£107/€0/80 nEm.mEoEoo\ooSm\mto%.ﬁqu.&oo_mﬁﬁo.mﬁom@u\\u&ﬁ

Bupiol g 1snw nox 177
isiyiiesoo 7'z
SIS B SLIBUM T
UO[32€ U] BIp3W 1BI20S i7 UOIIaS

uawabebus Jo pjwelid sy :T ainbi4
UIM 01 Moy - subjediuer (xog
1007 sUOREd[UNWIWIOD € pUe BIPaLU 1B120S 4'T

diysuopelal asiaoe buibueys sy g1
\ i~ ; senem bujubleduwe) :xog
v :

¢101 10 193M1 ‘B1paul 181205 U0 SaAidadsiag 7T

._ ; SUOREIIUNWILIOD SIS|I pUB BIPaW 1BI20S :A3AINS BIP3IN 181205 1njasn pue uopiesodio) 18313 17
~ 22143 b1 211 - 33513835 Elpaw jeir0s XOg
- — w AX33U0J puUE UOIPNPONUL IT UOIIIAS «

— AlBWWNS aAnIaxg «
ot g i
B0
%ﬁ%ﬂ | sjuswabpamouydy
" vioaw E
T T e
voday ayy aseyaung | sioyny 1Ep0g  ABotopoyiey  sio3nqujuod sjusuo) | sbulpuly pepsias | swopy  2eus
SISHJ B Ul S3sIA110E pue siawinsuod 03 puodsal saluedwos moH
d
€IP3IAI [e1doS pue sudledwe) ‘suonedunwwo)
Z9v  emyg

€ Jo [ a8eq sitodey dio)) Teoryyy | poday EIPIA Terd0g pue sudredwren) ‘suonesrmunuwmon | sirimn~



£102/€0/80

ejuaduss
nays
LEUVHNSEYR
=podaiay
paseypund aney jeuy soiuedwoo swios

40d 8in2as  :jewo4
7S :sabeq
S5693 ‘@ud

J2Y1EW Spooy ajoym
GUBUILG) JEUOIIOWOL 10 PESH
Aueo) g

"SUOJ1B1ID JUBAB]8l

pue buibues peoiq spiaoid
S10UINe au1 pue ‘seama|Alaiul jo
3811 dAIssaIdw) e s a3y yiom
40 3231d a71ymyLIom pue pjjos

e A1a1juyap ‘Jodal poob e SISyl

manal Joad

Qsow.mEquu\ooEm\mﬁo%H\Eoo.&o&m&ﬂodﬁo&oﬁdﬁq

suoneladxa a.eys - 1aAs)jun pue MIN T'9°¢
S3]1UNWWOD pue spualid 97g
abuatieys sy o3 Buysis - el0A0] 7°'5°¢
au031 1ybul ay3 puiq T°g°g
anboielp pue Ayledws g'g
éxeoy ueysely :Apnis ase)
smoib 31 a10jaq walqoud e jodg T+¢
FAINI SMBU By pue eipalu 181305 :xog
syujod Buiddiy pue spuan s1ybisuj ¢
sa1diduiid elpajy 1B1205 aunug 5,B]0)-B20)) :ApNIS ase)
fonod pue ABayens ¢'s
Jeys 03 3eym pue ‘abebua 01 Moy 7'7's
paiimg saujy uofiedjunwiwo) 1'z'g
SPUBLUISD S[SI12 - EIPau JEII0S XOg
SJlWweuAp pue spuewaq 7's
abuaiey ay3 o3 buisiy 1%
suybisup pue sjybiybiy - fanins E[paLU [E[30S X0g
asuodsal a3e10diod 3y ¢ U0IPIAS

=1
|

WISIA}22 Japjoyaieys pue aJ0AMXoW 7'9°'7
siapioyaleys yum bupnasuuo) 1'9'7
iAauow ay1 monjo4 97
BLAS UIMBYS 7'5°Z
Auoy) ydasor pue uaipyiyy a1gisiay| 'St
(ip1iom ay3 abueyy) ifanod sbueyy gz aseys
Wb14 usi4 ,ybny 147
ibulylswos oqg 'z
buiuoiizad sunuo pue sealbag 8¢ ¢'5'7
180D pusiiun pue soogaded 7's'z
Wbimods ayz ui ays 1°¢'z
idnubis ¢z
uozlioH Jajemdaa( s,dg :Apnis ased
f1esinoh 10} 995 7'7'7
91saN A adeaduaais :Apnis ase)

