
Strategies for Customer Attraction SME’s Businesses in UK as a local service provider.
Kaloyan Dobrev Nenkov -  2024059



Contents
Introduction	2
Significance	2
Aim, Objective and Questions	2
Literature Review	4
The Importance of SMEs in the UK Economy:	4
The Competitive Landscape of Local Service Providers:	4
Online Presence and Digital Marketing Strategies:	4
The Power of Customer Reviews:	4
Referral Marketing and Word-of-Mouth:	4
Collaborations and Partnerships:	4
The Role of Excellent Customer Service:	5
Implications and Future Directions:	5
Harnessing the Power of Digital Platforms and Contemporary Marketing:	5
Research Methods and Methodology	6
Philosophy	6
Paradigm	6
Approach and Methodology	6
Strategy	7
Sampling	7
Data	7
Interpreting	7
Gantt	7
Ethical	8
Conclusion	8
References	9









[bookmark: _Toc143337170]Introduction

In the dynamic landscape of small and medium-sized enterprises (SMEs) in the United Kingdom, local service providers play a vital role in meeting the diverse needs of communities. One such indispensable service sector is domestic appliance repair, catering to the repair and maintenance of essential household appliances. The significance of this research stems from the pivotal role these local service providers play in ensuring the seamless functioning of household appliances, thereby contributing to overall consumer satisfaction and well-being.

[bookmark: _Toc143337171]Significance
 This dissertation is expected to contribute to the existing body of knowledge by shedding light on the customer attraction strategies employed by SME domestic appliance repair businesses in the UK. The findings will be beneficial to SME owners, industry stakeholders, and policymakers seeking to foster growth and sustainability in the local service provider sector.

[bookmark: _Toc143337172]Aim, Objective and Questions
The aim is to investigate the influence of customer attraction strategies towards building trust and credibility in SMEs in domestic appliance repair businesses in UK.

Objectives: 
· To conduct a literature review to identify customer attraction strategies employed by Small and medium entrepreneurs 
· To investigate the influence of online presence, customer reviews, referral marketing, word of mouth, collaborations and partnerships. 
· To provide recommendations for best practices for customer attraction.

Research questions
·  What are the customer attraction strategies employed by SMEs

·  How online presence, customer reviews, referral marketing, word of mouth, collaborations and partnerships influence the SMEs in building trust and credibility

· What recommendations can be provided for SMEs in domestic appliance repair businesses in UK to implememt bestpractices for customer attraction 
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[bookmark: _Toc143337174]The Importance of SMEs in the UK Economy:
Small and medium-sized enterprises (SMEs) play a pivotal role in the UK economy. According to the Federation of Small Businesses (2020), SMEs account for three fifths of the employment and around half of turnover in the UK private sector(Curran, 2000). 
[bookmark: _Toc143337175]The Competitive Landscape of Local Service Providers:
Local service providers such as domestic appliance repair businesses face intense competition, particularly in urban areas. (Robinson, 2003) found that small firms often resort to differentiation strategies, focusing on the quality of service and customer relations, to outperform their competitors. 

[bookmark: _Toc143337176] Online Presence and Digital Marketing Strategies:
An online presence has become increasingly important for SMEs. According to a study by (Chaffey et al., 2009), SMEs with a well-designed website and active social media presence have a higher likelihood of attracting new customers and retaining existing ones. Local SEO is another crucial aspect of digital marketing for local service providers. They posited that SMEs need to be listed in online directories and optimize their website content for local keywords to appear in local search results.

[bookmark: _Toc143337177] The Power of Customer Reviews:
Customer reviews and ratings significantly influence potential customers' decision-making process. According to Chevalier and (Harris and Rae, 2009), the volume and valence of online reviews can affect product sales. 

[bookmark: _Toc143337178] Referral Marketing and Word-of-Mouth:
Referral marketing is another effective strategy for SMEs. As highlighted by (Haenlein and Libai, 2017), word-of-mouth referrals from satisfied customers can lead to an increase in customer base, often resulting in customers with higher loyalty. 

[bookmark: _Toc143337179] Collaborations and Partnerships:
Forging partnerships with other local businesses can be beneficial for SMEs. (DeHoog, 2015) highlighted that SMEs can often tap into a new customer base through collaborations and cross-promotions. In the context of domestic appliance repair businesses, partnerships with appliance retailers or property management companies could be mutually beneficial.

