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1. Introduction
                                                                                                                                                This report aims to analyse the effectiveness of modern technology and social media in construction industries. Over the recent past, the world has witnessed tremendous changes triggered by advances in technology. While some companies were unwilling to adopt the new developments initially, they soon realized the significant role that these advances play in improving product quality, market share, and client satisfaction. However, after observing the gains made by other firms, an increasing number of construction enterprises quickly introduced the developments into their operations. One of the useful advances realized by the construction firms after adopting technology is dry lining, a style that minimises the scale of procedures required for effective plastering of walls. Through dry lining, the construction sector can currently line walls and ceilings quickly and efficiently. It is important that new initiative the leads to high levels of client satisfaction. Based on the information mentioned above, the report explores the benefits of modern technology and evaluates the effectiveness of social media in construction companies such as dry lining. 
2. The Effectiveness of Modern Technology in Workplaces
2.1. Employee Motivation and High Productivity
Notably one benefit derived by workplaces through modern technology is the motivation of staff members. Various gains realised from new techniques increased by technology which comprise high quality and consumer satisfaction, constitute the factors that improve workplace enthusiasm. The objective of employees in construction companies is to deliver products that satisfy their clients. Therefore, when modern advances enable them to provide high-end products and serve many individuals, the scale of motivation that they derive improves (Akhtar & Moore 2016). When new developments enable them to enjoy high levels of efficiency the intensity of motivation augments. Motivated workplaces facilitate the development of qualities such as teamwork, harmony, and innovation. Remarkably, these qualities improve the position of a particular drylining industry in the construction sector. On the other hand, frequent conflicts, disagreements, and high staff turnover characterise companies that engage in risks that de-motivate their workforce.
    Another essential feature that makes modern technology effective in workplaces is enhanced productivity. Due to the high scale of motivation enjoyed by companies that use advanced techniques of operations, the range of productivity gets better. Chesley (2014) asserts that when staff members have the drive to work, their performance augments, a phenomenon that is useful in promoting the number of products released into the market. Besides, the new styles introduced by technology enable workers to serve a wide range of customers within a short timeframe. A combination of the factors outlined above leads to seamless delivery of high-quality products to several satisfied clients from a motivated team of employees. It is imperative to note that managers in various companies always strive to amplify performance but often fail to realize that motivation and technology are the primary drivers towards its achievement.
2.2. Improved Quality and Customer Satisfaction
One of the significant benefits drawn from the use of modern technology in the sector of manufacturing is the delivery of high-end products to end-users. Through technology, employees discover new methods of developing a product. In several occasions, the new techniques are effective, timely, and free from lots of human flaws. Akhtar and Moore (2016) explain that many modern enterprises presently deliver numerous products to the market owing to their highly mechanised systems of production. For instance, in drylining, the introduction of new ways of engagement implies that companies can work on many houses in a short time. The short period utilised in drywalling a single unit is unlike the long hours spend plastering houses using the previous methods. Besides, the amount of water used in drylining is minimal as compared to the conventional styles, a phenomenon that has reduced the cost of delivery and increased the quality of products offered by relevant organizations. Therefore, technology is one of the tools that smart executives can employ in their quest to advance the variety of products that reach their potential customers. 
Consequently, when companies generate high-quality products to its clients, they become satisfied, a factor thathelps in expanding their market. Through the new techniques of product delivery, companies are in a position of ensuring that what clients receive is in line with their expectations. Chesley (2014) notes that using the various mediums of technology, employees in workplaces observe the trends exhibited in the market and convert them into finished goods or services. The conversion is timely because it coincides with the trends in the industry. When potential consumers realize that certain companies deliver what they require, they switch and begin using their products, a scenario that is beneficial both to the employees and to the management. It is essential to note that the ultimate goal of workplaces hinges on the attainment of client satisfaction and improved niche of operations. Therefore, when clients enjoy what they get from drywalling enterprises, workers get the drive to continue delivering, and productivity improves. 
2.3. Increased Awareness and Revenues
In present many companies are enjoying the high scale intensity of marketing obtained from technology. Birmingham (2016) asserts that using various platforms availed by technical advances, successful firms have convinced their potential customers across continents into purchasing their products. These advances have made it possible for people and entities to communicate and exchange information simultaneously. The level of awareness held by clients concerning contemporary products is high, especially when companies utilise technical developments optimally. After when the scale of awareness as well as the quality of final goods or services is elevated, the returns earned by enterprises augment. In modern societies, a rising number of organizations try to improve the quality of machines that they use in service delivery so that they can increase their income. 
