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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When you open the site on desktop, the first visible content appears well under a second. Immediately after that, interactive actions like browsing menus, starting a booking, or tapping “Book now” respond instantly with very little lag. The site easily falls within Google’s “Good” range and responsiveness.
On mobile, the time go up just above three second, but to most users, the page still feels smooth and usable.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The High Field website features around 20 pages, neatly grouped under four main navigation items: “Our Menu”, “What’s On” (Events, Outdoor Space, Private Dining), “Stay With Us” and “Who We Are”. "Book a stay" and “Book a Table” buttons remains visible as you explore. Users can easily move between sections via dropdown menus or inline links guiding them toward dining, staying, or event info, all reachable within two clicks.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book both a table and a room directly via the website. For dining, simply click “Book a Table”. This opens a booking popup where you can reserve online, or add special requests like dietary needs or high chairs. The Peach Pubs app is also supported to order or pay at your table. For overnight stays, head to the “Stay With Us” or “Rooms” pages. You can select your room and book online.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The High Field site is visually appealing, but usability could be enhanced by showing price information alongside food images, allowing users to evaluate value instantly without extra clicks. Adding social media icons to the top navigation or header would also make it easier for visitors to connect, follow updates, and engage across platforms rather than hiding them in the footer. These small but clever adjustments would improve upfront clarity and social visibility.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks warm, inviting, and polished across both mobile and desktop platforms. However, it feels more intuitive and user-friendly on mobile devices, where menus collapse nicely, buttons are easy to tap and navigation flows smoothly. On desktop, the layout is clean and charming but can feel a little dense, while mobile immediately offers a more approachable browsing experience, making it effortless to explore the site on the go.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The High Field website features vibrant, inviting colours that give it a warm, cheerful look, ideal for a gastropub setting. Images are high-quality and beautifully showcase the venue and food, but they’re quite large, which can feel overwhelming. There’s currently no video content, which could add a dynamic layer to the experience. In summary: strong use of colour, striking photos, but image file sizes are heavy and video is notably absent.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The High Field website lacks an integrated live chat feature, which some may find refreshing as it avoids AI bots. However, the only ways to contact the venue are by phone or email, which can feel less convenient. Adding options like WhatsApp or social media messaging, such as Facebook or X, could make communication smoother and more user-friendly, allowing quick, casual inquiries and upgrading how customers reach out.

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are active and lead users to the company's profiles. However, they are subtly positioned at the very bottom of the page, making them challenging to notice for visitors who might want to engage further. Increasing their visibility, such as placing them in the header or a dedicated sidebar, would encourage more interaction and help build a stronger online presence. Currently, their hidden placement limits their effectiveness.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website does a great job of clearly showcasing its services, making it easy for visitors to understand what’s on offer. Whether looking to book a table, reserve a room, or plan a special event, the information is presented in a straightforward and approachable manner. The menus are clearly labeled, pricing is transparent, and booking options are straightforward, all within a clean and intuitive layout that guides visitors effortlessly through their choices.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: I couldn't locate any customer reviews directly on the High Field's website. However, their Facebook page (The High Field, 2025) features over 1,900 reviews, with 82% of users recommending the venue . Recent feedback highlights the quality of their Sunday roasts and the inviting atmosphere, with guests praising the friendly staff and delicious food . This suggests that while the website doesn't showcase reviews, their social media presence provides valuable insights into customer experience.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The restaurant's interior boasts a modern yet cozy ambiance, featuring elegant furnishings and ample natural light. The menus highlight seasonal British produce, offering a variety of dishes that cater to diverse tastes and dietary preferences. Additionally, the establishment's commitment to sustainability and collaboration with local farmers further underscores its dedication to quality. Based on positive reviews and the establishment's reputation, I would confidently recommend The High Field for gatherings and special occasions.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website clearly displays its menu prices, ensuring customers know what to expect.. For instance, main courses range from £13.00 to £21.50, while sides are priced between £3.00 and £4.50. This straightforward approach helps guests make informed decisions. Based on the menu offerings and positive customer feedback, the prices seem to reflect the quality of service and dining experience it provides. The establishment's commitment to quality ingredients and attentive service further justifies the pricing structure.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Restaurant

	
	2. Birmingham

	
	3. Hotel

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, not even in top 30.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant for UK businesses in 2025, but their effectiveness hinges on mobile optimization. With over 60% of UK internet users accessing sites via smartphones (GetCustomersFast, 2025), businesses that neglect mobile-friendly designs risk losing a significant portion of potential customers. A responsive website delivers a smooth experience on all devices, boosting user satisfaction and interaction. Additionally, search engines such as Google favor mobile-optimized sites in their rankings, so mobile-friendliness is vital for visibility. Essentially, although traditional desktop sites remain important, focusing on mobile responsiveness is key to staying competitive and fulfilling customer expectations in today’s digital world. As more people use mobile devices, businesses must adapt to this shift to remain relevant and accessible to their audience.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One suggestion I have is to make their social media links more visible on the homepage. Currently, these links are somewhat hidden, which may limit engagement opportunities. Given the increasing trend of users discovering businesses through platforms like Instagram and Facebook (Sproutsocial, 2005) making these links more accessible could enhance visibility and encourage interaction. By showcasing their vibrant social media presence, The High Field can attract a broader audience and grow a stronger online community. This adjustment would not only align with current digital trends but also provide potential customers with a better view of the establishment's offerings and atmosphere. Incorporating these links into the main navigation or footer could be an effective way to achieve this.
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