[bookmark: _Toc143337180] The Role of Excellent Customer Service:
Providing excellent customer service is a cornerstone of successful customer attraction and retention. A study by (Weinstein and Johnson, 2020) pointed out that customer satisfaction, resulting from high-quality service, often leads to customer loyalty and repeat patronage. 
[bookmark: _Toc143337181]Implications and Future Directions:
 The reviewed literature underscores the multifaceted nature of customer attraction strategies for SME domestic appliance repair businesses in the UK. While online presence, customer reviews, referrals, collaborations, and customer service emerge as key components, there is a notable interplay among these strategies. The planned qualitative research endeavours to delve deeper into these strategies' nuances, offering SMEs actionable insights to enhance their customer attraction efforts. Through robust methodologies, the study aims to contribute to enriching the thriving landscape of local service providers in the UK, fostering growth, engagement, and sustained success.
[bookmark: _Toc143337182]Harnessing the Power of Digital Platforms and Contemporary Marketing: 
The digital era has revolutionized the ways in which SMEs interact with their customer base. The significance of online presence, digital marketing, and search engine optimization (SEO) in ensuring that local service providers are easily discoverable by potential customers. The need for SMEs to embrace digital strategies as fundamental elements of their customer attraction initiatives.

The existing literature on the topic presents a wide range of strategies that SMEs, particularly those in the domestic appliance repair sector, can adopt to attract customers. However, there is a clear need for further empirical research to examine these strategies' effectiveness in the current business landscape. This dissertation aims to fill this gap by providing a comprehensive investigation into the customer attraction strategies employed by SMEs in the domestic appliance repair sector in the UK.
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[bookmark: _Toc143337184]Philosophy
By adopting an interpretivist philosophy, the study would utilize qualitative research methods, such as interviews and content analysis, to explore the diverse customer attraction strategies employed by SMEs. The researcher would emphasize the importance of capturing participants' perspectives and individual voices to gain in-depth insights into the complexities of the strategies and their impact on attracting and retaining customers. 
[bookmark: _Toc143337185]Paradigm 
The interpretivist research paradigm aligns well with the qualitative research approach, utilizing methods such as interviews, focus groups, and content analysis to delve into the richness of participants' insights and subjective viewpoints. It allows the researcher to explore the complexities and nuances of customer attraction strategies, considering the context-specific factors that influence their effectiveness.
[bookmark: _Toc143337186]Approach and Methodology
Qualitative methodology. This choice is due to the nature of the research, which aims to explore and understand the customer attraction strategies employed by SMEs in the domestic appliance repair industry. Qualitative methods such as interviews, focus groups, and content analysis allow for an in-depth examination of customer preferences, experiences, and the effectiveness of various strategies. This approach provides detailed and contextual insights, offering a comprehensive understanding of the topic and informing practical recommendations for the industry.
[bookmark: _Toc143337187]Strategy
A case study approach. This strategy allows for an in-depth investigation of specific SME domestic appliance repair businesses and their customer attraction strategies. By selecting multiple case studies, the research can analyse different strategies' effectiveness and their impact on attracting and retaining customers. 
[bookmark: _Toc143337188]Sampling methods
Purposive sampling allows the researcher to select participants deliberately based on specific criteria relevant to the research objectives. In this study, the researcher can purposefully choose SME domestic appliance repair businesses that represent diverse customer attraction strategies and have varying levels of success. 
[bookmark: _Toc143337189]Data collection
Qualitative interviews will allow researchers to gather detailed insights from SME owners about their customer attraction strategies and experiences. Content analysis can be used to examine online reviews, social media posts, and promotional materials to understand how businesses promote their services and attract customers. 
[bookmark: _Toc143337190]Interpreting data
Thematic analysis involves identifying and analysing patterns, themes, and insights within the qualitative data collected from interviews and content analysis. The data will be transcribed, organized, and coded to extract key themes related to customer attraction strategies used by SMEs. The researcher will then interpret and analyse these themes to gain a comprehensive understanding of the effectiveness, challenges, and best practices of customer attraction strategies in the domestic appliance repair industry. 
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[bookmark: _Toc143337192]Ethical consideration
Obtaining informed consent from participants, ensuring confidentiality and anonymity of data, and adhering to data protection and privacy regulations. The research will also prioritize the well-being and rights of participants, seeking to minimize any potential harm or discomfort. Ethical guidelines will be followed throughout the research process to ensure the ethical integrity and trustworthiness of the study's finding.
[bookmark: _Toc143337193]Conclusion

In conclusion, this dissertation proposal seeks to explore the crucial topic of "Strategies for Customer Attraction in Local SME Domestic Appliance Repair Businesses in the UK." The proposed research aims to address the gap in the existing literature and contribute valuable insights to the dynamic landscape of small and medium-sized enterprises in the domestic appliance repair industry. 
The findings of this research are expected to provide practical recommendations for SMEs to optimize their customer attraction efforts. By understanding customer preferences and experiences, SMEs can tailor their strategies to meet the dynamic needs of their target audience, enhance customer satisfaction, and foster long-term loyalty.
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