3. Social Media and Its Role in Workplaces
Online platforms are outcomes of hi-tech developments. It is remarkable to state that the role played by technology differ from that facilitated by social media. While advances in the field of technology initiate various styles of operations, social media helps in awareness creation, marketing, the collection of information, as well as the development of company brand before potential consumers in a particular sector. Therefore, social platforms used to convey messages in diverse markets are essential in maximising the gains realised from technology. According to Akhtar and Moore (2016), some social media used in modern times include Facebook, YouTube, Whatsapp, and Twitter. These shared platforms help in a timely delivery  of information from different locations and facilitate early discernment of changes exhibited by potential customers towards certain products or organizations. While technology helps in the seamless delivery of products social media enables workplaces to identify client requirements and convert them into finished products.
4. Application of Social Media in Small Drylining Companies 
In the context of small drylining companies, social media instrumental in assessing the market and delivering services that meet the popular demands. Platforms such as Facebook and LinkedIn have an integral role in elevating the level of awareness that customers have regarding the nature of services offered by drylining enterprises. Therefore, small drywalling organizations need to utilise these platforms because in such sites drylining firms can interact with potential clients and persuade them to utilise their services. Moreover, some visitors to Facebook groups are individuals who have the necessary expertise in the field and their recruitment can be beneficial to the organization. Consequently, another significant social site that is useful for small drylining enterprises is LinkedIn. The platform increases the scale of knowledge that potential shoppers have concerning the firm. As such, by creating a functional and well-designed LinkedIn account, small drywalling companies are likely to appeal to a broad spectrum of clientele.  
4.1. Marketing and Collection of Information 
Imperatively, social media is a powerful marketing tool. Wise use of the media can persuade millions of individuals across the globe to purchase certain goods or services. Major multinationals in the world are those that understand the effectiveness of social media. According to Birmingham (2016), companies such as Alibaba, Amazon, and Uber have used online social platforms to increase their revenues and market share. As such, construction companies such as those in the drylining sector need to utilise the power drawn from social media. Wise use of media such Facebook, Twitter, and YouTube entails the creative posting of messages that convinces the target individuals and compels them to believe that what the company offers supersedes what substitute or competing enterprises provide. It is significant to explain that to employ social media as a tool in product promotion successfully; workplaces should exercise teamwork and exchange ideas on the prevalent trends in the market as well as how to translate them into finished services or goods.
Collection of information is another gain enjoyed by workplaces upon the wise utility of social media. Smart companies have platforms that enable them to interact with potential clientele and exchange ideas on product quality. Chesley (2014) elucidates that through online sites workers can share their thoughts and generate feelings from their prospective shoppers. Notably, these platforms have helped some workplaces to develop services or goods that transformed their positions and revenues. In construction companies, workplaces need to continually chat with their customers and seek their opinions before, during, and after the development of new products. Out of the exchanges, the company may introduce few additions to the existing merchandise or come up with new products to match the popular demands. When shoppers realize that corporations have functional platforms where they can share their opinions successfully, they become loyal and stick to their products. Consumer loyalty is a feature that drives enterprises to the desired success and profitability. 
     4.2. Communication 
Scrutiny on the factors outlined above leads to the conclusion that the overall purpose of using social media is communication. In effect, the exchange of information between companies and shoppers is integral in prolonging the lifecycle of services and in the development of smart products. It is through well-designed platforms that organizations understand market demands and use them to introduce strategic services and win loyalty from their prospective clients. Besides efficient communication between the staff and the potential shoppers of the enterprise, executives should also try to reach seamless top-down and bottom-up passage of information. It is essential to understand that inadequate communication in the company translates to low performance. 
5. Conclusion
In conclusion I can say that managers should employ new technologies to ease the process of sending and receiving messages within and outside a firm. Companies should not restrict the use of social media to clients. They can create a platform where employees share their issues without intimidation. By providing room for consultation, enterprises have the opportunity of increasing their market share and revenues. Through effective communication facilitated by social media, members of staff can relay their ideas whenever they come across them on time and as required, a phenomenon that helps in making rapid adjustments. In conclusion, technology and social media are powerful tools that when used smartly, construction companies can transform their operations and improve their revenues. The roles that technology and social media have in modern society are significant and stakeholders in the respective fields need to advance research regarding their optimization and utility.  Social media shows the image of the company and also modernization according to the current emerging technologies helps the company become a pace setter by applying technological solution to complex construction processes.
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