L3

€ Jo z a3egq

s1z0doy dio) Jeoryyy | 1iodey BIPIA TeI00S pue sureduwren ‘suonvanmimmman | cirrirrna



£10T/€0/80 dyd .m,EoEoo\ooEm\mtomE\Eoo.&ooﬂmoﬁu\o.mtomﬂ\\“ dny

SGLSqNSOR | S 1EIGY
SUORIPLIOD pUiE stuia] | yin Xd9 13 ‘uopuoT 19815 UcySed 5/ SS3IPPE psIBay "T26885 40U salem pue pueibug ut paiaisifiay
BT dusbnialy) ssauisng 34 jo suieu buipe e s{uonesadio) jedyly

I Hoday 23usbnis1u) parteraq siyy J0 Adod anoa 305

JE

WS aunuo 1oy pasedasd
8.e s3juedwod Jey Juelodwi 531 Aym S3UBNUBIY 18y “Lodal siyy woy yasesss) Wwouy payidwod siydeiboyi; ayy SSA0dy  sueys

wes) builm pue yoieasal s jiodas SIy3 IN0Qy .

18b.ey e aq uen auoAuY 44
1313U01) MBU By ¢'§
abuaneyn suolleaunwwon ajeiodion 3yl Ty
4oeal1eqolb s eipsw 1105 T
sabuaieya auniny pue SUOISNIDUO) i UDIIIAS

€ Jo ¢ o8eq sHoday d10) Teon | 110doy BIDATAT TR190C P crrRrmdrrrm et oo d



communicates and networks forever
campaigners as they seek to achieve

Social media has changed how the world learns,

and it is proving radically empowering for many

Why companies need to he prepared for online criticism [infographic]

political issues all around the world,

challenge and change on a raft of corporate and

particularly when it comes to managing and communicating during a

Secial media has changed the playing field in many areas of corporate communications,

crisis.

Companies need to be prepared for this.

y of over 250 senior social media and CSR professicnals from the report. It outlines

ng an ever-increasing important aspect of business to be prepared for...

The infographic below draws on findings from in-depth interviews and surves

how few companies are prepared for online criticism and how this is becomi

WHY COMPANIES NEED TO BE PREPARED FOR ONLINE CRITICISM

THE BELOW STATS AND QUOTES ARE FROM A SURVEY OF 250 SENIOR SQCIAL MEDIA AND
CSR PROFESSIONALS, PLUS IN-DEPTH INTERVIEWS CONDUCTED IN MAY 2012

1. DOES YOUR COMPANY HAVE A SOCIAL MEDIA STRATEGY?

29%
Yes, it's now part of
our core strategy

18%

Not something we do

-

LL0

Yes, but still finalising Yes, but we've only
strategy just started

“Every three seconds we see something posted online about GE _ not
all of it good — and <0 if you're not out there engaging with people in discussion
authentically, you're losing out.”

~ Gary Sheffer, GE's vice-gresident of corporate communications

2. THE POWER OF SOCIAL MEDIA

“Where lnvisible Children initially hoped for some 500,000 people to watch the
tilm, in little over a week it was seen by over 700 million people”

~ Linda Rutherford, VP for PR at Southwest Airlines

3. ARE COMPANIES PREPARED
IF YOU RECEIVED ONLINE CRITICISM, HOW PREPARED WERE YQU?
18% | 34% 13% 15%
COMPLETELY UNPREPARED FULLY ENGAGED

t Of companies that experience negative criticism only 1/ 4 felt prepared to handle the attackj

\.

Y

4. GETTING THE STRATEGY RIGHT

“There is emotion before there is logic. So don't engage in everything: the art is
knowing when to plug in”
- Linda Rutherford, VP for PR at Southwest Airlines

5. THE OPPORTUNITIES FROM SOCIAL MEDIA

“Social media presents the opportunity to establish a one-on-one
relationship with individuals. But with that comes responsibilities yeu would find
in any relationship. It needs to be honest and transparent”

~ Paul Fex, Director, Procter and Gamble




