GDP of UK (Theguardian.com, 2017). City and many public companies like City have not responded to the growing advances of Google and Amazon and as a result, they have lost a significant portion of the market share. The digital businesses are supposed to grow at 12.4% of the total economy of UK in 2016 and many offline businesses will be destroyed because of the presence of many Online Shopping businesses (Theguardian.com, 2017).
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There is nothing unmixed blessing on this earth and everything comes with its benefits as well as the limitations (Miller, 2014). The Online Shopping market is reducing the scope and business possibility of High Street but there are still some chances of improvement for the High Street as there is plenty of room to adapt with the changing demands of the consumers. The areas which oppose with the research question and support High Street business’s survival can be explained below:
Adjusting rather than Disappearing:
Many business experts of UK says that the High Street businesses will adjust themselves with the changing needs of the economy rather than disappearing because of the constant pressure from the Online Shopping business. More coffee shops can be introduced in the High Street, as people are still optimistic to spend time for building their social communication and belongingness, which are distracting and diminishing because of Online Shopping businesses (Shopping online, 2013). DJs can be introduced in cloth stores for entertaining the people who have come out of their home for buying clothes. Other user friendly ‘experiences’ like sales-support; after-sales-support can be introduced for reviving the High Street businesses.
Building the Craze for Shopping:
The British people love to do shopping as Napoleon once said in the 1800s addressing the British people as “Nation of Shopkeepers” (Simpson, 2012). If people can make understood about the fact that technology may reducing the time and hassle for people by ensuring the home delivery shopping but it is also taking away the social touch or social communication which is only possible by interacting with people. Shopping can be a good medium for interacting with people and building the social experiences, which is needed for a social being.
Reducing the Queue-Time:
It is found in the researches that the British people spend one year and 15 days in the queue for being stuck in the shops, which is the greatest source of annoyance for British people (Williams-Grut, 2017). This may induce the shoppers to use the Online Shopping and if the time taken in a queue can be reduced, the people may enjoy shopping in High Street and the business may revive.

Making other Reforms:
Through making other reforms the High Street business can be revived and make competition with the Online Shopping business. Misleading offers annoy the customers of High Street by 36.9% and shift their attention to Online Shopping business where they can get the clear-cut offers for purchasing a product (Williams-Grut, 2017). The cramped shops of High Street have annoyed or disturbed the customers by 35.7% and for this the online business come into play where the customers can buy products remaining in the home comforts (Anon, 2017). The aggressive behaviour of the salespeople has also dissatisfied the customers of High Street and switching them to Online Shopping business where they do not have to deal with the ‘aggressive’ salespeople. The expertise or the lack of information within the staff has shifted many customers where in Online Shopping business all information regarding a product is provided. The limited opening hours by the High Streets has forced customers to make the online purchase, which is giving service to customers 24 hours a day and 7 days a week. The ugly displays also distracted some customers which is accounted to 10.6% and drawn customers to classy designs of Online Shopping businesses (Anon, 2017).
If the loss-making High Street business adapts with the above-mentioned changes, reforms, or adjustments then the shops of the High Street can compete with the substantial growth making Online Shopping business and sustain with contributions in the economy of UK.
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Online Shopping businesses have made the survival of High Street, which were once having its golden times in the economy of UK. The online presence of the customers and their busy work schedules have made it difficult for them to visit the shops in the High Street and make shopping for their family and paved the way for Online Shopping business for easy shopping facilities. The substantial growth in the Online Shopping business has made the industry a lucrative sector in the market but it is cutting the ties of the tax-paying High Street sector. Some adaptation and reforms in the High Street business may help the shops to sustain in the economy but it will take much time for High Street for competing easily with Online Shopping business.
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